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Rough Proofs 


As far as the Kentucky Derby 
crowd was concerned, a handsome 
three-year-old at Churchill Downs 
starred in the only 1937 coronation 
worth talking about. 
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It was nice of the Duke of Wind- 
sor to tone down his publicity so 
the spotlight could play for a lit- 
tle while on Westminster Abbey. 
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Think what a success the Duke 
and his lady would have on the ra- 
dio if hard times made advertising 
offers attractive. They might even 
outshine Burns and Allen. 
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Even the most casual and unin- 
terested observer of war doings on 
the labor front sits up when the 
motion picture industry is forced to 
sit down. 
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Somebody ought to warn the 
Lewis moving picture lieutenants 
that they are monkeying with dyna- 
mite when they threaten to deprive 
romantic America of its daily sup- 


‘ply of heart-throbs. 
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The press-agents of Minsky and 
the other entrepreneurs of the strip 
tease seem to have realized just a 
little late that their publicity was 
too good. 
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After having concentrated more 
and more on less and less so suc- 
cessfully in the matter of costumes, 
burleycue has discovered that the 
life of the specialist is full of un- 
expected hazards. 
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Hill Blackett says the people have 
decided they can get what they want 
through the ballot-box. From their 
viewpoint, it’s a swell new labor- 
saving device. 
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The experts are warring over the 
Pulitzer prize award to “Gone With 
the Wind,” but that’s a civil war 
Miss Mitchell isn’t interested in 
fighting. 
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Anyway, “Gone With the Wind” 
explained reconstruction to a lot of 
People who had heard of it only 
oo the Hon. Jesse Jones and 
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After reading the Post story of 
is reputation for unconscious hu- 
mor, Sam Goldwyn may decide that 
he’s the bird in the hand that lays 
the golden eggs. 
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Leo McGivena has been urging 
advertisers all these years to tell it 

Sweeney, and now it looks as 

what he is going to concentrate 
on is telling it to Sweeney. 


ry. ¥ 


ner Divine couldn’t be blamed 
deciding that the best way to 
y - Lawd hereafter will be to 
© cast of another “Green 
Pastures.” 


Copy CUB. 


TELLS OF TELEVISION 
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Major Lenox R. Lohr, president of the 
National Broadcasting Company, took 
television apart in an address before 
the Chicago Federated Advertising Club 
and placed its commercial introduction 
at least “several years in the future.” 


TELEVISION WILL 
NOT OUST SOUND, 
LOHR DECLARES 


Visual Broadcasts “Several 
Years Off,”’ CFAC Hears 


Chicago, May 7.—Television will 
never replace sound broadcasting and 
it will be “several years” before tele- 
vision appears on a commercial 
scale, Maj. Lenox R. Lohr, president 
of the National Broadcasting Com- 
pany, told the Chicago Federated Ad- 
vertising Club at a luncheon meeting 
here yesterday. ' 

Tearing much of the veil of mys- 
tery from the general subject of tele- 
vision and emphatically denying that 
television is being “held out” from 
the public, Major Lohr gave a de- 
tailed picture of its present experi- 
mental status and the ramified prob- 
lems confronting its commercial pres- 
entation. 


Why Change Impossible 


Rapid progress is being made and 
millions of dollars are being spent 
in television perfection, said Major 
Lohr, but the need of absolute per- 
fection is the prime reason why tele- 
vision cannot be offered commercially 
until it is ripe. 

Comparing the introduction of 
sound broadcasting with television, 
Major Lohr emphasized that crude 
crystal sets can still be used suc- 

(Continued on page 43) . 
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INDEPENDENTS 
HIT TRIAL SIZE 
DRUG PACKAGES 


Pharmaceutical Association 
Surveys Sales Effects 


New York, May 6.—Resentment of 
retail druggists against “trial” and 
“guest” size packages of nationally 
advertised cosmetic and drug brands 
sold through syndicate stores, was 
expressed anew here this week when 
machinery was set in motion for a 
nationwide survey of drug retailers 
to determine to what extent 5 and 
10-cent competition has cut down in- 
dependents’ sales volume and what 
the latter are doing to combat the 
situation. 

Initiative for the survey has been 
assumed by the Bronx County Phar- 
maceutical Association, under the 
direction of Samuel §S. Dworkin, 
chairman of the group’s fair trade 
committee and former head of the 
same unit of the New York State 
Pharmaceutical Association. 

Representative retailers through- 
out the country will be asked the 
location of the nearest syndicate 
store; to what degree business has 
declined since the opening of the 
store; loss in sales volume on tooth 
pastes, shaving creams, face creams, 
powder puffs, tooth brushes, rouges, 
lipsticks, perfumes, face powders, 
talcum powders, sanitary napkins, 
wash cloths, nipples, baby bottles, 
plasters, cotton, bandages, peroxide 
and mercurochrome. Retailers are 
also being asked whether they have 
installed 5 and 10-cent counters in 
their own stores; whether they have 
increased advertising to combat the 
adverse competitive situation; and 
whether they have expanded their 
own application of open display 
principles. 

Representative drug retailers reg- 
ister two chief complaints against 
manufacturers who provide small 
size packages to the syndicate 
chains; first, that in numerous in- 
stances independent dealers cannot 
secure the same merchandise 
through legitimate wholesale chan- 
nels; and second, that many 10-cent 
packages represent a better value to 
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ROYAL HEARING AID 
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The Dictograph Products Co. new Coro- 
nation Acousticon presents a unique 
tie-up with Coronation-promotion. 


Rudy in London 
Pipes a Taste 
of Coronation 


New York, May 7.—Radio networks 
gave the first of Rudy Vallee’s two 
London broadcasts their undivided 
attention last night when the croon- 
er’s voice was piped into NBC studios. 

They had a two-fold reason: the 
program itself and the fact that its 
reception gave some indication of 
what the networks may expect in 
their non-sponsored news coverage 
of coronation ceremonies. 

Reception of the Standard Brands 
program was excellent except at the 
start, auguring well for the corona- 
tion broadcasts. Rudy Vallee was 
master of ceremonies from the BBS 
studios, but an English announcer 
handled the commercials. 

Only two references were made 
to the coronation. Rudy explained 
his London broadcasts were in- 
tended for the enjoyment of those 
waiting for the arrival of coronation 
day, and the announcer commented 
that, with the eyes of the world fixed 
on royalty, it is a coincidence of no 
small importance that Standard 
Brands’ gelatin is named Royal. 

The stars of the program appeared 
to avoid mention of the coronation. 
Sir George Thomas’ Broadbridge, 
Lord Mayor of London, contented 
himself with greetings to the United 
States and Charles Laughton was 
almost as conventional. 


Last Minute News Flashes 


facsimile adjunct of Station KMGC, 


Camel Cigarettes Strengthen Leadership in 1936 

Washington, D. C., May 7.—With a gain of $38,000,000 over 1935, R. J. 
Reynolds Tobacco Company increased its 1936 sales to $289,313,000, figures 
released today by the S. E. C. show. American Tobacco sales reached 
$229,801,000; Liggett & Myers, $236,889,000 and P. Lorillard, $67,128,000. 


Babcock to Leave Nash for U. S. Gypsum Post 

Kenosha, Wis., May 7.—Frank R. Babcock has resigned as advertising 
manager of Nash Motors Company, effective June 1, to become advertising 
manager of United States Gypsum Co., Chicago. 


Glenmore Distilleries Claim First Alabama Sale 

Montgomery, Ala., May 7.—Glenmore Distilleries Co., Louisville, 
claimed first legal sale of whisky in Alabama in 22 years as the first state 
store opened, sold a pint of Kentucky Tavern to a police executive. 


Roper Made Promotion Manager of N. Y. News 
New York, May 7.—Howard Roper, long with the New York News, has 
been appointed promotion manager, succeeding Leo E. McGivena, resigned. 


Taylor Heads New Midland Television Company 


Kansas City, Mo., May 7.—Formation of Midland Television, Inc., 


was announced today. G. L. Taylor, 


former technical advisor of the FCC and vice-president of KXBY, is presi- 
dent and Arthur B. Church, KMBC president, treasurer. 
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Commerce, AP Case Shows 


Decision Viewed as Shield 
from Maze of Varied 
State Laws 


Washington, May 5.—The recent 
decision of the Supreme Court of the 
United States in the Associated Press 
case, in which dissemination of news 
was held to be interstate commerce, 
is regarded by legal authorities here 
as indicating clearly that advertising 
would likewise be held to be inter- 
state commerce if the question came 
before the Supreme Court. 

Advertising interests have long 
sought to avoid such a classification, 
as a@ means of escaping the sort of 
Federal regulation to which most 
other businesses are subjected. But 
with the great increase in the extent 
of state legislation providing regu- 
lation of advertising in one way or 


‘another, advertisers and publishers 


have generally agreed that it would 
be far better to have one source of 
regulation and control than 48. 

In addition, they are already recog- 
nizing the fact that Federal regula- 
tion has actually been accomplished 
through the Federal Trade Commis- 
sion, which has held that the author- 
ity given to it to enforce regulations 
against unfair competition is broad 
enough to enable it to regulate ad- 
vertising in general. It is doing so, 
and so is the Federal Communica- 
tions Commission, the Food and Drug 
Administration and other govern- 
mental agencies which have contacts 
with advertising. 


Reasoning Applies to Advertising 


“The Supreme Court decision,” 
commented an attorney who has had 
experience in the business regulation 
field, “is very clear as to what con- 
stitutes commerce. I do not believe 
there is very much doubt as to the 
same reasoning being applied to ad- 
vertising. While there has never been 
a definite decision by the court on the 
subject of advertising, although many 
decisions have come very close to it, 
the direction of judicial reasoning in 
the AP case is so well defined that I 
would recommend to advertising in- 
terests that they assume that they 
are subject to the laws concerning 
the regulation of interstate commerce 
by Congress and the Federal govern- 
ment.” 

The following conclusion in the As- 


| sociated Press case gives the defini- 


tion referred to: 

“The Associated Press is engaged 
in interstate commerce within the 
definition of the statute and the 


meaning of Article 1, Section 8, of — 


the Constitution. It is an instrumen- 
tality set up by constituent members 
who are engaged in a commercial 
business for profit, and as such in- 
strumentality acts as an exchange 
or clearing house of news as between 
the respective members and as a sup- 
plier to members of news gathered 
through its own domestic and for- 
eign activities. 


Regulable by Congress 


“These operations involve the con- 
stant use of channels of interstate and 
foreign communication. They amount 
to commercial intercourse and such 
intercourse is commerce within the 
meaning of the Constitution. Inter- 
state communication of a business 
nature, whatever the means of such 
communication, is interstate com- 
merce regulable by Oongress under 
the Constitution.” 

The flood of bills designed to regu- 
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ADVERTISING AGE 


May 10, 1939 


late advertising in all its forms in- 
troduced in the more than 40 state 
legislatures in session since the be- 
ginning of 1937 have suggested to 
some advertising authorities that they 
may find a refuge from unlimited 
piece-meal regulation in the individ- 
ual states by claiming the benefits of 
centralized regulation by the Federal 
government under the definition of 
interstate commerce given by the Su- 
preme Court. 


Assembly Okays $300,000 
N. Y. Milk Advertising Bill 


The Hollowell Bill, continuing 
New York’s milk advertising and 
boosting the appropriation to $300,- 
000, was passed by State Assembly 
late last week and is expected to be 
approved by the house despite metro- 
politan objections. 


Quits as Crowell Chairman 

Lee W. Maxwell has tendered his 
resignation as chairman of the board 
of the Crowell Publishing Company, 
New York. He will, however, remain 
as a director and a member of the 
finance and executive committees. 


Hines Joins “Eagle” 
William N. Hines has resigned as 
publisher of the Boston Evening 
Transcript, effective July 7, when he 
will become general manager of the 
Brooklyn Eagle. 


New York, May 6.—Newspapers, 
outdoor advertising and spot radio 
announcements will be used by 
Airtemp, Inc., Dayton, Ohio, sub- 
sidiary of Chrysler Corporation, in a 
new campaign said to be one of the 
most comprehensive dealer co-opera- 
tive merchandising programs ever 
undertaken by a manufacturer of air 
conditioning equipment. J. Stirling 
Getchell, Inc., New York, is the 
agency. 


Dealers Can Choose 


Dealers and distributors of Air- 
temp equipment will be given an op- 
portunity to choose from among 50 
different newspaper layouts, rang- 
ing in size from 70 to 580 lines, Ed- 
ward Bozorth, Airtemp advertising 
director, revealed. Copy treatments 
vary from cartoon illustrations and 
short comic strips in single and 
double column advertisements to 
dramatic poster-type treatments in 
larger space. The latter employ 
very little copy with the Airtemp 
name displayed boldly together with 
the name of the participating dealer. 


Among the Airtemp units to be 


Bozorth Outlines Airtemp 
Dealer Co-Operative Plans 


AIRTEMP APPEAL 


COOL OFF 


ES 


CHRYSLER'S AIRTEMP 


SIMPLIFIED, LOW-COST AIR CONDITIONING 


Contrast copy marks plans for the 1937 

newspaper campaign for Airtemp Chrys- 

ler air conditioning subsidiary which, it 

was announced, will be a record effort 
for the company. 


featured this summer is the new 
“All-in-One” commercial air condi- 
tioner for shops, stores and offices. 
Other types of equipment will be 
promoted for both summer and win- 
ter use. 

Full color posters will be used at 
strategic points throughout’ the 
country. A schedule of spot radio 
announcements is also being pre- 
pared. 


The Das 


UTILITIES ENTER 
ELECTRIC WATER 
HEATER CONTEST 


Offer $1,000 Prize for Best 
Promotion 


New York, May 5.—Anticipating a 
peak year in the use of electric 
water heaters similar to that en- 
joyed by electric ranges in the late 
twenties, the National Electric 
Water Heating Council announced 
today details of a contest with a sil- 
ver trophy and $1,000 as prize 
awards to the operating utility com- 
pany which makes the greatest con- 
tribution during 1937 to promotion 
of water heating equipment. 

A plan book, “Building Revenue 
With Electric Water Heaters” has 
been sent to utility companies 
throughout the country as the first 
step in a co-operative national ad- 
vertising effort by manufacturers to 
procure broader acceptance of elec- 
tric water heating. 

Rising national income, increased 
expenditures on home improvements 
and home building are listed as cur- 
rent factors pointing the way to in- 
creased water heater sales for elec- 
tric utility companies. 


Show Load Increases 


Emphasis is also placed on the ad- 
vantage to the companies of using 
water heating equipment to boost 
their revenue loads. It is pointed out 
that each electric heater in domestic 
service sells from 3,000 to 4,000 kilo- 
watt hours per year and may be 
added to the utility companies’ pres- 
ent lines without any substantial in- 
crease in capital investment. It pre- 
sents almost no service problem and 
its load demands may be accurately 
controlled by means of the thermo- 
stat installed in the heater. 

Suggesting that utility companies 
engage in a water heater campaign 
for at least two months of the pres- 
ent year, the plan book lists sales 
ideas successfully used including 
window displays, contests (local), 
publicity, as well as newspaper, out- 
door and radio advertising. 

Kinsey M. Robinson, president, 
Idaho Power Co., is chairman of the 
National Electric Water Heating 
Council, which is sponsored by the 
Edison Electric Institute and the 
National Electric Manufacturers 
Association. 

Manufacturers’ representatives on 
the Council are A. H. Jaeger, Edison 
General Electric Appliance Co., Inc., 
S. D. Mahan, Westinghouse Electric 
& Manufacturing Co., J. R. Lavelle, 
John Wood Manufacturing Co., and 
Bruce Fleming, National Electrical 
Manufacturers Association. 

Advertising is handled by Maxon, 
Inc., Chicago, with G. H. Fuller as 
account executive. 


INSTITUTE SPONSORS 
GIFT MONTH DRIVE 


New York, May 4.—Advertising 
employes of department stores, pub- 
lic utilities and other electrical 
houseware dealers participating in 
the promotion of Electrical Gift 
Month -will be eligible for prizes 
worth several hundred dollars for 
the best newspaper advertisements 
featuring electrical items as wed- 
ding gifts, C. E. Greenwood, com- 
mercial manager of the Edison 
Electric Institute announced today. 

Advertisements for entry in the 
competition must have appeared in 
newspapers during May and June 
of this year. They must feature the 
products of at least one of the 
manufacturers sponsoring the pro- 
motion, but major appliances such 
as refrigerators, ranges, washing 
machines, radios and vacuum clean- 
ers will not be eligible for entry. 
Entrants will be grouped according 
to the size of the town or city in 
which they do business. 

Copy of the advertisement with 
the name and date of the paper in 
which it appeared, the name and 


address of the sponsor and the popu- 


tie 


RESIGNS 


Turner Jones has resigned as vice-presi. 
dent in charge of marketing, Coca-Col, 
Company, Atlanta and Wilmington, to 
become president of Coca-Cola 
Plants, Inc., Portland, Me. His sy 
of the influence of soda fountains on 
store traffic resulted in a general re. 
arrangement of drug stores several years 
ago. He has been vice-president and 
director of the Association of National 
Advertisers, and a board member of the 
Advertising Research Foundation and 
Traffic Audit Bureau of the outdoor field, 


lation of the principal community 
in which business is conducted 
should be sent to the Contest Bij. 
tor, Edison Electric Institute, 420 
Lexington ave., New York, not later 
than July 10, 1937. 


Pearl Ward Elected 


Mrs. Pearl Lyle Ward, Rusk Chero- 
keean, was elected’ president, the 
Texas Women’s Press Association at 
the annual meeting in Houston. 


Advertising for the Railway Express 
Agency in the newspaper of one 
Major College brought phenomenil 
results ... 491 shipments, totaling 
12,695 pounds, in one month-# 
against 8 shipments, totaling 223 
pounds, the same month of the pre 
vious year! Alert advertisers até 
cultivating the CONCENTRATED 
Major College market, whos¢ 
twenty-three publications reach 
approximately 100,000 students. 
Write for a scientific analysis Y vs 
buying power of these twenty- 

major colleges. 
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LITTLE MISS MUFFET 


7 


SAT ON A TUFFET 


~ 
vu 


But she didn't even notice the spider which 


sat down beside her because she was one 


se of those girls who turns on the radio in the 
—_ morning and does not turn it off until bed- 
+38 time at night. | 

aT She states, too, that “commercials” are just 
ss as interesting as the entertainment because 
aah she “learns so many things.” 


Millions of Miss Muffets make a daily 
routine of listening to these key stations, 
in America’s major markets. Still more impor- 


tant:—they absorb the messages they hear 
—they buy the products advertised. | 


eld 


‘THE YANKEE NETWORK 
THE COLONIAL NETWORK — 
-TEXAS-QUALITY NETWORK | 


| satffepresented throughout the United States by 


:DWARD PETRY & CO. 


INCORPORATED 
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Take Lives of 
Douglas, Dolan 


- if New York, May 7.—At least two 
men, prominent in advertising ranks, 
1 were victims last night of the Hin- 
j denburg holocaust. 
a One of the victims was Edward H. 
: Douglas, manager of the German of- 
fice, McCann-Erickson, Inc., Frank- 
i fort, O. M. 
B. J. Dolan, vice-president of 
‘ Lucien Lelong, Inc., Chicago, cos- 
| metics manufacturer, was discovered 


tected Clifford L. Osbun, export 
sales manager of Oliver Farm Equip- 
ment Company, Chicago, functioned 
again in the blimp crash and Mr. 
Osbun escaped from the accident 
without injury. 

The James Young listed as a sur- 
vivor of the Hindenburg is not 
James W. Young, noted Chicago ad- 
vertising man, college professor and 
researcher. Friends of Mr. Young, 
who knew that he had been abroad 
recently aiding in the reorganiza- 
tion of the London office of the 
J. Walter Thompson Company, 
flooded ADVERTISING AcE with in- 
quiries. Mr. Young arrived in New 


Thomas W. Nevin, (left) former general 
sales manager, Rockwell Products Co., 
Hartford, Conn., has been named Stude- 
baker Export Corporation Mexico and 
Central America manager. One of the 
nation's youngest oil company heads is 
W. S. Zehrung, newly-promoted from 


ENDS WITH OVER 


by More Than 50% 


2,000 ENTRIES 


Exceeds Last Year’s Total 


Chicago, May 6.—With belated en- 
tries still arriving, more than 2,000 


among the fatalities by Joseph E. 
Stein, president, who had gone to/ York early this week and in Chicago 
the airport to greet Mr. Dolan, re-| yesterday morning. 


vice-president and general manager of 


Pennzoil Co., Oil City, Pa. 


entries in the ADVERTISING AGE essay 
contest for high school and college 


n your left, ladies and gentlemen, is 


It’s six blocks long as the taxi rolls, from 
Broadway east to the sea, but really it runs 
from the sun-kissed western shores down 


to Lubec, Me. 


$$$ It’s peopled by makers of money, 
folks, who work—who: play—who eat— 
who sleep, even as you and I. 


*$$ From 9 till 5 they make and sell — 
motors, mufflers, pickles, powder, E-flat 
tubas and tea. 


*#% They hire and fire, pay and raise, 
win and lose, are nice to dogs and love 
their wives. 


*#$ In short, friends, they’re business 
men. 


*$% But big business men, set apart from 
lesser clay by making more money, by 
selling more things. 


*$% What binds them together — catches 
their interest — is the common cause — 
Business! 


**$ Above your heads you see ‘Journal.’ 
Alone, by itself, it’s just a word—a name 


for many an excellent daily newspaper. 


*$$ But put ‘Wall Street’ before it and 
what do you get? The one and only ‘Wall 
Street Journal,’ unique among all papers 
in devoting 16 to 20 pages every day but 
Sunday to nothing but the business news 
of the world. It’s the morning ‘must’ of 
the major money-makers, who spend half 


an hour a day reading its news—au- 


s WALL STREET 


thoritative, true, complete and fair. 


$$$ 31,000 business men buy it for $18 a 
year — 65,000 office friends and neigh- 
bors read it over their shoulders. That’s 
close to one hundred thousand of the 
most potent readers that any advertising 


_agency, industrial or institutional adver- 


tiser, magazine or newspaper publisher, 


or radio station could ever hope to find. 


ADVERTISING AGE May 10, 19% 
Zeppelin C: rash ge yee kd rng Zeppelin Aight. ADD TO RESPONSIBILITY ESS AY CONTEST MUNCHAUSEN Copy ~ 


ie 
Milt Lewis’ cartoons and “true” tales of 
smokers give dramatic vigor to the ne, 
L. Lewis Cigar Co., Newark, N. J., serie, 
on behalf of Flor de Melba, 
~ 
students have already been recejyeg 
coming from almost every state j, 
the country, and from hundreds y 
colleges, high school, academies, and 
other institutions of learning. 
Although complete returns on this 
year’s contest will not be availa}, 
for several days, entries already x. 
counted for show an increase of mop, 
than 50 per cent over those receiya 
last year, with returns coming frop, 
43 states and the District of Colyp. 
bia. 
The use of the essay theme, “Hoy 
Advertising Benefits the Consumer” 
as a class project, particularly jy 
high school classes, was apparently 
widespread this year. In dozens oy 
instances teachers sent in two o; 
three essays, reporting that them 
were the best of a much larger quap. 
tity written by students in thei 
classes. The most notable example 
of this was a large Texas high schoo 
from which “the five best of ou 
1,000 themes” were received. 


Tie-Ups Successful 


From such organizations as the 
Nassau Review-Star, Rockville Cen. 
ter, L. I., the Council Bluffs, Ia., Non. 
pareil, and the Hickory, N. C., Daily 
Record, which ran local tie-up con 
tests, came substantial batches of e- 
says, together with enthusiastic con- 
ments on the success of the local 
venture. 

Similarly, the Minnesota Daily, 
which conducted a tie-up contest on 
the campus at the University of Min- 
nesota, and the Oklahoma Daily, 
which followed suit on its campus, 
reported themselves well pleased 
with results. 

From Alfred H. de Buhr, business 
manager of the Minnesota Daily, 
came first bid for a similar tieup 
next year. “The judges,” he wrote, 
“were unanimous in the feeling that 
the contest should be continued next 
year, and suggested that we offer 
more than one prize in the effort.” 
Work of judging the entries, which 
aggregate more than 2,000,000 words, 
is already well along, and it is at 
ticipated that final selection of the 
winners will be made early enougl 
to allow ample time for the principal 
winners to prepare for their allt 
pense trips to New York, where they 
will attend the convention of the At 
vertising Federation of America 
the guests of ADVERTISING AGE. 

A total of $1,000 in prizes will b 
distributed among the 26 winners it 
addition to the all-expense trips 
which go to the writers of the essay 
adjudged best in the high school anf 
college divisions. 


a NET 
LOOKING FOR FACTS Il 


Are you looking for facts 
or information about the 
market for your product of 
service among bakers? Bak- 
ing is a billion dollar bust 
ness and a wang market 
for many things from 
monds rl Zwieback Toast 
Machines. ; 
Check data you need, clip to 
your letterhead and mail to 
us. 


“The Bakers’ Billion,” #® 
CJ market data folder. 


A sample of “Selling 
Leads,” an every wee 


service. pe 
Sample . pages from 

C] weakine Industry Blue 
00. 


k.”’ 


Copies of BAKERS’ HELP 
ER, issued fortnightly. 


Audit Bureau of Circul@= 
tions statement. 


|50th Anniversary Year 
330 S. Wells St., Chicage 
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cia exasperated jobbers in the mid- 
west states determined to end the hocus-pocus of conflicting farm 
paper claims. They asked 9,464 dealers, point blank, WHICH farm - 
paper really did them the most good. The answer was a landslide. 
@ 9 out of 10 dealers voted FIRST choice to Midwest Farm Papers. 
Only 1 dealer in 10 voted for any one of the five national farm 
papers. In some fields, like druggists, the vote for Midwest Farm 

small Papers was as high as 95°/,. @ Link up that 9 to 1 dealer preference 
"1 | with the fact that Midwest Farm Papers give 20°, greater farm cov- 
. erage than all five Nationals COMBINED, and you have the answer 


ak 7 to the concentrated selling power of “Focused” Advertising in these 


AY midwest states. 


OS os ae FARMER, ST. PAUL — 
PenAnee FARE & 1OWA HOMESTEAD 
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TELLS FTC MORE 
SERVICE. LEVELS 
PRICE VARIANCE 


Griggs Outlines Standard 
Brands Discount Factors 


New York, May 6.—How price ad- 
vantages, extended to volume buy- 
ers of yeast, were balanced by the 
extensive advertising, merchandis- 
ing and technical services rendered 
to small and medium sized bakers 
by Standard Brands, Inc., was out- 
lined here this week in answer to 
the Federal Trade Commission’s 
complaint that the manufacturer 
had violated the Robinson-Patman 
act by granting discriminatory dis- 
counts to different purchasers of 
bakers’ yeast. 

The wide variety of advertising 
and sales promotion aids made avail- 
able to buyers of Fleischmann’s 
Yeast was described by Robert W. 
Griggs; Standard Brands advertising 
manager, who testified that since 
the company assumed national pro- 
portions in 1897, considerable atten- 
tion and interest has been centered 
on the problem of assisting local 
bakers in making better products 
and merchandising them more ef- 
fectively. From 1912 to the present, 
Mr. Griggs pointed out, Standard 
Brands has engaged in national] ad- 
vertising on behalf of bakers in 
newspapers, magazines, posters, car 
cards and since 1931 in radio. 


Free School Training 


In response to questions, Mr. 
Griggs said that it was generally 
the middle-sized and smaller bakers 
who availed themselves of the “tie- 
in” advertising services provided by 
the company. He also pointed out 
that while the facilities were avail- 
able to larger bakers the latter have 
not generally employed them be- 
cause they have their own depart- 
ments for this purpose. 

Mr. Griggs made mention of the 
research laboratories maintained by 
Fleischmann’s Yeast and its Bach- 
man School of Baking which has 
been attended, without charge, by 
many bakers since its inception in 
1911. Traveling schools for bakers 
have also been part of the concern’s 
promotional activities, he said. In 
1924, the witness went on, his com- 
pany developed a basic sweet dough 
formula which has since been made 
available to bakers. By its use, he 
said, the small baker can now pro- 
vide a wide variety of sweet bread 
products. The development of this 
specialty market has also been 
backed consistently by national ad- 
vertising campaigns sponsored by 
the manufacturer, he added. 

In corroboration of Mr. Griggs’ 
testimony, Peter Pirrie, engineering 
editor of Bakers Weekly, and tech- 
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nical expert in the baking industry, 
testified that there were many tech- 
nical problems facing small retail 
and independent wholesale bakers 
who do not have the facilities to 
cope with them. Of 28,000 bakers in 
the country, he said, not more than 
six or eight maintain their own 
laboratories. Standard Brands, he 
pointed out, furnishes the industry 
with these services. 

Mr. Pirrie further stated that in 
his opinion the price differentials 
admitted by Standard Brands did 
not amount to more than one-sev- 
enth of a cent a pound on the retail 
price of bread, a figure that was not 
large enough to affect competition. 

The hearings will continue for 
the next few days. It is expect- 


ed that Mr. Griggs will be recalled 
to testify further on the value of 
advertising and merchandising serv- 
ices rendered by Standard Brands. 


Newspapers for Wyandotte 


Wyandotte Olive Growers Associa- 
ation, Oroville, Cal., has released a 
newspaper campaign in Long Island 
and New Jersey. Metropolitan Ad- 
vertising Co., New York, is the 
agency; H. D. Adair, the account ex- 
ecutive. 


Bentley to Manage KRBC 


Max Bentley, formerly managing 
editor, Bailene, Tex., Reporter-News, 
has become manager of radio station 
KRBC, owned by the Reporter Pub- 
lishing Co. 


Frank Blair, 
Leader in Drug 
Field, Saccumbs 


New York, May 6.—Frank An- 
thony Blair, vice-president of the 
Centaur Co., New York, manufac- 
turer of Fletcher’s Castoria and 
Z.B.T. Baby Powder, died here yes- 
terday at the age of 67 after a brief 
illness. He was an active leader in 
the packaged medicine industry for 
more than 30 years and at the time 
of his death was serving his 23rd 
term as president of the Proprietary 
Association. 


res, 


A native of Quebec, Canada 1, 
native o ebec, 

began his business career ag a he 
man for Foley & Co., Chicago, late, 
becoming general manager. 
joined the Centaur Co. in 1924. Dur. 
ing the existence of NRA he was a 
member of the code authority of the 
packaged medicine industry. 

Mr. Blair was a member of the 
Advertising Club of New York, Drug 
and Chemical Club and a life men. 
ber of the Chicago Drug and Chen, 
ical Association. He was also ap 
tive in many other trade groups, 


Criterion Names Griebe 

Irwin Griebe has been aDpointeg 
promotion manager of Criterion Sery. 
ice, New York, with Amando Marino 
as his assistant. 
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ADVERTISING AGE 


» 1937 § May 19, 1937 
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“a & | N.Y. Woman Cost 
= | and Circulation 
we Rise Told Court 
Of the New York, May 6.—Expenditure of 


‘ $102,000 for advertising boosted cir- 


> Mem. § culation of The New York Woman to 
Chem. § ynexpected heights with the result 
lso ac. & that printing and paper costs rose 
IDs, far beyond advance estimates, Wil- 

jiam E. Wheeler, president and gen- 
iebe eral manager of the magazine, testi- 
001 fed here yesterday at a hearing be- 
n me fore Assistant Attorney General 
Marino § Ambrose V. McCall. Operating def- 

jcits amounted to $436,070 since the 
=— 


publication started, he said. 

The State investigation into meth- 
ods employed in selling stock in the 
enterprise came as an aftermath of a 
petition, filed on April 26, seeking 
permission to reorganize The New 
York Woman under section 77B of 
the bankruptcy act. At that time 
liabilities were listed as more than 
$800,000 in excess of assets. 

Mr. Wheeler estimated that when 
the petition was filed the publication 
had about $700 in cash in banks. He 
explained that from Feb. 1 to March 
31 operating losses were $87,000. 
Since last December, he testified, 
strenuous efforts had been made to 
sell the magazine stock or to arrange 
new financing to carry the project 
“through this period of financial 


stress.” During the same period, he 
said, he mailed form letters to stock- 
holders urging them to buy more 
stock and predicting a successful fu- 
ture for The New York Woman. 

During the course of his testimony 
Mr. Wheeler described a contract he 
had signed with Mrs. Mabel Jacques 
Eichel, organizer of women’s cam- 
paign and reform groups, whereby 
she was to organize an editorial ad- 
visory board for The New York 
Woman and sell stock to members 
and their friends. Mrs. Eichel’s sale 
of stock was said to have totaled 
1,880 shares, returning the magazine 
$1 a share and herself $188.75. 

Following Mr. Wheeler’s testimony 
the hearing was adjourned to next 
Tuesday morning. 


Graduation Is 
Motif for New 
Hamilton Drive 


New York, May 6.—Preliminary to 
the appearance next week of full 
page color advertisements in national 
magazines featuring the suitability 
of watches as graduation and wed- 
ding gifts, Hamilton Watch Co., Lan- 
caster, Pa., has launched an aggres- 
sive bid for dealer co-operation by 
means of a comprehensive, spiral- 
bound merchandising portfolio, con- 
taining reprints in full size together 
with a collapsible easel that immedi- 
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The Fourth Family with 


a twenty-million dollar buying power 


is a tremendously important figure in 


the Portland, Oregon, sales-picture. 


The Fourth Family has a long deep purse—spent alone 
$20,630,000 in Portland's retail stores last year. 


The Fourth Family is all plus circulation for you in this 
prosperous city. Because you reach four families in 
Portland through the daily Journal to every 3 families 
reached by the second paper. That extra family re- 
presents the 31% added circulation that the daily 
Journal offers you in this rich, able-to-buy city. 


How well Portland merchants know this fact! How 
strongly they capitalize on it! Look at Media Records for 
convincing proof. In 1936 they used 3,024,949 more 
lines of retail advertising in the Journal than in the 
second paper. In some very important classifications, 
such as food, they used over twice as much linage in the 
Journal as in the second paper—and more than in both 
other papers combined! 


These merchants live here. They know this market very 
intimately. Their experience is yours to use—profitably. 
Sell 4 instead of 3! 


JOURNAL 


PORTLAND, OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 


DETROIT 


* SAN FRANCISCO ce 


LOS ANGELES e 


SEATTLE 


HOSPITAL DAY 


JOHNNY GOES MARCHING HOME! 


This large space copy on National Hos- 
pital Day, May 12, will appear in four 
national magazines for Parke, Davis & 
hse coneeneats eae Ber 
company of 600,000 Hospita 
booklets. 


ately transforms the pages of the 
book into window displays. 
Designed by M. N. Rivenburg, ad- 
vertising production manager, and 
R. J. Gunder, dealer service manager, 
the portfolio not only provides deal- 
ers with the complete Hamilton con- 
sumer advertising story, but reduces 
to a simple formula the opportunity 
for timely retail store tie-ins. The 
first page of the book tells dealers, 
“How to Use This Book as a Sales- 
making Display,” proceeding by 
means of words and sketches to dem- 
onstrate exactly what procedure 
should be followed for best results. 


Graduation Emphasized 


Particular emphasis is being placed 
this week on the graduation phase of 
the drive, inasmuch as pages are to 
appear within the next fortnight in 
Esquire and The Saturday Evening 
Post. Also on the current Hamilton 
schedule are Collier’s, Harper’s Ba- 
zaar, Life, National Geographic, The 
New Yorker and Vogue. Batten, Bar- 
ton, Durstine & Osborn, Inc., New 
York, is the agency. 

Dealers are being urged to turn to 
the graduation layout, fold back the 
pages of the portfolio and place the 
open book on its special easel in the 
window together with displays of 
Hamilton watches. The suggested 
life of the display is one week, coin- 
cident with the issue of the weekly 
magazine in which the advertisement 
appears. A similar display opportu- 
nity is afforded with the front and 
back covers of the portfolio, both of 
which are attractive, full-color lay- 
outs stressing Hamilton watches as 
gifts. 

A wide range of direct mail ma- 
terial, additional displays, newspa- 
per mats and radio spot announce- 
ment copy has also been made avail- 
able to dealers for tie-ins with the 
graduation campaign. 


Marine Derby Postponed 


Dangerously high water forced 
postponement to June 6 of the Marine 
Derby scheduled by the Calvert Dis- 
tillers Corporation, division of Joseph 
Seagram & Sons, New York, which 
was to have been held May 2 in Louis- 
ville, Ky., in connection with Derby 
week festivities. 


THE PAY-OFF 


THE FAMILY CIRCLE pays—that we 
know. That we can best illustrate 
by the fact that 39 advertisers in 
1936 renewed for 1937, and 14 of 
them have increased their 1937 ex- 
penditures by a total of more than 
$100,000. 


THE FAMILY CIRCLE 
MAGAZINE 
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ADVERTISING AGE 


May 10, 19 


“GINGERVATING” 
DRIVE PLANNED 
BY CANADA DRY 


New York, May 6.—Adopting the 
slogan “It’s Gingervating” and em- 
phasizing the qualites of its product 
as a beverage, Canada Dry, Inc., 
New York, today announced plans 
for its forthcoming advertising cam- 
paign in newspapers, magazines, 
outdoor and window displays, which 
will mark a new departure from the 
theme featured during the past two 
years. J. M. Mathes, Inc., New 
York, is the agency. 


Campaign Is “Organized” 


W. S. Brown, advertising mana- 
ger, pointed out that except for the 
campaign in The Saturday Evening 
Post, Canada Dry’s advertising for 
the last two years has consisted 
mainly of announcements, due to the 
necessity for publicizing price re- 
ductions, glass deals and the new 
individual size bottles. 

“It was not possible to organize 


PICTURE SHOTS 


Stephens Products Co., New York, is in- 
troducing this gun-type picture projec- 
tor which “shoots” a series of 28 scenes 


on any light surface. Plans are being 
made for production of commercial sales 
presentations through this medium. 


all Canada Dry advertising into a 
single theme,” he said. “Now, how- 
ever, we are in a position to run a 
new kind of campaign, one that is 
concerned only with selling Canada 
Dry Ginger Ale as a delicious bev- 
erage—a campaign that gives the 
consumer reasons why he should 
drink Canada Dry in preference to 
all other ginger ales.” 

Full pages in four colors will ap- 
pear in the May 24 issue of Life and 


the May 29 issue of The Saturday 
Evening Post. The magazine sched- 
ule will continue through the year. 
Newspaper copy will be carried in 
175 dailies in 150 cities and bDill- 
boards in 112 key centers. 

In addition to publicizing the new 
word created for the campaign— 
“gingervating’—copy will stress 
reasons for drinking the beverage 
after sports, with meals and after 
meals. An appeal will also be made 
to mothers stressing Canada Dry as 
a healthful drink which children en- 
joy. The advantages of the Dr. 
Lloyd “liquid ginger” process, a pat- 
ented technique owned by Canada 
Dry, will also be made known to the 
public. 


Used Car Division 
Formed by Pontiac 


Formation of a new used car de- 
partment patterned on the same lines 
as the new car selling organization 
has been announced for the Pontiac 
Motor Division, by C. P. Simpson, 
general sales manager. 

Harry Bygel will head the new de- 
partment, with Dan O’Madigan, Jr., 
and Charles Grant as assistants. 


Seagram Promotes Goes 
R. E. Goes, former Eastern mana- 
ger, Seagram Distillers Corporation, 
is now general sales manager. 


RETAIL SALES IN *OREGON 
UPSTATE 57.3” 


* CIRCULATION x 


thet parallels BUYING POWER 


OREGONIAN DAILY CIRCULATION 
UPSTATE 56.9” 


PORTLAND 43.1% 


PORTLAND 42.7% 
*Southwestern counties of Washington 
are part of the Oregon market. 


This is music to the ears 
of the spacebuyer ... who 


wants coverage, and what’s more, effect- 
ive coverage... circulation than blankets 
the market’s buying power. And that’s 
exactly what Oregonian circulation does! 
(Note the little chart above.) It gives you 
the largest circulation in Portland, right 
where that circulation counts most, at the 
lowest milline rate in Portland. 


The OREGONIAN 


2 2 ee eee 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit x 5 Third St., San Francisco 
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Advertising’s Growth Hinges 


of Social and 


Moral Obligations: Eckhard} 


New York, May 6.—‘“Future growth 
of the advertising business will be 
largely dependent on its acceptance 
of social and moral responsibilities,” 
declared Henry Eckhardt, newly 
elected chairman of the board of the 
American Association of Advertising 
Agencies today in an address before 
the Advertising Club of New York. 

“Such a consciousness on the part 
of the industry hasn’t been particu- 
larly apparent heretofore, chiefly be- 
cause of the growing pains of youth 
have been all absorbing. But now, 
with the best available estimates for 
1937 indicating an increase of 12 per 
cent over 1936, 
the advertising 
agencies can 
well afford to 
transfer some 
attention from 
their individual 
problems to a 
consideration of 
the public rela- 
tions of the ad- 
vertising busi- 
ness as a 
whole,’’ con- 
tinued Mr. Eck- 
hardt who is 
president of Kenyon & Eckhardt, inc. 

Discussion of the obligations of ad- 
vertising by the new Four A’s chair- 
man came in connection with his list- 
ing of specific projects and long 
range objectives of the association 
which are six in number. They in- 
clude development of a copy code; 
determination of valid means of 
testing advertisements; standards of 
practice for advertising agencies; 
studies of methods of circulation mea- 
surement in the fields of radio, out- 
door advertising and window dis- 
play; industry contact with consum- 
ers; and a Harvard study of the eco- 
nomics of advertising under the 
auspices of the Advertising Research 
Foundation. 


Henry Eckhardt 


Specific Action Planned 


“These objectives,” said Mr. Eck- 
hardt, “are no longer mere vague 
hopes. They have already been trans- 
lated into specific moves. These are 
some of the things that will make 
advertising a better service to the 
public. They will make advertising 
an even stronger support for the 
backbone of American life and in 
doing so will put the advertising in- 
dustry into office for life. 

“Another reason why we who are 
engaged in advertising might be 
justified in transferring some atten- 
tion from our individual problems 


to our industry problems ig 
steady up-up-up of advertising expen. 
ditures. The low in advertising ac. 
tivity came in March, 1933. Since 
then the increase has been op , 
steadily rising curve until, at 
end of 1936, the index of advertising 
activity stood almost 100 per cen 
higher. 

“For the year of 1937, the best 
available estimates indicate an jp, 
crease over 1936 of about 12 per cent, 
provided the labor situation ang the 
financial situation do not operate t 
upset the procession. 


Promises Are Backed 


Drawing a striking distinction 
tween politics and advertising, ty, 
new Four A’s chairman defined poli. 
tics as the art of promising. “Adye. 
tising, too, is the art of promising” 
Mr. Eckhardt went on, “but there j 
a fundamental difference.  Politi« 
has worked out a very shrewd e. 
cyclopedia of the most tempting 
types of promises. The first word jp 
this encyclopedia is ‘free.’ 

“Advertising has also develope 
some pretty tempting variations of 
the technique of promising. Bu, 
after the promises have been g¢ 
forth in as alluring a fashion as po 
sible, there develops a vast difference 
between politics and advertising: 

“In the political arena, the maker 
of promises often hopes that people 
will forget what he promised. But 
the advertiser makes his promises 
with a money-back guarantee. If the 
politician was forced to make his 
promises with a money-back guaran 
tee, many could retire on tax re 
funds. But the advertiser stays in 
business only as long as he makes 
good his promises. 

“Now promising is a very insidious 
business. It’s so easy to promise. 
Therefore, an industry built upon 
promising can endure and grow only 
as it recognizes all the implications 
and obligations of its promises.” 

First official appearance of Mr. Bek 
hardt in his new capacity as board 
chairman of the Four A’s, the Adver 
tising Club session he addressed was 
tendered in his honor and in honor of 
the other newly elected and contin: 
ing officers of the American Associa 
tion of Advertising Agencies. 


Loder Opens New Office 


Under the name Loder Photo 
graphs, Edith Loder has opened 
offices at 3131 Powelton ave. Phil 
adelphia, offering photographs of sil 
New York studios in all territory && 


cept New York City. 


TO AN ADVERTISING AGENCY 


accounts. 


OR ten years I have been in charge of 
mechanical production on major national 


I am acquainted with media and their 
problems. I understand clients and know 
their attitudes. I have the knack of knowing 
how to engineer production of an adver- 
tisement or printed matter so it will print 
and print convincingly. 

Clients like an agency that has such a man 
running its production department. 

If you believe the advertisements that you 
prepare fall short in reproduction, perhaps 
we will both benefit by a personal interview. 


Address Box 1088—Advertising Age 


\= 


: ‘ s . PN: e ce ee ie 7 ae fs : “08 iy! ‘ mete oe n¢ Bi ne ne Sed cpt : a apn piahte eke Wem Te es ys ‘ sr Mean gill | k ; ‘ ig ey : ne oe Te aE! S E Eye oe os i 
a | 

fee ; | = 

: | | cee can (on tenon emma wate ni 

7 

| , 

| | | 
oe 
= y ia 
fh a : 

: F y ETS i | } 
ae | | ae 
/ . oa , 
oa | | | 
: . e | be Fi) Migs Ber he ap Fa ie i i i 7 y =i py 
a © Ee el whe 
oe me Tyg BS : ssc 
— | = ceed eels. | | “- 
— # bas oa eoermena acre amano cece sista circ 
i ell =  aaiemeieame the: 
4 ii ! m ae Ing 
a — = “4 
ee ae . : 
sae =~ Y ; 
ee mea >> « 
he as ae - tijete Le H 
a a 2 a | spe 
rae “ads ea gee a s BL 
eo aga ° hae ‘* as a os . 
as ee A ‘ will 
— : (Oe Leer ere! 

. eee lar 
Sigs vor . “1 j ie i ‘ % 4 ses, . 
ies Hb | ° wil 
eee ; : a i ps 
sete ; 4 * .* wa) 
Raw Moreover, f yon wont  §_ es |< 
iia Sowes'o te see what a whale of abn 

& * oe e Ld A 

Dee 2% Meth ye cndon | 

| Wen gs tit 
Pi Pee a ee Fs i—— 

o “7m , os ig x 

i J Y ~ ee | in 
es Y .% J - for precy : 
mm oA | end fools 7 

ez. f . 

; ee i 3 
Gate ; , : | : 
roa 3 
Ree 
canes or 


veloped 
ions of 
3. But, 
pen set 
AS pos 
fference 
sing: 

> maker 
t people 
2d. But 
romises 
. If the 
ake his 
guaran 
tax re 
stays in 
> Inakes 


nsidious 
promise, 
It upon 
‘Ow only 
lications 


ADVERTISING AGE 


* ‘Ree manufacturers 


who bought space in the AIR CON DITION- 
ING BLUE BOOK will receive 8.4% more 
circulation than they were guaranteed . . . and 
the more than 100% increase in air condition- 
ing sales for the first quarter will make each 
catalog page of these manufacturers even 
more effective than they had anticipated. 


The more than 18,000 men who will buy and 
specify from the AIR CONDITIONING 
BLUE BOOK throughout the coming year 
will also receive more than they were prom- 
ised. To give these men all the technical ref- 
erence data they need, 170 pages were required 
instead of the 150 originally planned. Simi- 
larly other sections have been expanded so that 
th AIR CONDITIONING BLUE BOOK 
will give the industry a complete reference 
data source. 


Preparation of the 1938 edition is now under 
way. Write today for specifications, rates, 
agency commissions, etc. 


AIR CONDITIONING 
BLUE BOOK 


Published by the Publishers of AUTOMATIC HEAT and 
AIR CONDITIONING . . . DOMESTIC ENGINEERING 
-. . THE PLUMBING and HEATING CATALOG- 
DIRECTORY .. . THE INSTITUTIONAL OUTFITTER. 


1900 PRAIRIE AVENUE CHICAGO 
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CHICAGO AGENTS 
‘ADOPT FIVE-DAY 
SUMMER ROUTINE 


Chicago, May 6.—While one or 
two Chicago agencies have adopted 
the five-day week as a year-round 
institution, the majority confine this 
schedule to summer and will adopt 
it as usual around June 1, a survey 
indicated today. The five-day week 
will prevail until Labor Day in the 
majority of cases. 

Batten, Barton, Durstine & Osborn 
put the shorter working period into 
effeet May 1, a month earlier than 
the majority. The agency, in com- 
mon with others, maintains a skele- 
ton force on Saturdays to take care 
of routine business and any emer- 
gencies which may arise. Daily 
hours of B. B. D. & O. are 8:45 to 
5:15 and the Saturday closing will 
‘not disturb this schedule: 


Holidays Are Divided ©. 


Lord & Thomas will give employes 
‘every other Saturday off, feeling 
that it is impracticable to release 


more than half at any given time.] | 


Hours during the week are 9 to. 5, 
with a 9 to 12 schedule prevailing 
on Saturday. 

Henri, Hurst & McDonald will 
probably adopt the five-day week 
June 1, though a reasonable number 
of employes will be retained for 
Saturday operations. This agency’s 
normal working hours are from 8:45 
to 5. 

Blackett - Sample - Hummert will 
close down somewhat tighter than 
other agencies, planning to have 
only a telephone operator on duty 
Saturdays from Decoration to Labor 
_Day. The daily shift is from 8:45 
to 5:15. 

Needham, Louis and Brorby are 
closing tight every Saturday, giving 
all employes complete freedom from 
work, effective June 1. 


RADIO NETWORKS 
ADOPT 5-DAY WEEK 


New York, May 6.—The two major 
broadcasting systems of the country 
this week announced adjusted work- 
ing conditions for employes in the 
announcing, production and sound 
effect departments. 

- National Broadcasting Company 
will put into effect, as soon as satis- 
tory schedules can be worked out 
and additional personnel trained, a 
five-day week for announcers, pro- 
‘duction and sound effect men. Lenox 
R. Lohr, NBC president, said that 
“because of the irregular hours 
‘which these employes are frequent- 
ly called upon to put in in the course 
of their duties, we feel that the 
benefit from two full days of relaxa- 
tion a week will immeasurably in- 
crease their efficiency and through 
them the efficiency of the National 
- Broadcasting Company in service to 
the public and its clients.” 
Columbia Broadcasting System in- 


NEW BILLION DOLLAR 
MARKETS OPEN 10 
ADVERTISERS 


Street & Smith Points Way 


HE wage earner and salary group 
_ # are receiving a greater share of the 
- nation’s wealth than ever before. To in- 
troduce your products to these people, 
Street & Smith Plumbline Magazines 
—of all large national magazines —prove 
to be the most effective. These great 
magazines, unique in editorial matter, 
have for years enjoyed unchallenged 
popularity among those wage earners 
who receive top salaries in their respec- 
tive fields of endeavor. 
The following figures show the division 
of Street & Smith readers by income. 


PERCENTAGE INCOME 

5.3% $7,401 and over 
15.5% $2,601-$7,400 
39.5% $1,401-$2,600 
39.7% $1,400 and under 


creased the wage scale and agreed 
to reduced working hours for an- 
nouncers and producers, following 
discussions with the Columbia unit 
of the American Guild of Radio An- 
ouncers and Producers. The em- 


Ploye organization will submit the 


agreement for consideration at a 
general membership meeting shortly. 


Takes Effect Soon 


The Association of Columbia 
Broadcast Technicians has already 
been granted a 40-hour week and 
discussions are now in progress re- 
garding wage adjustments. 

Station WOR, New York, today an- 
nounced a 40-hour week for all em- 
ployes, to take effect as soon as the 
necessary new personnel can be em- 
ployed and trained. 


TWO CHANGE POSTS 


Edward G. Smith, (left) WGN produc- 
tion director, June | will become man- 
ager of the program department, Gen- 
eral Mills, Minneapolis. Agency veteran 
and former account executive of Lord 
& Thomas, C. E. Nelson has been named 
a vice-president of Thornley and Jones. 
Inc., newly-organized advertising agency 
in New York. 


Food, Electric 
Manufacturers 
in New Tie-up 


Chicago, May 6.—An unusual tie- 
up between Libby, McNeill & Libby, 
Chicago packers, and Westinghouse 
Electric & Mfg. Co., Pittsburgh, by 
which six labels from the former’s 
tomato juice cans are accepted by 
the latter’s dealers as a $1 credit on 
any electric appliance was announced 


in color rotogravure in the Chicago 


Tribune, St. Louis Post-Dispatch and 
Milwaukee Journal Sunday. 
While copy emphasized that the 


offer is bona fide, involving no con- 
‘test, no red tape and no waiting, the 


—= 
modus operandi as explained 
somewhat involved. The buyer Bets 
a free certificate from her gr 
when purchasing six cans of Libby’ 
gentle press tomato juice. When . 
takes the certificate and the six 
bels to her Westinghouse dealer, she 
receives a $1 credit on any electri 
appliance she wishes to buy. 

While only one of the free cert 
ficates can be used toward the Dur. 
chase of any one appliance, another 
certificate can be used on the Pur. 
chase of another. Six members ot 
the Westinghouse line were illus. 
trated in the rotogravure copy, 

J. R. Collins, advertising manager 
of Libby, McNeill & Libby, Said no 
details would be divulged on the 
tie-up, including how space Costs 
were shared. 
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a “boll A " t .Comfort week will be supplemental AT NYSBS DINNER advertisements to men, women and 
- Was Scho ims a to the company’s regular national ad- , BUY YOUR C AR 
r r ety 


children on an equal basis. 
. e vertising, currently released in 45 na- 
BTO¢er 80 M il l {OM UM | tional magazines, 51 rotogravure sec- 
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Dealer copy is scheduled to include 


American Druggist, Boot and Shoe 
Libby’; tions and 600 daily newspapers. Recorder, Drug Topics and Shoe Style 
hen She ? F oot Week “ ’ Dig est. 
six |p 37 Timed to “Week” Donahue & Coe, Inc., New York, is 
ler, she The schedule as announced to a 


the advertising agency in charge, 
electric | chicago, May 5.—Aimed to make |sales convention here attended this with A. B. Churchill and Charles F. SEN ATE INVITES 
40 million footweary consumers foot | week by representatives from almost Hanser as account executives. 
© cert; § -onscious and to remind them to ob-|every state, will be opened with a inniaaiaiandnineal 
he pyr. § in relief from foot troubles, the | full page insertion in The Saturday 


age WHA 
Another | gcholl Manufacturing Co., Inc., to-| Evening Post of June 5. The follow- E. R. Dunning, vice-president, N. W. HAS Gets Reward 


Ayer & Son (left); Robert Davidson, | Station WHAS, Louisville, Ky., will Passes Bill to Attract Busi- 
he pup. § day laid plans for 1937 Foot Comfort|ing Sunday, copy will appear in vice-president and general manager, Pic- | receive the CBS medal for distin- 
bers ot § week, June 5-12, backed up by a large | newspapers throughout the country 


© illyg § scale national campaign, including | and during the week spot news radio ee ee ee besry hy guished service to radio for heroic ness from Other States 


flood relief work in January. 
y. magazine, radio, newspaper and busi- | broadcasts will be heard over 22 sta- cues table during pe ag song) - Se 
paper advertising publication | tions. Stations have been selected so| the first anniversary of the New Yo 
ae p= and a variety of window and | that complete national coverage will State Broadcasting System. Gourlay Promoted Madison, Wis., May 4.—How high 
wf “erior dealer displays. be obtained, Mr. Starin added. Copy BinlIe many noe been appointed ad-| sales taxes tend to divert business 


4. A. Starin, sales promotion man-| is also scheduled for the July issues| which will appear during the first | Yising Toromer’ We peep an. an Aen, ee ee ee 
age, said the campaign for Foot|of the Modern Magazines group,|few days of June with appeal in all | Maclean Publishing Co. since 1926. | ‘¢#Y @8 the State Senate passed by 
unanimous vote a bill designed to 
encourage residents of Northern IIli- 
nois to buy automobiles and other 
high priced specialties in Wisconsin. 
[llinois has a sales tax of 3 per cent, - eretaiae 
Wisconsin has none. ee ks 

The bill authorizes the Secretary 
of State to furnish a title for $2 so 
that the buyer of a car can purchase | 
linois license plates without paying 
the $15 investigation fee required by 
= that state. 

The law authorizing the investiga- 
tion fee is part of the Illinois 
strategy by which the state hoped to i 
retain business in spite of the sales 
tax. Michigan, which also imposes j 
a 3 per cent sales tax, made the fee 
$25 in order to keep home buyers at 
home. 


Beating the Tax 


It is reported that buyers in neigh- 
boring states have found it cheaper 
to get their cars in Wisconsin than 
their native ground in spite of re- 
strictions. It is not unusual for such 
a buyer to invest in Wisconsin li- 
cense plates, which are generally 
accepted as prima facie evidence of 
ownership of the car and exempt the 
driver from investigation. 

The bill passed by the Wisconsin 
Senate is said to be in the nature of 
retaliation because Illinois gasoline 


. dealers have attracted business from 
Every Pocket-Book and Change Purse that Milady Southern Wisconsin, where the gaso- 


line tax is somewhat higher than in 


Owns...Open to NBC Advertisers All Summer Long a viii thc weiseaie Manuele 


will affect automobiles because of 
their high price and mobility, deal 
ers in refrigerators and other ex- 


Summer is the spicy season of gay romance and high pensive specialtios are speciiatiog 
adventure. Milady spends eagerly! Spends for glam- advantage. Meanwhile, automobile 
orous accessories... for trips... for Cinderella’s glass oneely siemaet oe SS ae 
slippers. . . spends even for food. And the Colonel’s Sere FRE 

Lady and Judy O’Grady are sisters-under-the-skin : Houghton Leone Aaa 
when it comes to buying. . . artichokes or apples... vice-president of Fletcher & Hillis, 


Inc., New York, to become general 


. ° 9 . sales manager of Brown Co., Port- 
lipstick or liniment... caviar or cabbage. land, Me., pulp and paper products. 


His office will be in New York. 


And as the mercury flirts with the century mark, onsite 
Olsen to Presbrey 
Edwin C. Olsen, formerly with 


does she stop listening? A thousand times No! NBC 
Erwin, Wasey & Co., Inc. has 


i i i . mmoer the ined’ the Chicago office of the 
advertisers have discovered this fact. Last Su y joined’ the Chicas 


invested 72 per cent more than the previous Summer 


in NBC week-day daytime programs alone! They are ) ioe 
learning that there is no ‘‘off season” when NBC pro- M A p 


grams invite to buy. May we tell you how... and why? Look at the map— 


RCA presents the “Magic Key of RCA’’ every Sunday Macon territory is = 
2t 3 P.M., E.D.S.T., on the NBC Blue Network typical Southern | | 


market; and South 


National Broadcasting Company ose ee | 


covery. So what? 
A Radio Corporation of America Service Advertise in 


MACON | 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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Giving the Public What It Wants 


Henry R. Luce, brilliant publisher 
of Time, Fortune and Life, presented 
a challenging idea to the Four A’s 
at its annual convention at White 
Sulphur April 30. He started with 
the premise that publications in gen- 
eral are merely attempting to give 
the public what it wants, and that 
in many cases they are pandering to 
the lowest interpretation of that de- 
mand. Since the nation and the 
world are in a period of change and 
crisis, when constructive effort to 
preserve economic, political and so- 
cial standards is needed, advertisers 
and agencies, Mr. Luce suggested, 
should encourage with their adver- 
tising those publications which are 
helping the situation, rather than 
those which merely give the public 
what it wants. 

Admitting the desirability of the 

objective thus presented, one may 
hesitate to agree with Mr. Luce as 
to the method of reaching it. While 
some advertisers include in their 
space-buying policies consideration 
of the editorial character of media, 
from the standpoint of their political 
and economic significance, this is 
the exception rather than the rule. 
The established practice is to buy 
advertising space entirely with ref- 
erence to its ability to carry the ad- 
vertiser’s message profitably to the 
market represented by the circula- 
tion of the medium. 
Is this the correct policy? We be- 
lieve so; first of all, because adver- 
tising must justify itself from the 
commercial standpoint of returns for 
the expenditure. A manufacturer 
advertises primarily to sell goods, 
and must buy the advertising service 
which enables him to sell the most 
goods at the lowest cost. If he fails 
to do so, he becomes not an adver- 
tiser, but an evangelist. 


Mr. Luce pointed out that freedom 
of the press today is so great that 
the publisher is responsible only to 
the advertiser, and therefore the lat- 
ter must exercise the control which 
is thus placed in his hands. But free- 
dom of the press means only free- 
dom to publish subject to all the 
laws affecting all other business, 
plus those having to do with libel 
and the other special hazards of pub- 
lication. In addition the publisher 
is responsible to his public in a very 
real and immediate sense, and even 
those who are pessimistic regarding 
the public and its standards of taste 
and judgment recognize the fact that 
its judgment is very definitely exer- 
cised. 

As a matter of fact, the success 
of many of the greatest advertising 
media of the day is a tribute to the 
ability of the public to recognize 
high quality in editorial service. Mr. 
Luce’s own publications are among 
the best examples that might be 
named. Other publications which are 
carrying advertising in volume have 
followed different methods and em- 
ployed different formulae, but they 
are all alike in that they have suc- 
ceeded in attracting attention from 
a wary public which seldom knows 
exactly what it wants until a skilful 
publisher provides it. 

The medium which contributes 
little to the public welfare, and 
whose editorial character is a men- 
ace rather than a help to society 
at large, limits its own market. The 
public’s capacity for absorbing in- 
formation is generally underesti- 
mated. In order to be successful, 
it is not necessary for a publisher 
to be ashamed of his product. The 
latter is definitely his responsibility, 
and use or rejection of it, on merit, 
is likewise that of the advertiser. 


Can They Get Together? 


Convention comments are not al- 
‘ways to be taken at face value, but 
references to closer co-operation be- 
tween the Association of National 
Advertisers and the American Asso- 
ciation of Advertising Agencies, 
made at recent meetings of these 


‘two important organizations, should 


be regarded as encouraging from the 
standpoint of solution of some of 
the more pressing problems of ad- 
vertising as a whole. 

There are certain questions of ad- 
vertising practice which cannot be 
solved by any one individual or 


group. There are few which could 
not be solved by joint action of the 
leading national advertisers and 
agencies of the country. Publishers 
would go along in such a movement 
almost automatically, for whatever 
program promised the maximum 
goed for advertising would benefit 
publishers and other media groups. 

The era of good feeling now in 
evidence in the relations of the 
A. N. A. and the Four A’s may make 
possible prompt and definite action 
on the subjects which have been on 
the advertising agenda a long time. 


_ SPOTLIGHTING THE TESTIMONIAL 


—Des Moines Sunday Register 


“Any objection to me picking up a little extra money?” 


Views from 


Cost Rises 


(As viewed by Harry C. Kable, pres- 

ident, Kable Brothers Co., Mount 

Morris, Ill., in Kablegrams, house or- 

gan of the printing and publishing 
company.) 

That paper and printing costs are 
moving upward all publishers know. 
Knowing these facts regarding their 
principal item of material cost, and 
observing the evident trend in the la- 
bor market, publishers who want to 
continue in business will have to find 
some means to increase their rev- 
enues. Some have already taken 
steps in that direction. Advertising 
rate increases have become effective 
in several fields. There was a gen- 
eral downward adjustment of rates 
when advertisers saw buying power 
falling off because of shrinkage in 
the national pocketbook. With the 
purse swelling again toward its for- 
mer size, these same advertisers can- 
not consistently resist the publish- 
er’s demand for higher rates. 

But the advertiser should not be 
asked to pay more than his share 
of rising publishing costs. The sub- 
scriber needs to carry his part of the 
load too. Some publishers have al- 
ready gotten up nerve enough to 
raise subscription rates and news- 
stand prices. Many more will have 
to do so, and before long, to avoid 
financial trouble. Fortunately, cir- 
culation managers report difficulty in 
holding circulations down to levels 
commensurate with advertising rates. 


Vanity Appeal 
(As Viewed in Drug Topics) 


The trading-up movement in the 
retail drug field has now grown to 
the extent where druggists report 
that not only are they selling the 
semi-luxuries in the better grades but 
also, amazingly, even the out-and-out 
staples such as pharmaceuticals and 
household remedies. 

In the drug trade, the quality 
products have always been exempli- 
fied by the nationally advertised 
brands. As such, they have invari- 
ably been in greatest demand. Nat- 
urally, when the prices on advertised 
items have been cut, the demand has 
been stimulated. Who can refuse to 
buy quality when he thinks he is 
getting that quality at a bargain? 

But mark this—sales of nationally 
advertised products have always been 
infinitely greater than sales of un- 
known, unadvertised products in the 
drug field, primarily because the na- 
tionally advertised products have 
made a distinct appeal to the con- 
sumer’s vanity—to his desire for 
quality. 

On the basis of this reasoning, 
then, it would seem less than good 
sense to cut into profit-margins by 
selling quality goods at deep-cut 


prices. 


the Outside 


Labeling 


(As Viewed in National Grocers 
Bulletin) 


While the passage of the Copeland 
Bill in the Senate may allay the fear 
of drastic and unworkable Pure Food 
legislation, too much should not be 
taken for granted. The House is yet 
to be reckoned with, and anything 
may happen. 

The House bill may call for cer- 
tain grade labeling, which has been 
strongly opposed by a large section 
of the food industry as impracticable. 
There are many sound reasons why 
such a system of labeling might be 
both impractical from the producers’ 
and packers’ standpoint and inade- 
quate from the consumer’s viewpoint. 

It should not be overlooked that 
any system of labeling, carrying the 
force of government approval, will be 
effective to influence both grading 
and packing, which projected into 
competition in distribution, may re- 
sult in consequences highly favorable 
to particular types of distribution to 
the disadvantage of others. 


Price Policies 
(As viewed in The Prairie Farmer) 


The National Association of Manu- 
facturers has directed its agricul- 
tural committee to make a study of 
the following farm problems: Ten- 
ancy, marginal farms, financing ag- 
riculture, marketing, the farm as a 
place to live, and conservation. “Our 
one aim is to learn all we can about 
the farm problem and transmit our 
facts to American industry as a 
means of developing a more sympa- 
thetic understanding between indus- 
try and agriculture,” says the com- 
mittee’s chairman, Warren W. Shoe- 
maker of Armour & Co. 

That is a worthwhile objective. It 
might be a good thing, too, if agri- 
cultural organizations would make a 
study of industry, particularly its 
production and price policies. Af- 
ter the two studies were completed, 
a series of conferences might de- 
velop a real basis of understanding 
and co-operation. 

Until recently, agriculture has 
followed a policy of unrestricted 
production and auction prices, while 
industry for the most part has fol- 
lowed the opposite policy of man- 
aged prices and controlled produc- 
tion. Shall agriculture complete its 
swing over to the industrial policy? 
Is there any possibility that indus- 
try may adopt agriculture’s tradi- 
tional free production and price 
policies? Or is there a middle 
ground of ample but not excessive 
production at reasonable prices that 
both can adopt? That is a problem 
that needs the earnest attention of 
both groups. 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, or thro 
ADVERTISING AGE, by any nationa) ad. 
vertiser or advertising agency exeoy. 
tive writing on his business lett, 
head. 


No. 1163. 1937 Woman's World gy § 
scriber Questionnaire. oe 


This folder contains data compiled 
from 30,000 replies to a question. 
naire on subscribers’ buying habit, 4 
and brand preferences, issued y i 
Woman’s World. er 


No. 1164. Ariston—Light, Medium, 
Bold. 


Continental Type Founders Aggy, 
ciation has issued this brochure o 
its type face, Ariston, with numeroy § | — 
examples of appropriate use. iB 


No. 1132. The Minneapolis Star Row, | 0. S 
List of Grocery Stores. Oecd 
The Minneapolis Star has issu § 

this guide showing the retail grocery § )) 
outlets in Minneapolis broken dow 
into convenient routes. In additigy 
it contains an analysis of wholesa) 
grocery houses, chain store headqugr. 
ters, voluntary organizations nj 
other outlets for the purchase of food 
products from manufacturers. 


No. 1111. Half a Century—Forwari, 


Bakers’ Helper, celebrating its 50th 
anniversary this year, has planned a 
Golden Jubilee Number, which wil] 
review the 50-year history of the 
baking industry. This booklet out 
lines plans for the special number, 
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No. 1123. In the Money. ' 

Successful Farming has issued this 
booklet of farm market information, 
It covers spendable cash income, 
items purchased, with the amounts 
expended, and an outline of pr 
tor 1937. ' : 


No. 1143. Glorify Your Product, © 


This booklet issued by Herman 4. 
De Vry, Inc., discusses the value of 
sound films in advertising, selling 
and training, lists typical firms 
ing films, and results of their use 


No. 1127. The Family Circle Marka. 


Retail sales figures from the 19% 
U. S. Census of American Busines 
have been used in this new circuls 
tion map which charts sales activity 
by counties and indicates coverage of 
the territory by The Family Circhk 
Magazine. Y 


No. 1148. Standard Market Data for 
WFBR, Baltimore, Maryland, 


This brochure issued by radio si 
tion WFBR contains market data @ 
the Baltimore trading area, merchal 
dising service offered by the station, 
and a description of its facilities and 
coverage. Also included is a study 
of radio ownership and _ listening 
habits based on a Ross Federal suf 
vey of Baltimore’s metropolitan di 
trict. 


No. 1162. Growth. 


This brochure issued by II Pre 
gresso Italio-Americano and Corriere 
@’America contains data on New 
York’s Italian market. It includes# 
population map of Italian-Americaas 
and statistics on the papers’ coverage 
and merchandising service. 


No. 1107. Dynamic Buying Power, 

This brochure, issued jointly 
National Home Monthly, 0¢@ 
Home Journal, Chatelaine, Macleawt 
Magazine and Canadian Magasiné 
gives a comprehensive picture 
Canadian markets. It marks the 
co-operative presentation of 
market by Canadian magazine 
lishers. 


No. 1106. The Making of Twent 
Four Sheet Posters. oy 
This illustrated brochure issued 

Forbes Lithograph Manuf ofa 

Company starts with some bel ‘ 

suggestions for the art dire 

e fp 


production man, and follows 
with a description of various stey® 
the making of a poster. 
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or Ideas? 


The fewer the words the 
deeper they burn. 


Rule 1, at Farm Journal: Tell 
all that is important. Tell it 
quickly. Stop when it is told. 


Three pages could have been 
written about this interesting 
development in sorghum. A 
stick of type is enough to set 
the mind to work .. . leaving 
space to spare for a dozen 
other facts. 


Brevity... accuracy ... time- 
liness ... and the fastest 
mounting circulation in 
Farm Journal history (now 
more than 1,300,000) tell 
today’s story of Farm Journal. 


FARM JOURNAL 
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WILLIS CITES 
WEAKNESSES OF 
FAIR TRADE ACT 


Competitive Angle Overlooked, 
Grocers Hear 


New Orleans, May 5.—Pointing to 
what he regards as serious flaws in 
state fair trade laws, Paul S. Willis, 
president, Associated Grocery Manu- 
facturers of America, yesterday told 
the United States Wholesale Grocers’ 
Association, holding its annual con- 
vention here, that a simple law de- 
signed to prevent “below-cost sell- 
ing” would prove more popular. 

“Fair trade laws have two weak- 
nesses,” said Mr. Willis, who dis- 
cussed all phases of food distributioa 
in his address. “First, they are per- 
missive and not obligatory and it 
remafis to be seen whether a per- 
missive law can prove effective. 
Second, until the Tydings-Miller bill 
is enacted, the manufacturer operat- 
ing in interstate commerce finds 
himself in the position of complying 
with a state law and violating the 
Federal law. 

“I believe the industry as a whole 
favors legislation designed to pre- 
vent below-cost selling and a simple 
law of this kind would receive wide 
support. While it would not satisfy 
all, it would definitely establish a 
floor price below which merchandise 
could not be sold.” 

Mr. Willis said one of the glaring 
weaknesses of state fair trade laws 
is that it puts the manufacturer who 
attempts to meet the wishes of the 
trade at a competitive disadvantage. 

“Any attempt to regulate prices 
certainly should similarly and simul- 
taneously include all competing 
items in that line,” he commented, 
“for it would be unfair to one prod- 
uct to be ‘price-fixed’ while compet- 
ing items are ‘price featured’.” 

Mr. Willis made the interesting 
suggestion that selective distribution 
is receiving consideration in the 
food field, where universal distribu- 
tion has long been considered essen- 
tial. He said that many astute man- 
ufacturers now believe in careful 
selection of dealers with whom they 
can work in each market on a basis 
of a friendly partnership. On the 
same theory, many retailers are 
making alliances with manufactur- 
ers whose products and policies ap- 
peal to them and have abandoned 
the habit of buying wherever the 
best price is available. 

The Robinson-Patman Act is com- 
ing into increasing favor with manu- 
facturers, Mr. Willis reported, in 
spite of the fact that many are re- 
serving opinions pending settlement 
of some of the cases before the Fed- 
eral Trade Commission. 

“The feeling of the majority,” said 
he, “is that the law is serving a 


If your letterhead could talk, 
would it speak proudly of your or- 
ganization? Would it tell the story 
of a modern, progressive business 
—or would it perhaps be a little 
ashamed of its appearance? 

It is a well-known fact that letter- 
heads DO talk, and that yours is 
either speaking for—or against— 
you. A modern, well-designed let- 
terhead is a superb investment. It 
reflects character, instills confi- 
dence. Yet such a letterhead need 
not be costly—and will not be costly 
if you order from us. 


SEND FOR FREE PORTFOLIO 


Write today—or merely pin this adver- 
tise: md mail 


ment to your letterhead—a 


also a complete ise 
° Pp ice . 
showing prices on six grades of paper. 


UNIVERSAL LITHO. & STATIONERY CO. 


4317 DIVERSEY AVE., CHICAGO, ILL. 
TELEPHONE SPAULDING 7000 


good purpose in eliminating some of 
the evils which have crept into dis- 
tribution practices.” 

Mr. Willis told the wholesale gro- 
cers that substitution is more risky 
today than ever before, the con- 
sumer having been thoroughly 
warned against accepting something 
“just as good,” and the distributor 
who attempts this practice being 
likely to alienate his clientele. 

He concluded with the statement 
that food manufacturers are making 
studies of conditions in each market, 
realizing that a policy which works 
well in New England may fail in the 
Southwest. While this viewpoint in- 
volves greater detail for manage- 
ment, the latter must accept it, in 
Mr. Willis’ opinion. 


2 NEW EXECUTIVES 


Teel Williams, (left) formerly with Hook- 
less Fastener Co., has joined N. W. Ayer 
& Son, Inc., New York, as account execu- 
tive. A. W. Shields, formerly sales man- 
ager, Silver Dome, Inc.,. has been named 
general sales manager of the Trailer 
Division of Bender Body Co., Elyria, O. 


Student Groups 
to Boost Public 


Service Planned 


Albany, May 4.—Robert L. John- 
son, vice-president of Time, Inc., 
and president of the National Civil 
Service Reform League, was work- 
ing today on formation of a national 
network of college chapters to “de- 
velop constructive interest in pub- 
lic service.” 

Presidents of 31 leading colleges 
and universities have been asked to 
appoint student delegates to an or- 
ganization meeting at the Hotel 


ee 
Commodore, New York City, 

29, following the annual luncheop ot 
the C. S. R. L. 

In furtherance of the movemey, 
Mr. Johnson conducted a roundtah, 
discussion with students and faculty 
and also delivered a lecture at 
Union College, Schenectady. 


Davis Appointed 


Arthur L. Davis has been name 
advertising manager of the 4g. 
dressograph-Multigraph Corporatio, 
Cleveland. = 


Sullivan Promoted 


C. E. Sullivan, sales manager 
Foxboro Co., Foxboro, Mass., many. 
facturer of precision instruments, has 
been named vice-president. 
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April Lineage 
in Advertising 
Press Tops ’36 


Chicago, May 6.—Promotional ad- 
yertising in the advertising press 
amounted to 338,618 lines in April, 
ycording to a tabulation released 
nere today. This is a gain of 7,574 
jines or 2.29 per cent over March 


jineage, and a gain of 55,006 lines or 
1939 per cent over April last year. 
Newspapers again used the largest 
rtion of this month’s lineage with 
108,906 lines or 32.16 per cent. Maga- 
zines were again second with 78,036 
jines or 23.05 per cent, with radio 


promotion accounting for 32,494 lines 
or 9.6 per cent. 


Other Big Classifications 


Other major classifications were 
business papers with 21,504 lines, 6.36 
per cent; advertising production, 19,- 
838 lines, 5.86 per cent; and farm 
papers, 16,450 lines, 4.86 per cent. 

The publications upon, which this 
tabulation is based, with their indi- 
vidual lineage records for April, are 
as follows: 

ADVERTISING AGE (W)........ 126,602 
Advertising & Selling (bw).. 44,366 


Printers’ Ink (w).....ccces- 57,652 
Printers’ Ink Monthly........ 17,388 
Sales Management* (sm).... 57,554 
A, eer 35,056 


*Three issues in April. 


Libbey-Owens-F ord 


Changes Personnel 


C. Wendell Holland, sales manager 
of the Seattle office of Libbey-Owens- 
Ford Glass Co., Toledo, O., has been 
transferred to Toledo as assistant di- 
visional sales manager. R. C. Comp- 
ton, of the Los Angeles office, will 
replace Mr. Holland in Seattle. 

Thomas C. Clarke, of the Chicago 
office will replace Mr. Compton in 
Los Angeles and H. J. Yerger, To- 
ledo, will assist George J. Kurtz, Dis- 
_ sales manager in Shreveport, 

a. 


“Theme” to Appear 


Theme, magazine “lampooning. 
paraphrasing and commenting” on 
current news, science, music and 
arts, will be published in October by 


L. Burt Squire, (left) general manager 

of the New York State Broadcasting Sys- 

tem, accepts congratulations from Wil- 

liam F. Brunner, president of the New 

York Board of Alderman, at the dinner, 

celebrating the first anniversary of the 
system. 


publishers of Style, 45 W. 45th st., 


New York, it was announced. 


—s 
S—— 


OF THE RADIO AUDIENCE 


These figures give over-all dimensions of the radio audience in terms of 


the men and women, the adults and children who listen regularly winter 


and summer. It is interesting to note the large percentage of men who 


listen morning and afternoon (as well as evening). In millions of homes, 


radio continues as a family medium throughout the day. Advertisers 


know the power of this family influence in daytime campaigns for the 


acceptance of any product is helped enormously when radio gets for it 


the support of both the purchasing-agents of the home! The correlation of 


this year’s figures with those first published in RADIO IN 1936 is extremely 


close. The Winter figures show virtually no variation; the Summer figures 


show a slight increase in the percentage of women listening in the morning. 


ty 


STANDARD OIL 
LAUNCHES NEW 
SERVICE SURVEY 


Chicago, May 5.—A new contest 
designed to get motorists to think- 
ing about something they often take 
for granted—service extended by 
filing stations—was announced in 
1,500 newspapers today by Standard 
Oil Company of Indiana. The con- 
test, which runs to June 15, will see 
equal awards of $5,000 made to pub- 
lic and Standard Oil dealers. 

While motorists must call on 
Standard Oil stations to secure entry 
blanks, the 1,100-line copy which ap- 
peared in major newspapers empha- 
sized that no one will be required 
to make a purchase in order to enter 
the contest. 

The opening gun in the new cam- 
paign said: 

“For the first time in automobile 
history, it is believed, the motoring 
public will be rewarded for sugges- 
tions concerning the services offered 
by gasoline stations and it is hoped 
that this poll of public opinion will 
assist further in improving ‘Stand- 
ard Service,’ and in making motor- 
ing even more of a pleasure and less 
of a hazard. 


Cash for Comment 


“Many motorists, it is felt, have 
valuable suggestions and comments 
to make about the service they now 
receive. To these an opportunity is 
now presented to air their views, 
with the added incentive of cash 
awards for the most valuable re- 
ports. 

“Your Standard Oil dealer will 
give you full details of the survey, 
will validate your entry card and 
demonstrate Standard Service with 
at least three typical examples.” 

Identical prizes to motorists and 
dealers will embrace a capital award 
of $1,000, with a second prize of 
$500 and 10 prizes of $100; 20 of 
$50, 40 of $25 and 50 of $10. The 
dealer awards will be to those who 
assist the winning motorists. 

McCann-Erickson, Inc., 
the Standard Oil account. 


Carter to “Sports” 


Paul S. Carter has resigned from 
Scribner's to become advertising 
manager of Sports Illustrated. He 
was formerly with Time, Inc. Here- 
after the Sports Illustrated advertis- 
ing department will operate sepa- 
rately from that of Young America. 


Sayler to Don Lee 
Charles E. Sayler, formerly head of 


| the advertising sales division of J. F. 


Hermold & Co., Chicago, has been ap- 
pointed director of public relations 
of the Don Lee Broadcasting System. 


New McDonough Agency 


William J. McDonough, formerly 
publisher of Dry Goods Economist, 
has established an advertising 
agency at 300 W. Adams st., Chicago. 


COAL-HEAT 
The Stoker Magazine 


Offers you direct contact with 
the rapidly growing Stoker In- 
dustry. 

Stoker sales in 1936 were double 
those in 1935 and four times 
ahead of 1934. Increased con- 
sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 
ment, heating and cooling ac- 
cessories. 

Write for copy of COAL- 
HEAT. See what is happening 
in the basic fuel and heating 
market. 


COAL-HEAT 


20 West Jackson Bivd. 
Chicago, Ill. 
Phone: Wabash 9464 


New York Office: 19 West 44th St. 
Phone: Murray Hill 2-6585 
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“Hearing Aid News” 
Becomes Society Organ 


The Society of American Acousti- 
cons, Inc., has joined forces with 
Hearing Aid News, which will be the 
official publication of the organiza- 
tion. The publication will appear in 
May, and will be known as the Jour- 
nal of the Society of American Acous- 
ticons. Offices continue at 521 Fifth 
ave., New York. 


Esquire Copy for Pierce 

First national consumer advertis- 
ing for Pierce Watch Co., New York, 
will appear in the May 15 issue of 
Esquire. Space is also planned for 
Scientific American and bicycle and 
yachting publications. Business pa- 
per advertising will continue. Nor- 
ris Hibberd Evans, New York, is 
advertising counsel. 


STEPPED FOR SPRING 


New campaign for the Sterling Oil Di- 

vision of Quaker State Refining Corpora- 

tion in newspapers employs this stag- 

gered layout to enable promotion of sev- 
eral products. 


BUREAU MAKES 
2-YEAR STUDY 
OF SAME STORES 


Washington, D. C., May 4.—With a 
gain of 27 per cent over 1934, auto- 
motive retailers led those in all other 
fields in the percentage of increase 
made in 1935, the Bureau of the Cen- 
sus reported in releasing the first 
study ever made of identical stores 
for two consecutive years, designated 
as the Retail Trade Survey, a part 


of the current Census of Business. 


William L. Austin, director of the 
Bureau, emphasized that the survey 
should not be confused with reports 
of the retail census for 1935, nor are 
the data intended to be directly com- 
parable with that census. The sur- 
vey is a contribution from a different 
angle, affording a continuous study of 
strictly comparable data on increase 
in sales, exclusive of the factor of 
mortality and the increment of new 
firms, with no shifts in classification. 


Automotive Group Leads 


Sixty-six per cent, or 1,099,663 of 
the 1,653,961 establishments reporting 
sales for 1935 to the retail census 
also reported 1934 sales. These 1,099,- 
663 retailers were found to be clearly 
identical and to have accounted for 


~~ 
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PGES INDIAN APS 


THE LOGICAL MEDIUM FOR ALL APPEALS because it reaches all classes. So great 
is News coverage of Indianapolis, so near the absolute saturation point, it is equally 
productive for the advertiser of “class” merchandise and the advertiser of “mass” items. 
No matter what you sell, The News will bring results, quickly and economically. 


PROFIT. Although more than 60% of the population of the Indianapolis retail trading 
area is urban, thousands of able-to-buy farm families, drawing their wealth from some 
of the most fertile land in America, keep retail sales consistently high. Diversified sources 


HOOSIERS. ARE BUYING. Sales in Indi- 
ana department stores, during the first three 
months of this year, equalled the same period 
of 1929. Now is the time to put forth in- 
os tensive selling effort here. 


New York: Dan. A. Carr: 
‘NO E. 42nd Street 


LIS NEWS (a= 
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Sound: Warning on 


diana’s buying power. 


, 


RICHEST COUNTY. In the A. B. C. city of Indianapolis (Marion 
County) is concentrated 13% of Indiana’s population, 21% of In- 
Advertisers reach 4 out of 5 homes in this 


county with ONE newspaper, The News. 


TMT 


HOME MARKET. Indiana’s percentage of home owners is one-fifth greater than the 
national average—greater than that of 39 other states. This means that its consumers 
are unusually responsive to advertising of products that add to the comfort and conven- 
ience of home life. Does your merchandise fall in that classification? 


109 MOTOR ROUTES, covering more than 6,000 miles daily supplement The News’ 
efficient city and town delivery system. Thus, thousands of rural readers get the same 
prompt home delivery service received by the city subscriber. To get the most out of this 


prolific market, go with The News into the key homes in EVERY section. 


THE INDIANAPOLIS NEWS Sicwsstsc 


— 
HEAD GRAHAM SALEs 


Lansing W. Thomas, (left) and Del y, 


Larson, have been named Eastern and 
—— — managers respectively of 

raham-Paige Motors Cor 
Wayne, Mich. me, 


$27,144,477,000, or 82 per cent of tot 
retail sales for 1936. 

Sales of the automotive grou 
1935 amounted to $3,560,548,000, com. 
pared with $2,804,139,000 in 1934, 
This gain of 27 per cent, highest fo 
any of the 11 groups studied, maj, 
tains that ranking in all three bregy. 
downs made by size of city. They 
66,111 retailers in the automotiy, 
field accounted for 77 per cent of to 
tal automotive sales in 1935. 


Lumber Is Second 


Second in gain were lumber anj 
building material dealers, with 18 pe 
cent. Sales of identical stores in this 
classification were $1,612,282,000 tp 
1935, and $1,367,416,000 in 1934. The 
58,255 firms accounted for 86 per cent 
of the $1,864,275,000 total sales for 
1935. 

Third in importance, in terms of 
percentage gain during 1935, were 
furniture and household stores. Sales 
in 1935 for these 32,405 firms were 
$1,110,080,000, a gain of 15 per cent 
over 1934. This number of identical 
stores accounted for 86 per cent of 
the industry’s 1935 sales. 

Gain of drug stores was 5 per 
cent, based on 46,235 identical stores 
with sales of $1,059,472,000 in 1935, 
as compared with 1934 volume of 
$1,006,337,000. This group, account: 
ing for 86 per cent of total 1935 
sales, was lowest in percentage of 
gain, 


Other Industry Gains 


Other retailers reported the follow- 
ing sales increases: Food stores, 7 
per cent; general stores (with food), 
8 per cent; general merchandise 
group, 7 per cent; apparel group, 6 
per cent; filling stations, 7 per cent; 
eating and drinking places, 11 pe 
cent; retail stores not otherwis 
classified, 8 per cent. Under this last 
heading, beer and liquor stores deal 
ing in packaged goods made a gain 
of 23 per cent, one of the largest re 
ported. 

In the automotive group, the larg 
est gain from 1934 to 1935 was reg 
istered by dealers in new cars, with 
31 per cent, which was the largest 
reported with the exception of haré- 
ware and farm implement dealers, 
who also made an increase of 31 per 
cent. Furriers and fur shops reported 
an increase of 22 per cent. 


Variations by Sections 


The two-year study of identical 
stores also gives some interesting fi 
ures on variations in gains by ' 
gions. The Pacific Coast, with a gait 
of 17 per cent for 91,988 identical 
stores made the highest gain, 17 per 
cent. The Mountain States ranked 
second in percentage increase, with 
16. The Middle Atlantic section made 
the lowest increase on the percentaét 
basis, 6. 

The study revealed that the largest 
percentage increases occurred in least 
densely populated areas and the 
smallest increases in cities over 500; 
000 population. 

Thus areas under 10,000 population 
showed sales increase of 12 per cett: 
cities of 10,000 to 500,000, 10 DP 
cent, and cities over 500,000, 8 P# 
cent. 


fr Ballsmove,jti 


NATIONAL REPRESENTATIVE: 


EDWARD PETRY & Co 
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Continuing a Long Record of Achievement 


os 


TWO MORE 


PULITZER PRIZES 


FOR STAFF WRITERS OF 


THE NEW YORK TIMES 


The Pulitzer Prizes for outstanding accomplishments in journalism are 
recognized as marks of the highest distinction in the newspaper world. 

This year two members of The New York Times staff were cited for 
distinguished services. 

To Anne O’Hare McCormick of The New York Times went the 
award for “the most distinguished service as a foreign correspondent” 
in recognition of her well-balanced, well-informed dispatches and fea- 
ture articles from Europe. Mrs. McCormick is the first woman to receive 
a major Pulitzer Prize in journalism. 

To William L. Laurence of The New York Times and four reporters 
from other newspapers went the joint award for “‘a distinguished ex- 


ample of a reporter’s work”. . . for their accurate, terse reports of the 


Tercentenary Celebration of Harvard University. 

During the twenty years of the Pulitzer Prizes, The New York 
Times has received ten awards. No other newspaper in the country has 
been honored with so many citations for distinguished work. 

Four times The Times has won the award for distinguished report- 
ing. Four times it has been cited for distinguished foreign or Washington 
correspondence. Once it has won the award for distinguished editorial 
writing. Once it has been cited for the ‘most disinterested and meritori- 
ous public service.” 

With one exception all the reporters, correspondents and editorial 
writers who won these awards are still on The Times staff, still writing 
for readers of The Times. 


THE TIMES HAS WON MORE PULITZER PRIZES THAN ANY OTHER NEWSPAPER 


1937 + “For distinguished service as a for- 
eign or Washington correspondent” . . .Won 
by Anne O'Hare McCormick of The New 


~ York Times for her well-informed dispatches 


and feature articles from Europe. 


1937 - “For a distinguished example of a 
reporter's work”, . . Won by William L. 
Laurence of The New York Times jointly 
with four other reporters, for their reports 
on the Harvard Tercentenary Celebration. 


1936 - “For a distinguished example of a 
reporter's work”. .. Won by Lauren D. Lyman 
of The New York Times for his exclusive sto- 
ties revealing chat the Lindberghs were leav- 
ing the United States to live in England. 


1935 - “For distinguished service as a for- 
eign or Washington correspondent”. . .Won 
by Arthur Krock of The New York Times for 
his impartial and analytical correspondence 
from Washington. 


1934 + “For distinguished service as a for- 
eign or Washington correspondent”. . .Won 
by Frederick T. Birchall of The New York 
Times for his unbiased, thorough coverage of 
events in Germany. 


1932 - “For ‘distinguished service as a for- 
eign or Washington correspondent”. . .Won 
by Walter Duranty of The New York Times 
for his dispassionate, interpretive news dis- 
patches from Russia. 


1930 - "For a distinguished example of a 
reporter's work”... Won by Russell Owen of 
The New York Times for his graphic, first-hand 
reports of the Byrd Antarctic Expedition, one 
of the greatest assignments in the annals of 
1926 - “For distinguished editorial writing 
during the year”. . .Won by Edward M. 
Kingsbury of The New York Times for his 
editorial on the Hundred Neediest Cases. 


1923 - “For a distinguished example of a 
reporter's work” . ..Won by Alva Johnston of 
The New York Times for his brilliant, accu- 
rate reporting of scientific news. 


1918 - “For the most disinterested and meri- 
torious public service rendered by an Ameri- 
can newspaper” . . .Won by The New York 
Times for the exhaustive, painstaking man- 
ner in which it reported the news of the 
World War. 


— The New York Times 


‘All the News That’s Fit to Print” 
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“Two Sides” of Air-Rail 
Safety Question Given 


To the Editor: A few weeks ago 
one of the large passenger airlines 
issued a statement in which the fol- 
lowing appeared: 

“Are airlines safer than railroads? 
You can find intelligent people tak- 
ing both sides of the argument.” 

The April 17 issue of Railway Age 
states: 

“Forty-six passengers were killed 
in 1936 while flying and that the 
average distance passengers were 
carried for each one killed was 10,- 
690,000 miles. In the same year the 
number of railway passengers killed 
was eight and the average distance 
passengers carried for each one 
killed was 3,208,699,000 or 300 times 
as far as passengers were carried by 
air for each one killed. During 1936 
no Pullman passenger was killed. 

“Ig it safe to fly?’ Obviously not 
by comparison with traveling by rail 
and, especially, in Pullman cars.” 

I thought you might be interested 
in this comparison. 

LAWRENCE B. WHIT, 

Lawrence B. Whit Organization, 

Inc., : 

New York, N. Y. 


Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Agency Tells All About 
Production; Gets Results 


To the Editor: Here’s one for the 
book! 

For the first time in the history of 
radio, as far as we have been able to 
learn, this agency “took to the air” 
to tell a listening audience how radio 
programs are created, produced, di- 
rected and broadcast by and through 
an advertising agency. 

We bought 45 minutes on KPRC, 
NBC outlet in Houston, from 8:00 to 
8:45 on Friday, April 26, a period 
immediately following the Cities 
Service program and preceding the 
Campana program. 

The title of our program was 
“Passing Scenes in Radio Produc- 
tion.” We used an actual sponsor to 
review the various types of programs 
in rehearsal, who was conducted 
through the various studios by a 
“Radio Guide.” 

The next day and the next we re- 
ceived many, many personal com- 
ments of a favorable nature, plus a 
sheaf of representative business men. 

JOHN L. DE BRUEYs, 

John L. de Brueys, Advertising, 

Houston, Tex. 


PUBLISHER PUTS 


2&2 TOGETHER | 


F. Becker, of the They Go Modern Co., cites Russ Oakes’ book of that name on 
the subject dealt with by the late lamented Chic Sale in the controversy "raging" 


on glass houses, etc. 


This illustration was said to have been designed before 


Mr. Reynold's comment was presented in Advertising Age of April 12. 


Three They Go Modern 
Models Have Glass Sides 


To the Editor: We refer you to 
the letter of Edwin S. Reynolds in 
your columns—April 12. 

The talented Chic Sale may never 
have designed one with glass sides, 
but the author of “They Go Modern” 
did. The “Progresse,” “Officette,” and 
“Conservatore” models described on 
pages 17, 23 and 37 respectively of 
the book make this clear, don’t they? 

F. BECKER, 

They Go Modern Company, Pub- 

lishers, 

Waukesha, Wis. 
vvy 


Children Find Dearth of 
Pro-Advertising Material 


To the Editor: One of my children 
comes to me for information on ad- 
vertising and its benefits to the con- 
sumer for use in a debate very often. 

There is so much stuff talked in 
school against advertising that I am 
naturally glad my children always 
take the constructive side, but it is 
pretty hard to find material. 

I know you have made quite a 
stand on this and I wonder if you 
could send me some clippings of ar- 
ticles, prize essays or other material 
which I could have available for 


them as they need it? I would greatly 
appreciate anything you can give me 
promptly as this big debate is in the 
immediate offing. 
L. W. Bonst, 
President, Bonsib Advertising 
Agency, 
Fort Wayne, Ind. 
vvy 


Bus Advertising Takes 
Proper Place in The Sun 


To the Editor: Any motor bus 
company head will cheerfully admit 
that bus advertising is equal to the 
best in the field. But few of them ex- 
pected an impartial jury of advertis- 
ing men, quite unconnected with the 
bus industry, to honor this type of 
advertising at a general exhibition. 

The occasion was the 35th anni- 
versary of the Cleveland Advertising 
Club. In addition to three days 
packed with entertaining events, the 
Club held an exhibition of advertis- 
ing prepared by all the agencies in 
Cleveland—representing a score or 
so agencies, most of which are na- 
tional in scope. These advertising 
agencies in turn represented many of 
America’s leading national advertis- 
ers. 

A great many awards were offered 
in several classifications, but possi- 


bly the most coveted of them was the 
blue ribbon for “best individual na- 
tional magazine advertisement.” This 
prize was captured by a full color, 
full page for the Greyhound bus 
lines, which appeared in the April 24 
issue of The Saturday Evening Post. 


agency, which has for many years 
handled both local and national ad- 
vertising of the Greyhound system. 
This page departed dramatically 
from the matter-of-fact appeals of low 
cost and convenient service. It is 
built around the striking caption, “I 
Love Life!”—and everything in the 
copy carried out this theme. 

Apart from the personal pride of 
the Greyhound system and its agency 
in securing this much sought award, 
this seems to be a pretty clear indi- 
cation that motor bus advertising, 
which is comparatively an infant in 
the field, is setting standards which 
compare favorably with the best. 


T. R. McCase, 


Beaumont and Hoh- 
Cleveland, O. 


Manager, 
man, Inc., 


It was prepared and placed by our|’ 


TRUTH TESTIMONIAL 


Armstrong’s Linoleum 


In his inimitable column, “Rough 
Proofs,” in April 5th ADVERTISING AGE, 
the “Copy Cub” writes as follows, “If 
Armstrong Cork’s new plan to make its 
dealers color experts succeeds as hoped, 
the customers are expected to be prac- 
tically floored.” 

Yes, Copy Cub, and that’s what they 
will get when they buy Armstrong's 
Linoleum—practical floors. 


* * * 


The Logician picks up some words of 
agreement with Copy Cub in this com- 
ment on a comment appearing in Lino- 
leum Logic, organ of Armstrong Cork 
Products Co., Lancaster, Pa. 


Rough Proofs Gets Smooth 

Ride in “Linoleum Logic” 

To Copy Cub via the Editor: Just 
to make it evident that I am a con- 
firmed reader of “rough proofs,” I 
am enclosing a copy of our May 
“Linoleum Logic.” In the remnants 


ae a 
column on page 2 you will fing men. 
tion of the item on our spring }jp, 
leum promotion on which comment 
was made by the Copy Cub. 
LAUREN K. HAGAMAy, 
Editor, Linoleum Logic, Arm. 
strong Cork Products Co., 
Lancaster, Pq 


ie 


Wadsworth Book Offered 
To Invalided Studen; 


To the Editor: Some time ago ; 
noted an article with reference to a, 
inquiry on books for an invalideg 
boy. 

In this article you give a list ¢ 
books which you thought might jp 
helpful to a young man. 

I observe that you did not Make 
reference to my book “Principles and 
Practice of Advertising” which wa, 
the first book on advertising py, 
lished. 

Prior to its publication, it wag gep. 
erally stated that an advertising tey 
book could not be written. Sing 
then, everyone has been writing 
them. 

If you could forward to me the 
street address of Mr. Lewan He. 
drickson, of Los Angeles, I will jg 
very glad to send him a copy of this 
book with my compliments. 

GERALD B. WADSwortn, 
Garden City, N. Y. 
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First in the eyes and ears 
of Piedmont South Carolina 


i 


ATLANTA 


ONE OF THE BUSIEST ‘‘BLOCKS" 


OF ‘*‘THE SOUTH’S MAIN STREET” 


c- 


> 
aiitly 


Here's where you'll find the 
South’s busy people, in the area 
which very justly has been called 
the Main Street of the South. 


Greenville is not the first market on this ‘‘street.’’ It 
ranks fourth. 


——————— 


Ww im 
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But in South Carolina it ranks first by a long margin, 
with 40% of South Carolina’s retail trade. 


And the way to sell it, to really cover it, is to add these 
powerful salesmen to your Southern staff ! 


50,000 CIRCULATION 
GREENVILLE NEWS-PIEDMONT 


24-HOUR NEWSPAPERS 


WFBC t 5,000 WATTS 


— 


NEW YORK 


DETROIT 


Represented by BRYANT, GRIFFITH & BRUNSON, Inc. 
CHICAGO - 


BOSTON ATLANTA 
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“Our Test of every manuscript, illustration and layout is its 
probable appeal to the immense number of Americans who are: 
PROGRESSIVE IN ATTITUDE - HOPEFUL IN OUTLOOK - LIBERAL IN SYM- 
PATHY - HARDY OF PURPOSE - ENERGETIC IN ACTION - We make our 
appeal to this type not merely because we find it congenial to 
do so but because we realize that the future is in their hands.” 


THE CROWELL PUBLISHING COMPANY + 250 PARK AVENUE, NEW YORK 


¢ PUBLISHERS OF COLLIER’S + 
The Largest Magazine Audience in the World—More Than 9,000,000 Cir 


Collier's Ae aaftoe market 


WOMAN’S HOME COMPANION + THE AMERICAN MAGAZINE + THE COUNTRY HOME 
Copr. 1937, The Crowell Publishing Co. 
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ADVERTISING AGE 


NPA RE-OPENS 
RADIO BATTLE 
WITH BROCHURE 


Comparative Record Analysis 
Tosses Down Gauge 


New York, May 6.—‘“Magazine ad- 
vertising led radio in 1936 with more 
than twice the number of advertis- 
ers spending $100,000 or more, two 
and a half times the advertising in- 
vestment and three times the adver- 
tising gains. The analysis of adver- 
tisers by size indicates that smaller 
advertisers are approaching the use 
of radio with considerably more 
caution than in the past.” 

Thus National Publishers Associa- 
tion, New York, summarizes results 
of an analysis of the two-year record 
of leading advertisers, as reported 
by Publishers’ Information Bureau, 
Inc. The survey issued in book 
form, includes the 317 advertisers 
each of whom spent $100,000 or 
more in all media in 1936. The vol- 
ume is profusely illustrated with 
charts. 

Under the banner of the NPA, this 
is the first time in a number of years 
that the magazines have unleashed a 
joint competitive attack on their radio 
competition. 

Of the 317 leaders, the association 
says, 302, or 95.8 per cent used mag- 
azines, and 133 or 41.9 per cent, used 
radio. Furthermore, 219 of these 
317 using magazines increased their 
expenditures in 1936, while only 97 
increased their radio expenditures, 
the ratio being more than two to 
one. 


Story Told by Breakdown 


A breakdown by size of appropria- 
tions of the 317, according to the 
survey, shows that radio gains were 
mainly among the largest advertis- 
ers, while magazines showed more 
or less consistent gains throughout 
all groups. For instance, among the 
15 companies spending $2,000,000 or 
more, nine increased their magazine 
appropriations while 13 increased 
their radio investments. Magazines 
had the advantage in every other 
group until in the $100,000-$200,000 
class, 87 of the 125 advertisers in- 
creased their magazine investments 
and only 15 their radio expenditures, 
according to the NPA analysis. 

The same picture was obtained in 
studying the number of advertisers 
who used the two media. Among 
the 15 largest, 15 used magazines 
and 15 used radio. Users of maga- 
zines outnumbered users of radio in 
all other classifications, according 
to the survey. Among the 125 adver- 
tisers in the $100,000-$200,000 class, 
the number using magazines was 
116 and the number using radio, 23. 

Magazines also scored in every 
classification in the association’s 


(Continued on Page 31) 


Now in fifth year of publication, yng od 


famous bas accuracy of ep in 


ne H. DePriest, Advertising Mgr. 
3101 Main Street HOUSTON, TEXAS 


CITY SELLING 


bee ase Se te rah. ma 
DENVER CHAMBER OF eomenncs 

This copy, appearing in Denver news- 
papers, is part of a new eivic campaign 
in the Rocky Mountain region through 
the local Chamber of Commerce to pro- 
mote local buying. More than 100 com- 
mercial organizations are sponsoring the 
"“Buy-It-In-This-Market" campaign. 


Hall Named Head 
of New National 
Consumer Group 


New York, May 5.—Consumers 
National Federation was established 
here this week to conduct “a gen- 
eral educational and information 
service on consumer problems and 
to promote a common understanding 
of consumer problems among con- 
sumer organizations in order to 
achieve effective protection for con- 
sumers.” A _ periodical will be is- 
sued to serve as a connecting link 
between constituent organizations. 

Two types of membership have 


been announced—constituent and as- 
sociate. The former will comprise 
organized non-profit groups engaged 
in the purchase and distribution of 
goods or services for the benefit of 
consumers, while the latter will 
consist of individuals. 

The chairman of the Federation is 
Helen Hall, president of the Na- 
tional Federation of Settlements 
and head of Henry Street Settle- 
ment. Persia Campbell, economist 
and author, is secretary. Other of- 
ficers are Robert Lynd, professor of 
sociology at Columbia University 
and author of “Middletown” and 
“Middletown in Transition,” vice- 
chairman; and Benson Y. Landis, 
treasurer. Headquarters are at 205 
E. 42nd st. 


Oldetyme eesti 
Gulps in Giant Bottle 


New York, May 5.—How 
many “shots” in a liquor bot. 
tle 50 feet high? 

Oldetyme Distilleries, Ine, 
New York, says it has the an, 
swer, worked out to the last 
cubic gulp. The occasion for 
the pencil sharpening was the 
completion today of what ig 
called the “largest bottle eye, 
shown in an advertisement,” 
It’s a painted color reprodue. 
tion of a Three Feathers hot. 
tle reposing serenely on the 
wall of a building here. 
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“f Roy Tait Appointed 
2S E. Tait has been appointed}: Liquor Copy on Ball 
>tt] yertising representative in East- Pl ’ Backs B d: 
e orn Canada for Saturday Night and ayers ac arre 
“How 4g manager of the Montreal office of Trenton, N. J., May 6.—De- 
bot- jf consolidated Press, Ltd. claring ball players will “play 
a a better game and hold their 
Pree, Parker Joins Cone heads higher,” State Alcoholic 
| pes gaymond D. Parker, formerly with Beverage Commissioner Bur- 
nt Ww. Ellis, Boston advertising nett, of New Jersey, today 
or ency, has joined the Andrew Cone denied permission to a distil- 
8 the General Advertising Agency, New lery seeking to advértise on 
at is york, as vice-president. uniforms. Walter Koziol, man- 
ever neem ager of an Elizabeth softball 
a Flannigan Named team, asked Burnett to permit 
a jonn H. Flanigan, Canandaigua, a distillery to present players 
| a xy, has been named territorial with uniforms on the back of 
@ ae representative for Spell-O-Light which would be liquor adver- 
displays, made by the Heinemann tisements. 
plectric Co., Trenton, N. J. 


P. LORILLARD 
ISSUES WARNING 
ON TIP SHEETS 


New York, May 3.—In an effort 
to end the tipsters’ Roman holiday 
around the Old Gold contest, P. 
Lorillard Co. today used 890-line 
copy in all newspapers which have 
carried contest announcements, 
warning the public against placing 
reliance in the solutions of self- 


styled experts. 

Recognizing the intense public in- 
terest in the $200,000 contest, tip- 
sters were ready with solutions al- 
most as soon as the final set of 
puzzles had been released. News- 
stands, drug stores, book stores and 
many other types of dealers are 
carrying signs announcing that “ex- 
pert” solutions are available for a 
price. The tariff ranges from 10 to 
50 cents. Strangely enough, contest- 
ants who have bought all of the half- 
dozen tip sheets on the market agree 
that one of the dime sets is most 
accurate. 


Even Tipsters Disagree 


ADVERTISING AGE invested in one of 
the ten-cent sheets and one of the 


25-cent answers and discovered that 


= 


_ 


yg 


THIs man is spending the better part of his noon-hour 
irying to match something in a store. He’d prefer to be 
any place else in the universe ! 

Yet the aisles around him are filled with women, 
including two girls from his own office, who’d rather 
look at the crisp new summer cottons, and dream of 
summer dresses, than eat their lunch! 

This store is their world . . . the consumer’s world. 
Man, the producer, feels like an outsider! 

The same thing applies to an advertiser of feminine 


products. In some periodicals, he’s an outsider. But 


in McCall’s, he’s an «NsweER! Because McCall’s is 


women’s realm in reading matter . . . the whole horizon 


of her interests in fashions, food, care of her family, 
and keeping up on what’s new! 

The McCall advertiser is also an INSIDER in retail 
stores. Thousands of shops sell the magazine itself. 
Thousands sell McCall Patterns . . . the largest selling 
dress patterns in the country. Merchants know that the 
2,650,000 McCall readers are good buyers and steady 
consumers. And that they buy what they see adver- 
tised in their favorite magazine. 

For 10c you can look over the whole field yourself! 
Buy the new McCall’s. We’re taking more pictures . . . 
running larger “cuts” and shorter copy . . . packing 
the pages so full of color and motion and things-going- 
on-in-woman’s-world that McCall’s has been rightly 
called “The News Magazine for Women.” And this 
quicker editorial tempo is putting action into the 


advertising. McCall-advertised goods are moving! 


WHY McCALL’S HAS THE LARGEST NEWS-STAND 


ALE OF ANY WOMEN’S 


WE SELL FOOD 

... and what a lot of it 2,750,000 
McCall families buy and con- 
sume—food purchases that in 
turn create a vast market for 
modern refrigerators. The June 
McCall’s shows women, with or 
without maids, how to cook and 
entertain with ease — creating 
a wide market for new silver, 
china, glassware. 


WE SELL BEAUTY 


—and we're right on our toes 
about Beauty on the trail! Wo- 
men are buying up toilet aids in 
sets and by kitfuls and rollin 
away on vacations in cars, trail- 
ers, trains and planes. The 
McCall reader is beauty-con- 
scious wherever she goes, sum- 
mer or winter. 


“3 


STYLE AND BEAUTY 


WE SELL WASHERS 


—just by the way we test 
them . . . discover little 
tricks in handling today’s 
clothes ... and talk about 
how easy it is to wash 
and iron summer frocks. 
Your market, Mr. Manu- 
facturer, is 2,650,000 ° 
McCall readers, every one 
of whom will wear a wash- 
able wardrobe this sum- 
mer. See June McCall’s. 


WE SELL CLEANERS 


—and the public utilities 
praise the selling job we 
do editorially. Home Ser- 
vice Directors voted 91% 
for McCall’s as “most ef- 
fective magazine in edu- 
cating readers to use of 
appliances.” 


HOMEMAKING ‘ 


~\BICTION 
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p> MORE CAL LS FOR McC AL L’S—MOR E SALES 


is ee 


O-G TAGS TIPSTERS 


z , Bae eerie. 


OLD GOLD'S $200,000.00 G 


+ ant pert yeur maney or your trust tn these “dope ene 
elakming te give the solvtions to the Old Gold Puxaine 


if gveny peter comeon par Thi edvereiecmane i peblished 
eee ep Sorered ollecing wih oe pints od fosiinem to Hh whee saw pares 
i alain, soverens aah iin ong le et CAD COLD COMTET 


As the $200,000 Old Gold contest nears 
conclusion, P. Lorillard Co. used large 
space cepy in newspapers last week to 
warn contestants to shy away from 
tipsters who claim to know the answers. 


the tipsters are having as much 
trouble as contestants with the last 
20 puzzles. The authors of the two 
sheets agreed only on five correct 
answers, giving different solutions in 
15 other instances. 

The ten-center, for instance, gives 
David Belasco as the correct answer 
to No. 71, while the 25-cent expert 
selects Savonarola. 

The Old Gold copy, placed by Len- 
nen & Mitchell, emphasized that P. 
Lorillard Co. is no way responsible 
for the solutions to the puzzles 
which are being offered for sale in 
various parts of the country, and 
that those offering the solutions 
have no connection with the com- 
pany nor any inside knowledge as 
to the correct answers. 

“The contestant who blindly buys 
and uses such solutions,” it contin- 
ued, “may well throw away his 
chances in the contest. Play fair 
with yourself and with other con- 
testants. Trust your own skill 
rather than tipsters.” 

The ten-cent set of answers is 
marketed under the name of “Old 
Gold Puzzle Helpers, checked and 
double checked.” According to the 
sealed envelope, “Each name has 
been carefully selected, based upon 
accurate information as given by 
Century Encyclopedia and Web- 
ster’s and Funk and Wagnalls’ dic- 
tionaries, as well as numerous other 
authorities.” 

Anonymity was scorned by the 
25-cent product, which is proudly 
hailed by the purple legend on the 
envelope as the work of none other 
than “Merle Beatty, world-famous 
puzzle solver and cypher decoder.” 

“All 90 solutions have been 
checked by five different experts 
after submission by Mr. Beatty,” the 
prospect is assured. “You will have 
better success if you check with 
these solutions before sending your 
entry forms.” 

The solutions are called “correct,” 
with quotes. 

The 50-cent solutions are issued 
by “Scientific Research Bureau.” 

The contest closes May 15. 


In prosperous Louisville home 
construction increased 20%, over 
the first quarter of 1936... 
General construction permits for 
March gained 53% over last 
year... Bank deposits are at a 
new all-time high . . . Employ- 
ment is 20% to 30% above last 
year... Retail sales are break- 
ing records in many stores . . . 
Increase the sale of your prod- 
uct in this booming market 
through these effective media. 


WHAS 


Owned and Operated by 
The Louisville Times Company 


Publishers of 


THE COURIER - JOURNAL 
THE LOUISVILLE TIMES 
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ADVERTISING AGE 


May 10, 193) 


‘Deny’ Sponsor 
in New Kellogg 
Show; It Works 


New York, May 5.—*‘Painless 
commercials” employed by the Kel- 
logg Co., Battle Creek, Mich., on the 
Ed East-Ralph Dumke program 
heard over WJZ, New York, were 
reported this week to be meeting 
with enthusiastic approval of listen- 
ers. The program is expected to go 
on a network in the fall, with Ken- 
yon & Eckhardt, Inc., New York, 
the agency in charge. 


Sponsor “Refused” 


Referred to in the continuity as 
“Eddie’s and Ralph’s own program,” 
the feature is based on the satirical 
idea that the two principals are 
happy to broadcast on a sustaining 
basis, continually refusing overtures 
from the Kellogg Co. to sponsor 
them. 

In working out the program’s de- 
tails, care was taken to avoid any 
misunderstanding with regard to 
commercial sponsorship. In no in- 
stance do Eddie and Ralph specifi- 
cally state that the Kellogg Co. is 
not the sponsor of the program. 


MINIMUM RESALE 
RANKS ENTERED 
BY LEHN & FINK 


Book Publishers Submit Price 
Maintenance Plan 


New York, May 5.—Lehn & Fink, 
Inc., New York, this week joined the 
ranks of national advertisers who 
have suggested minimum resale 
prices for their products under the 
provisions of the Feld-Crawford Act. 

Pebeco preparations were among 
those price-fixed, with the magnesia 
type set at 21 cents, the regular at 
39 cents and the tooth powder at 23 
cents. Hennasan, a hair rinse, was 
fixed at 33 cents for the quarter 
pound size and 89 cents for the 
pound package. Lysol soap prices 
were set at 8 cents a cake or 3 for 
21 cents. Lysol 7-ounce bottle was 
fixed at 43 cents and the 16-ounce 
bottle at 87 cents. 

Meantime, the National Associa- 


REACHES REMOTE FANS AT POINT-OF-SALE 


Inning 1 1213/4] 5/6] 7] 8] 9hiorifi2[R [Aye 
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Ten thousand of these decalcomanias are being distributed by the Prima Co., 
Chicago, to reach “remote” baseball fans at the point of sale. Modern Decal- 
comania Co., Chicago, developed the display. 


tion of Book Publishers distributed 
to its membership and to many non- 
members this week copies of the 
proposed agreement under which the 
prices of books would be maintained 
under the Feld-Crawford Act. It is 
expected that publishers will begin 
using the contracts for at least part 
of their Fall book lists, issued in 
June and July. Agreements call for 


periods of price maintenance ending 
Dec. 31 for books published between 
Jan. 1 and June 30 of any year, while 
for books published between July 1 
and Dec. 31, the maintenance period 
would end on June 30 of the follow- 
ing year. Prices may be continued 
for additional six months periods at 
the publisher’s discretion. 

Paul Hollister, executive  vice- 


More Mouths to Feed 


—in the “AGE OF ACCUMULATION ‘4 


Young couples between 
25 and 35 are your best 
customers for consumer 
goods... 


ACK SPRATT may eat the fat 

—his wife the lean—Jack, Jr. 

probably prefers a dry cereal, 
while Sis calls for oatmeal. 


Between 25 and 35, it’s a “full  * 


house” at the Spratt’s. As in the 
average American family, these 
are the hardest years on the 
weekly pay check. 

It’sthe “Ageof Accumulation.” 
Families are constantly on the go 
—moving, building homes, off on 
vacations. Clothes wearout faster. 


OS 


iT PEAKS HIGHEST IN THE 


More babies are born. 


Check this statement against 
your own experience. When did 
you buy your home, your wash- 
ing machine, your rugs, your re- 
frigerator, the bulk of your insur- 
ance, your first “family” car? 
We'll bet you were between 25 
and 35, in the “Age of Accumula- 
tion.” 


Cosmopolitan, of all the large 
national magazines, most nearly 
parallels the market for goods. 


It selects readers by their ages 
in almost exact proportion to their 
buying. There is no finer medium 
for reaching and selling people 
between the ages of 25 and 35 in 
the “Age of Accumdlation.” 


“AGE OF ACCUMULATION” 


MORE BUYERS...AND MORE COSMOPOLITAN 
READERS IN THE “AGE OF ACCUMULATION” 


COMPOSITE CHART OF COMMODITY BUYERS 


35.2% represents the average of all radios, new cars, 
vacuum cleaners, floor coverings, refrigerators, ranges, 
washing hines and h purchased by people 
between 25 and 35. Note how closely Cosmopolitan’s 
readers parallel this group in the * ‘Age of Accumu- 
lation.’’ 


(Figures from surveys by Market Re- 

search Corp. of America, a leading auto- 

mobile finance company, the Starch 

magazine studies. Detailed data on these 
other purchases on request.) 


36.2% OF COSMOPOLITAN’S ALERT, 
UP-TO-THE-MINUTE AUDIENCE IS 
CONCENTRATED BETWEEN 25 AND 35 
IN THE “AGE OF ACCUMULATION.” 


Copyright, 1937, Hearst Magazines, Inc, 


—, 
president of R. H. Macy & Co, 
sailed the publishers’ action, 4 
ing out that in the case of the 8 
book (“Gone with the Win@”) 
has been price-fixed to date, 
dropped heavily immediately 

the price maintenance policy wag a 
stituted. In one store alone, be 
said, sales fell from about 500 

a day to about 25. He stateg x 
during NRA days sales of al] books 
declined, “because books were Drice. 
fixed too high for the consumer” 

Mr. Hollister also said that ha. 
tional magazine copy for Macy’s 
the price-fixing theme which , 
peared for the second time lagt ee 
coincidentally with identica] Copy ip 
metropolitan newspapers was not in. 
dicative of intentions on the part 
the department store to pro 
their private brands nationally, He 
said the copy was presented Nation. 
ally to reach the store’s large mail 
order trade. 

Buyers for retail liquor storeg als 
appeared before the Federal Trag 
Commission here to testify that Seq. 
gram Distillers Corporation of Mas 
sachusetts had engaged in “ppic 
fixing and resale price mainte 
nance,” in some instances putting 
into effect a blacklist for those who 
had sold at cut prices. The heg. 
ings, begun in Boston, were pre 
sided over by John J. Keenan, exap. 
iner for the commission, with P, R 
Morehouse presenting the commis. 
sion’s case. 

Included in the testimony were 
several instances tending to show 
that “fear of losing the Seagram 
line” caused many New England 
firms to refuse to handle the lines 
of competitors. Millard Bennett, 
formerly general manager of the 
Hunter Baltimore Rye Distillery Inc, 
now sales manager of Browne Vint- 
ners Co., Inc., New York, told of 
newspaper advertising he had in 
serted in New England areas to tell 
consumers the story of this condi- 
tion. 

A buyer for Nussbaum’s, Inc., New 
York retailer, testified he was u- 
able to buy $5,000 worth of Seagram 
products from a distributor because 
he was told his concern was “on 
the blacklist.” The manager of the 
liquor department of ~ Frederick 
Loeser & Co., Brooklyn, testified that 
before he could buy Seagram prod: 
ucts he had to make a definite prom- 
ise to the Seagram sales manager 
that he would not cut prices. 

Frank R. Schwengel, Seagral 
vice-president, stated that the firm's 
aim in setting prices was to comply 
with the fair trade practice acts 
established in several states. 


Freiwald & Coleman Move 


Freiwald & Coleman, New York at 
vertising agency, has new quarters 
at 347 Madison ave. 


TOPS 


-IN QUALITY 
BUYERS / 


PEAK 


-IN SUMMER 
BUYING 


GOLFING: 


300,000 


CHICAGO — NEW YORK 
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POWER 
1000 Watts Full Time 


FREQUENCY 
620 Kilocycles Regional Channel © 


RELEASING 
NBC Red and Blue Network Programs 


in the United States in. a AFFILIATED 


ELECTRICAL _ Phoenix Republic and Gazette — 
| MEMBER 


National Association of Broadcasters 
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| "WALTER BIDDICK COMPANY , 
Ose Pacific Coast, Extends Its Representation for KTAR with Offices in 
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FARM PAPERS ADVERTISING LINEAGE FOR MA 
Nash Launches FARM MONTHLIES MOTION FOR MEAr Pou 
+ ° Commercial and Lives 
37 Campaign Display Display” 
AKE M AY G A | N Monthlies—(May) 1937 1936 1937 Igy 
for Room Cooler Lines Lines Lines cu 
CT GOONER oo eccccconccnese, 33,587 33,950 1,016 83] 
Campers Parmer ....ccccccccces eerste 22,244 23,163 332 214 
Detroit, Mich., May 6.—With a 300 OF California Citrograph ................ 21,607 16,432 Say 
per cent sales increase objective, ea Progressive Farmer: 
Nash-Kelvinator Corporation yester- Georgia-Alabama Edition ......... 20,179 19,951 316 
day opened a nation-wide Room = Carolina-Virginia Edition ....... - 19,986 21,286 515 
Cooler drive. pool Tout, May G-—-iSenthly farm Kentucky-Tennessee Edition ..... 19,219 18,986 591 as 
papers carried 313,991 lines of com- 27 
J. K. Knighton, sales manager, mercial dient =. cc kgs 5 k'e% os he's ox, 19,147 16,976 570 21 
play in May, for a gain 1 
commercial air conditioning depart- 5.4 “yn the 297,894 li Mississippi Edition ............... 19,101 19,068 574 
ment, said the first newspaper copy,|° °"* Per cent over the 20%, — Te ook 5 ven pun iink 16,978 15,096 ath 
breaking in Southern cities and to |°#'Tied in May, 1936, a tabulation by Average 5 Editions ............... 19,526 19,253 513 
continue northward in 100 cities, will | P¥blishers’ Information Bureau, Inc., Successful Farming ...............--. 19,631 20,576 482445 
be supplemented by magazine adver- shows. CE oe me 16,109 16,098 637 ay 
tising, stressing the comfort, con-| The monthlies made a consider- Southern Agriculturist ........ a 12,887 10,368 186 1H 
venience and efficiency. offered to|@bly larger increase in poultry and Farm Journal ............. whaweunes 12,167 8,373 818 gg 
homes and offices by-Room Cooler | livestock display, carrying 7,810 lines Southern Planter ..............+++++- 10,927 10,660 776 by 
equipment. this year against 5,210 in May, 1936, Poultry Tribune: 
Local division managers and their |for a gain of 49.9 per cent. chee ReaSEEe 6a,  “haroatl 
staffs will sponsor distributor meet- Other farm papers made a gain of American Poultry Journal: 
ing in 24 cities with the co-operation | 4.30 per cent in commercial display a Hastern Edition ............cecees coves  cevee coos, ae 
of two groups of company officials| carried in April, the last month for re ere UNE ob iveiccenccccoes, oe 5,644 4,628 coos 
headed by Mr. Knighton and H. M.| which figures are available. The to- sf ones eee Rural Progress ..........:.sseeeeeeeee 4,989 3,507 252 
McGaughey, assistant sales manager.|tal published by semi-monthly, bi- Nation’s Agriculture ............. .++e+ 3,276 1,840 i 
Meetings are scheduled for Atlanta, | weekly and weekly farm papers ag-| New Wilson & Co., Chicago, Tender | *Carolina Co-Operator ................ 4,704 4,298 rrr 
Birmingham, New Orleans, Charles- | gregated 641,100 lines in April, 1937,| Made Ham display, is presented both in | *Ohio Farm Bureau News ............ 7,270 9,045 232 Ay 
ton, S. C., Shreveport, Dallas, Rich-| compared with 614,658 lines in April, | “still” and motion form—the motion dis- | *National Live Stock Producer ....... 4,813 4,340 ere 
mond, St. Louis, Baltimore, Kansas |1936. The gain in poultry and live-| Plays using a flea type motor to move the —. 2 
City, Philadelphia, New York, Min-| stock display was 21.04 per cent, the | boy's fork from dish to mouth. Lithogra- Total for Group ..............04 313,991 297,894 7,810 5,21 
neapolis, Providence, Chicago, Bos-|non-monthlies publishing 65,013 lines phy is by Stemar Displays Co., Chicago. Semi-Monthlies— 
ton, Cincinnati, Albany, Huntington,|in April, 1937, compared with 53,708 Farmer-Stockman .............. per ees 21,633 18,489 1,394 233 
Rochester, Cleveland, Oklahoma City,| lines for the same month in 1936. gain in poultry and livestock dis-| Farm & Ranch ................... .ee- 21,269 17,439 1,769 658 
Charlotte and Detroit. The largest April gain was|Play was 3.07 per cent, the current} Arizona Producer .................++. 17,611 17,398 sens “ 
achieved by semi-monthlies, which | total being 7,279 lines, against 7,062 | Montana Farmer ........ gebiboacdooes 17,341 15,740 812 61 
carried 134,278 lines this year,|for April, 1936. Bo By rr 16,430 10,549 439s oH 
Hambarger to Wilson [against 115,623 lines in April, 1936,|| The April gain of bi-weeklies in| Hoard’s Dairyman .................... 15,226 14,154 2,697 2.6% 
Edward Hamburger, formerly with |f0r an increase of 18,655 lines, or|commercial lineage was 0.28 per | Missouri Farmer ........ tenes lettees 6,721 6,308 oven, 
White-Lowell Co., New York agency, | 16.13 per cent in commercial display. | cent, the 430,106 lines being carried | Arkansas Farmer .................... 3,545 2,774 a 6 
has been named advertising manager | The current total of 7,572 lines of|this year being only slightly above | Utah Farmer .................+.+++05 14,502 12,772 450 1,750 
of Wilson Distilling Co. and Browne|poultry and livestock advertising| the 428,883 published in April, 1936. —— 
Vintners. Mr. Hamburger had pre-|represents a gain of 22.88 per cent|The increase in poultry and _live- OAR) Tar GPOMD 6s odo h.6siewscesvex 134,278 115,623 | 7,572 6,162 
viously been advertising manager of | over the 6,162 lines carried in April, | stock display amounted to 23.9 per Bi-Weeklies (Two issues unless otherwise indicated): 
Bulova Watch Co. a —s 1936. cent, with 50,162 lines carried in| The Farmer: 
flea on ite oe Bd ye| . Weekly farm papers made a gain | April, 1937, compared with 40,484 for Local Edition .........+..++.e+eee 31,498 30,691 3,291 2,100 
plant manager and supervisor of |°f 9.35 per cent in commercial dis-|the same month of 1936. General EERE err teen ere 23,796 22,228 2,969 1,652 
production. White-Lowell is the Wil-| Play, carrying 76,716 lines in April,| Figures for individual farm papers | Wallace’s Farmer & Iowa Homestead .. 26,924 21,705 4,184 2,571 


son agency. 


1937, against 70,152 a year ago. The 


are shown in the adjoining table. 


(Continued on page 30) 


VALUE. 


short cuts to economical production, it is safe to say that for dolla 


What is value in a piece of printed matter? Assuming that it is a 
Y selling message, designed to go out into a market and bring home def- 
nite results, its value can be gauged by but a single yardstick—the 
degree of tangible accomplishment as measured against actual invest- 
ment. * Value cannot always be measured by pounds or dimensions— 
there are imperceptible elements— intangible factors that frequently 
swing the balance deeply to the value side. * There is no place sel 
aside for these value factors on the MANZ estimating form. There is 
no hourly rate for cooperation—there is no scale of charges for con 
sideration of customers’ interests. * At MANZ we recognize the rewards 
for value accomplishment and realize there must be penalty for 
failure. Hence, every job, small or large—and any size job is a MAN 
size job—must, by prowess of mentality, by efficiency of facilities, 7 
by ingenuity of production, produce the highest possible point w 
results. * Price, of course, is part of the measure of value. MAN! 


experience in the production of fine printed matter has taught the 


logical pricing of any 
size job, regardless of 


its functional assigr 


ment and with a thor 


ough knowledge of the 


value there’s no better buy than a MANz priced job. * No matter whert 
you may be located there is aMANz man close by. Having him call in™ 
way obligates you. * May we put your name on our list to receive ™ 


unusual series of mailing pieces? They may bring you helpful ideas 


MANZ CORPORATION ... CHICAGO... NEW YORE 


S/ 
Dp 
vi 
di 
tt 
oe 


: aes ats ” Ae ~ . ‘ ee eae 
| ‘ May 1 
F — 
ies eas ae sf 
Se ® 
Oe i 2 
' He MARK T 
sc 
ES Bone si 7 phe 
AS rae ' the wes 
Sar crane ' sketch 
he sg Journal 
or “parlor-t 
eae detes foe 
eae u 
te” 1 a 
are, ; 
or ants 
eee od AO 
of every 
: dazzling 
| of the \ 
me ee , 
a yn : this 
ap s ee se ee “Gy ty g 
Mt ie : gg acc es YY 
ees : ee CS ee Yj) 
- a. —— on, lee 4 ty 4 
JOT See ee ‘ Ss ie i, 
hae ars =| | GY se Yh 
ae | a 7 R 
eee vie : 4 pe oe aie aie: pi oF Yj Ef, 
H Y GY ji as ld 
H aces) Lae g , 
- . : os : Ae tj 
; i 4 : Yee 
: oe ie Z # BD Yi, N 
ital commen | : a y C/ th 
Ce eee 5 ss ee : 
eee yN Yn tf aioe a : i 
eee — n 
aaa cei if culati 
tes e policy 
7 ard tl 
es LL world 
nee oF 
ans reade 
Peon te cial-c 
’ and e: 
many 
Po Unt 
. ee 
S the s 
nner ; Ea Pe 
bee behir 
: ee © yy: 
terest 
. zine 
— torial 
ee ee: to ” 
. ing Cc 
en ) 
4 o. 
Fi Tee part e 
bigs chee : 
ee casos ce ? : ed eR neg : {el eer. : oan i Be Seat ag SS ; Pray = si Rae i es ae eae rane 2 een, era Mu , Re ee are poo : pS REDS RCo oetath © i % Tape ate of ah Es eee seas he EP eee ty has at 4 oy 


a ata 


* 
it 


May 10, 1937 ADVERTISING AGE 27 


The Parade of EprrortAL COURAGE | 
that built over 3000000 circulation 


an all-time record ligh 


PRESIDENT’ BENJAMIN HARRISON 
was the first of four presidents to use PRESIDENT THEODORE ROOSE- 
the Journal's t d ircul VELT thundered, ‘‘No piled-up 
tion to carry his messages to the wealth ... will permanently avail 
nation. In the Journal he published any people...’ through the pages 
his greatest series of essays, called of the Journal. A regular con- 
**This Country of Ours." tributor from the White House. 


PRESIDENT GROVER 
CLEVELAND wrote in his 
precise, analytical = nh 
was quick to recognize 
significance of the infant 
mce in 
MARK rae gave Woman’s-Club movement. 
something to 
talk about instead of 
the weather. His 
sketches in the 
Journal provided 
“parlor-talk’’ anec- 
dotes for millions. 


PRESIDENT wooDROW 
WILSON, in 1916, picked 
the Journal to make known 
his decision on U. S. inter- 
vention in Mexico. Part of 
this important announce- 
ment went down in history: 
*... every nation has the 
right to order its own in- 
stitutions as it will.’” 


i 


SIR ARTHUR CONAN DOYLE 


WILLIAM DEAN HOWELLS wrote in ted t ble for Sh 

his outstanding novel, ‘“The Coast man oe ow dae Wotsen, 
of Bohemia,"’ in 1893—and wrote it solved the crime in issue after 
for the Journal. Later he became a issue. 


monthly contributor. His auto- 
biographical page was regarded as 
the, finest criticism of that time. 
BRET HARTE, 
sought-after prize 
of every editor... 
dazzling storyteller 
of the West, con- 
tributed regularly. 


SARAH BERNHARDT, brilliant in 
print as she was on the stage, wrote 
vividly in the Journal of her most 
dramatic performance before three 
thousand battle-scarred soldiers, 
not far from the front lines. 


EUGENE FIELD’S cele- 
brated verses, ‘‘Wynken, 
Blynken and Nod” and 
“Little Boy Blue,’’ were 
in the Journal with Max- 
field Parrish’s illustrations. 


RUDYARD KIPLING con- 
tributed regularly. The 
Journal first published 
“*William the Conqueror,”’ 
and some of the finest of his 
“Just So Tales,’’ his ‘‘Puck 


CHARLES DANAGIBSON = book's Hill” stories, 


° ° ° - created a symbol of the “Ga 
Right from its beginning—the Journal has been ag RS Jouraal 9 ata tease 
A t ibson Girls? “Winsome, weak womanhood 
the forum for courageous writers and leaders. It will be told bluntly ; it te a 


of war on a changing world. 


is, by tradition, the “first thought” of prominent 
people who have a message for American women, 
Naturally, women have a keen appreciation for 
this magazine. Naturally, advertisers find that 
Journal ads sell goods. 


Y ega are two ways in which Fortunately—there is a very 
a magazine can build up cir- simple way of evaluating the cold 
culation. A courageous editorial circulation-volume figures pre- 
policy .. . a high editorial stand- sented by any magazine. All you 
ard that keeps in step with the have to do is to examine its pres- 
world’s tempo, will surely pro- ent and past editorial content. Is 
duce a great volume of interested there any editorial justification 
readers. On the other hand, spe- for the circulation figures? Is the 
cial-combination offers, prizes magazine, month by month, the 
and extra discounts will sell agreat leader in its field? Does it set the 
many copies of any magazine. pace—or does it follow it? 


Unfortunately—in both cases Judge the Ladies’ Home Jour- 


MRS. FRANKLIN D. ROOSEVELT’S 
autobiography carries on the 
Journal’s great tradition of lead- 
ership. This frank, revealing 
autobiography of the First Lady 
is the talk of the country. To- 
day, the Journal is still the first 
thought when prominent people 
have a vital message for Amer- 
ican women. 


the volume of readers looks much nal by these standards—examine 
the same—but there is really a its circulation from every angle 
great difference. When you look you wish. You'll find volume— 
behind the circulation figures, Over 3,000,000 copies of the April 
you’ll always find real reader in- issue were sold. And you’ll find an 
terest associated with the maga- editorial reason for this volume. 


torial policy. Andthat’simportant so seed. 20 brave, v0 complete, thet = young 
to house- 

to advertisers, because advertis- {ecbing withour 1 than without © cooksrove™ 
H. K. Curtis when he launched th 

9 Sopy gives conviction when it  Sret issue of the Ladies’ Home Journal in 1883. 
Ppears in a magazine that has a _ How well he succeeded can be judged by the 


high editorial reading. chart at right. Over 3,000,000 womenjbought the 


(APRIL, 1937 ISSUE) 3,000,000 


One 
MILLION 


April Journal because they wanted to read it. 
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jentific American .. 6,453 3,543) Women’s Groups Gentlewoman ..,..... 2,698 3,2 
rece ipaeweeaees 8,874 6,992 — bag we ge of sae assed emg coccsevee are 27% 
Tells Customers How gg ty oy Motion Picture Com- "" |Tilustrated Mechanics. 3,170 322 
| Profi een Calter... Cae” Be bined With Movie Mothers’ Home Life.. 3.492 9 
Telephones t Srerenen ee yee a } oe ‘sane uedae 17,366 17,845) Sovereign Visitor .... 1,884 yo 
od e pur ee , ee | Movie Classic ...... - s 17,121 F ’ 
LINEAGE GAINS tow Saves, Comm. May S-— {|The Stage .........- 31,286 19,856] Romantic Movie Total Group ....... 22,288 197, 
Presenting statistics attract- “Sieeet & Smith Com- aia pats OE ee co, 18,688 13,801 iisnilh intestietineety htninadid 779 
rs and in bination ........... , ’ Romantic Stories .. 14,572 13,381 
ively te sound Sustere & ‘Thrilling Fiction Unit 4,268  4,054| gereen Book... 17,149 17,045] Weeklies (4 issues unless otherwig, 
; the form of running text in- Town & Country ..... 63,486 55,192 Screen Play Maga- indieated) 
® stead of tables, The Southern i/pravel’............... 9,368 11,121 teenie nai 17,297 16,800) °FRe Ameritan seme a 
: New England Telephone Co., True Detective Mys- True Confessions.... 14,690 13,521 mae Gime. 56,313 seat 
Bell affiliate which serves jar re me Js oe Women's GUMREI ey .cccccces cove 125,167 122'31) 
st ae dah tee es , , : ORE OR ’ 
New York, May 6.—May issues of Connecticut, mee ro a Love & Romance ... 16,240 oa. + ae he eet. ate 26,109 ro 
monthly magazines carried 2,088,857 ewe ihieniiiom Rn Total Group ....... 999,849 83¢,284| Movie Mirror ...... EMRE SUMEETEMD cocscsscccecees 161,181 
lines of advertising, for a gain of ta A Al ¢- rete a ee Chasm ; True Experiences .. 16,919 16,272 idevary Digest eeoes yoy 30.1% 
12.69 per cent over the 1,853,539 lines pho Bo m Farmer’s Wife ....... 10,418 12,618} True Romances .... 16,857 16,570 a ae 101,019 oan 
published in May, 1936, according to as a bill enclosure. Good Housekeeping... 64,818 60,711] Modern Magazines: New York Woman .. ¢9.863 ™ 
tabulation by Publishers’ Informa- The idea is based on annual Harper’s Bazaar ..... 91,227 82,383} Modern Romances .. 19,824 16,244 Rethiinlas ........... 5.617 743 
~ ~ owned nighzs reports to stockholders, but NS OOO 16,473 15,978} Modern Screen ..... 21,487 17,999] oo toy mA ning Post.198,010 19490 
ae Se. the presentation is more di Home Arts Needle- - Radio atone eassees - 18,770 15,861 | Time oo cece cee eee e 138,149 11708 
Weekly magazines carried 887,275 P ee ee ae 4,967 5,629 | Screenland Unit: 4 —— ee , 
lines in A 1987, the last month gestible and enables the util- Household Magazine.. 17,467 17,088 mepeoniane Seabee ea bey ot pond tite” te, dient” * sa eee om 
: ‘ hasize many favor- Junior League Maga- Silver Screen ...... 13, : , 
for which complete figures are avail- ity to emp neue. .oneen <a 
fute charges <n gae EES, , Total Group .......887,275 868,595 
able, for a gain of 2.16 per cent over|} ble points and re Ladies’ Home Journal. 47,474 55,410| ‘Total Group ....... 289,065 269,242 ; 
April, 1936. The actual gain was of excessive profit. Mademoiselle ........ 11,838 ...... Outdoor *Figures provided by publisher 
consid bl ter than this, how- kg ee TTTm © || 48,048 | American Rifleman .. 9,592 10,827 +Three issues. . 
aoe too ~ wen carried by the Parent’s Magazine ... 22,478  18,472| Field & Stream ...... 24,264 ext 
ever, since Photoplay ...... ecoces Be 11,771 | Fur-Fish-Game ...... 6,604 7,13 
new Life is not included in the com- General Pictorial Review ..... 39,383 20,275 | Hunter-Trader-Trapper 7,810 8,422 
ro oa y anne s aipnense se cee, SteeRE TENS WORT «25000. . 6,077 5,434|Hunting & Fishing .. 13,654 11444 Mabel Crews Elected 
merican boy ......-- , ’ NE doh nea aes p 16,363 15,849] National Sportsman... 15,420 13,4 1 Crews, advertisin 
The largest gain among monthlies| American Home ...... 65,911 43,179] True story ....1.1.)! 29,437 24,084| Outdoors ............. 7,386 6,692 “aes Se eee “nse 
was registered by general magazines, | American Home (N. Y. ee ere 109,007 105,808 | Outdoor Life ........ 19,572 17,105 elected’ ‘president of the Ww, . 
edition) ........+++- 7,819 = 7,699 Woman’s Home Com- Sports Afield ........ 19,403 16,489 oe 6D omen’s 
whose current issues carried 999,849 PR ar nnn gt EAA paar vay 61.788 53,150 Advertising Club of Toronto. Othe 
Hines of advertising, for an increase |“ yrontniy ........... 8122 8,294] Woman’s World ..... 9,949 9,287! Total Group ........ 123,705 113,788 |fficers: Mrs. Hilda Hatcher, vice 
of 19.55 per cent over the 836,284] ,.+. @ Decoration.... 8,904 12,684 jt president, Miss. Vida Ralph, secretan 
lines published in May, 1936. SN cick abet 0+ 3,852 2,965] ‘Total Group ....... 619,715 575,047|Comfort .............. 4,556  4,342| and Miss Eleanor Kay, treasurer. 
Next came mail order magazines,| Better Homes & 
a 36,965 29,173 = wate 
“—— pessoaplbearge es te a *Big Seven Group..... 2,184 2,072 
of 12.68 per cent over the 19, wad) 2° Sere 12,750 12,560 
carried in May, 1936. Child Life ..........-. 5,904 3,182 
Outdoor magazines carried 123,-| Christian Herald...... Hh ee 
705 lines in May, 1937, for an in-|*College Humor....... , , 
Cosmopolitan ........ 31,204 29;772 
crease of 8.71 per cent in comparison coanaee eee 40,383 27,741 
with the 113,788 lines published in| Elks Magazine ....... anne? vent 
f 1936. TE POA iy y 
te SeonpRpEReENS aye o 28 Esquire (Special 
Women’s magazines registered a| “"Raition) .......- a S-.. s 
‘gain of 7.76 per cent in May, 1937,|*rxtension Magazine.. 7,121 7,633 
with 619,715 lines, which compares] Fortune .............. 85,794 83,137 
with 575,047 in M 1936 *Grade Teacher ...... 11,790 11,242 
me hand . Graduate Group ...... 5,152 4,451 
Women’s groups enjoyed an in-| House & Garden...... 56,604 39,881 
crease of 7.36 per cent, their current | House Beautiful ...... ett et: 
ImStPUctOr nccovcccccces ‘ . 
Bassey aggregating 350,065, against ae SS 3,809 
269,242 for May, 1936. *Mechanics and Handi- 
Figures for individual magazines} craft ...... » Ree 5,656 4,390 
are given in the following table: Modern Mechanix..... 11,984 11,638 
Moose Magazine....... 2,312 1,944 
Standard 1987 =1986 | National Geographic... 12,682 10,880 
Assarloon: Motevey ese oust byt Nation’s Business..... $6,566 $0,505 
antic nthly ..... ’ ’ Oo Road for Boys... A 3 
Current History ...... 1,750 2,408 Physical tin... eos «67,186 8,340 
Forum & Century..... 4,490 4,164 | Popular Mechanics.... 23,275 19,883 
Harper’s Magazine.... 9,629 11,058/*popular Publications. 3,592 2,929 
Review of Reviews... 5,318 8,033 Popular Science 
Monthly ........... 15,158 15,760 
| ARS ee ee 22,281 20,213 


Total Group......... 34,235 39,399 


MO CAKE BOX OF BEETLE BREAKS TRADITION 


GONE IS THE OLD METAL FRUIT CAKE BOX, familiar household gadget 
with its gaudy painted flowers. The Larsen Baking Company’s new model 
is molded of Beetle, smart, attractive, eye-catching and designed for re-use 
as a decorative table piece. Manufacturers restyling containers are adopting 
Beetle because of its sales appeal and brilliant, durable colors... and because 
its strength, durability and light weight permit real economy in packing 
and handling. Its inert character makes Beetle an ideal packaging material. 
Because of its re-use value, it makes an ideal premium package. Complete 
information and sample containers for a variety of products may be obtained 
by writing the Beetle Products Division of American Cyanamid Company, 
38 Rockefeller Plaza, New York,N.Y., and outlining your packaging problem. 


Member of P. A. A. A. 


“Look, here's IPANA again — buying 
‘THIS WEEK and getting BOTH 
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Launch Lovely 


Lady Playhouse 
Show Over MBS 


New York, May 6.—Lovely Lady, 
Ine., Chicago, maker of cosmetics, 
gill start a new program Sunday, 
May 9 to be known as “Your Parlor 
playhouse,” using the Mutual net- 
york. The time is 10:30-11 p. m., 
gST, the agency, Kirtland-Engel 
Co., Chicago. 

Also on May 9, Standard Brands, 
New York, will start sponsorship of 
the new Chase & Sanborn coffee 
program, which will use the coast- 
tocoast NBC-Red network. Stars 
will be Don Ameche, Werner Jans- 
sen, symphonic conductor, and Ed- 
gar Bergen, ventriloquist. J. Walter 
Thompson Company, New York, is 


the agency. 
Borden Begins Program 


The Borden Company, New York, 
tor Pioneer Ice Cream, will launch 
over WOR, Wednesday, May 12, at 
38:30 p. m., EDST, “Broadway Mel- 
ody Hour,” starting Col. Jay C. 
Flippen, Irving Aaronson’s orches- 


tra, and guests. Young & Rubicam, 
Inc., New York, is the agency. 

“Today’s Children,” Pillsbury 
Flour Mills Company’s family-life 
serial over NBC, has renewed for 
another year. Heard over the Red 
network Monday through Friday at 
the 10:45 to 11:00 p. m. period, 
EDST, the Pillsbury show is in 
charge of the Hutchinson Advertis- 
ing Co., Minneapolis. 


Ivanhoe Advertising 
Is Increased 50% 


Copy in 43 newspapers and spot 
announcements over Eastern radio 
stations have been released by Ivan- 
hoe Foods, Inc., Auburn, N. Y., for 
Ivanhoe Mayonnaise. 

The campaign represents a 50 per 
cent increase over the 1936 budget 
and will make use of endorsements 
by home economics experts. Moser 
& Cotins, Ine., Utica, N. 
agency in charge. 


Succeeds Miss Pollock 


J. M. Mathes, Inc., New York, has 
appointed Dolly Whitehead as asso- 
ciate publicity director in charge of 
succeeding 


fashion promotions, 
Eleanor Pollock, who resigned to 
join L. H. Hartman Co., Inc., New 
York agency. 


Y., is the 


19 PATMAN ACT 
COMPLAINTS 10 
CLARIFY ISSUES 


DeBirny Says Companies 
Conform Without Pressure. 


Washington, D. C., May 5.—Legal 
action had been avoided in many in- 
stances by companies which, when 
called by the FTC, voluntarily re- 
frained from prohibited or question- 
able activities, A. W. De Birny, FTC 
representative, emphasized in an ad- 
dress before the United States 
Chamber of Commerce convention 
here last week. 

Revealing details of the course 
plotted by the FTC, he reported a 
total of 19 complaints have been is- 
sued so far, and it is expected that 
matters clarified by expected prompt 
settlement of these cases will aid 


= 


Watch the advertisers who are breaking par these days. 


They’re giving up that expensive game of “magazines to get 


on, and local newspapers to sink it.” Today they know they 


can make that in one: just buy “THIS WEEK,” and get— 


Here’s a Coast-to-Coast audience of more than 5,200,000 
families . . . concentrated in 24. key markets, thru 24 great 


metropolitan newspapers that cover an average of 1 in every 


3 families there. * Here’s a rich magazine color-page at 


less than 14¢ per family . . . localized, with newspaper flex- 


ibility, to make your message fit each individual city, if you 


wish. * Here’s top-notch magazine reading for young and 


old ... combined with the dealer influence and shopping 


appeal that only the local newspaper can offer. 


‘Try “THIS WEEK” on your product, and send it straight ; 


down the fairway to sales. 


UNSEEN AUDIENCE ATTRACTION FOR G-M. 


Airing the General Motors Symphony Concert in Cincinnati, April 25, provided 

another note in the seen vs. unseen radio audiences controversy as localites 

showered Rosa Ponselle, soloist, with flowers and commendeered all available seats 

for the concert. Frank Forest, (left) co-soloist, and Arthur Ainsworth, WCKY 
announcer, flank Miss Ponselle. 


many other companies toward setting 
a future course. 

~ Effect of price discrimination upon 
competition will be studied by the 
Commission in the issues involved 
in cases now pending against Bird 
Floor Covering Sales Corporation, 
Kraft-Phenix Cheese Corporation, 
Shafford Cheese Co., Richard Hud- 
nut, Primrose House, Inc., Coty, 
Bourjois, Charles of The Ritz, U. 8S. 
Quarry Tile, Standard Brands, An- 
heuser Busch, Christmas Club, Hol- 
lywood Hat Co. and the Cast Iron 
Soil Pipe Manufacturers. 
Justification of price differentials 
and proper price differentials in var- 
ious industries also will be consid- 
ered in these cases, stated Mr. De 
Birny. Intent of the firms in mak- 
ing price discounts, he said, will be 
influential in determining the final 
judgment, 


Section 2 Is Poser 


Section 2 of the act, commonly re- 
ferred to as the brokerage section, 
is considered one of the most diffi- 
cult and is one which vitally affects 
distribution channels in the food in- 
dustry, said Mr. DeBirny. A clearer 
interpretation of this particular rnl- 
ing is expected when final decisions 
are made on the four complaints is- 
sued by the Commission, two of 
them against large chains, The Great 
Atlantic and Pacific Tea Co. and Pro- 
cpn Grocery Service Co. The latter 
is alleged to be under direct control 


of Kroger Grocery and Baking Co. 

Mr. DeBirny explained that the 
complaint against the A&P claims 
infraction of Section 2 (c) by receiv- 
ing and accepting from sellers al- 
lowances in lieu of brokerage. The 
A&P, in turn, alleges that such dis- 
counts as it has accepted have been 
on proportionately equal terms to 
those offered all purchasers and 
that such is not in lieu of brokerage. 

Three distributors of cosmetics 
are charged with violation of Sec- 
tion 2 (d) by paying clerks in cer- 
tain customers’ stores a bonus, 
sometimes called “push money,” and 
granting advertising allowances to 
favored customers. Again the issue 
here is whether the payments are 
available on proportionately equal 
terms and also whether similar ac- 
tion by competitors compelled such 
a defensive action. 


Demonstrators at Issue 


Bourjois, Charles of the Ritz, Coty, 
Elmo, Primrose House and Richard 
Hudnut are charged with violation of 
Section 2 (e) in furnishing or pay- 
ing for the service of demonstrators 
without according such services to 
all purchasers on proportionately 
equal terms. 


Calvert Appoints Smith 


Russell D. Smith has been ap 
pointed assistant Southern division 
manager by Calvert Distillers Cor- 
poration, 


MORE 


1937, the figure was 100,060. 


: Worcester, Massachusetts 


100, 


CONCENTRATED 


In the City and 
Retail Trading Area 


For more than nine years the average net paid daily circu- 
lation of the Telegram-Gazette has exceeded 100,000. 


Now, in the city of Worcester and Worcester’s average 18- 
mile retail trading zone as defined by the Audit Bureau of 
Circulations—IN THIS AREA ALONE—the Telegram-Gazette 
concentrates an average net paid daily circulation in excess 
of 100,00. For the three-month period ending March 31, 


For the same three-month pétiod the TOTAL circulation of 
the Telegram-Gazette was 114,098—average net paid daily. 
Population (City and average 18-mile retail zone): 433,000. 


THE TELEGRAM-GAZETTE 


Worcester, Massachusetts 
GEORGE F. BOOTH, Publisher 


PAUL BLOCK AND ASSOCIATES - - - - - National Representatives 
New York, Chicago, Detroit, Besten, Philadelphia, San Fransisco, Lee Angeles, Cincinnati 
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BASEBALL IS MAY SINCLAIR THEME FARM PAPERS ADVERTISING LINEAGE FOR May 
Dealer Today (Continued fom page 26) ud 
Q oultry 
Shows Keener week Commercial and Livestock 
week Display Display 
| Monthlies—(May) 1937 1936 1937 1936 
Display Taste ‘ Lines’ Lines Lines Lines 
California Cultivator ................. 24,837 27,623 336 161 
New York, May 5.—A more dis- Prairie Farmer: 
criminating appraisal of display ma- Illinois Edition ........0.s...00. -- 23,863 24,475 1,332 1,644 
terial furnished by manufacturers is - Ra ag Edition ...... itettease bint 22,288 18,469 1,188 115 
being evinced by dealers in all parts ebraska Farmer: | 
of the country as a result of the Zone Advertising .:.............+.- 4,535 6,072 876 672 
rapidly growing trend toward retail po AT ed 23,778 21,891 1,921 1,297 
store beautification, according to Washington WArsaer >. 2.5.0 ccc ccceccche 21,381 727,534 115 “4 
Samuel B. Eppy, Kay Displays, Inc., Zone Advertising ...............+. 836 7+ 2,037 110 35 
who recently concluded a six-month Wisconsin Agriculturist & Farmer..... 21,100 20,159 3,629 — 3.408 
survey of more than 600 retail es- Sinclair Oil Co., features its new Babe Ruth baseball contest in a May campaign | Oregon Farmer ........+....+.++++- 20,822 bap 108 4 
tablishments in about 100 cities. through all parts of the country except the West Coast. Federal Advertising Zone Advertising...............+.- 844 + 67 cose gn 
“In all parts of the country stores Agency, New York, is handling the promotion. This poster will appear on | Idaho Farmer ..........++++.++ee+eee: 20,053 721,418 288 (154 
are being remodeled, new fronts are 11,500 urban and rural boards. — Zone Advertising force ee teeeeee ene 166 + 1,736 110. 3 
being installed, new lighting sys- Michigan Farihef Page sires ceeeee  eeeee pepo pean yo 2,654 
tems designed, new counters 4) ance of merchandising,” retailers|the co-operative display, Mr. Eppy + aes gts, endear the eeeeeeeee on pete poe 1,240 
ranged, new fixtures replacing old,” | re dividing display responsibilities |'said, whereby the advertiser allots ao Aa mi gbna tsoetic wrt sss be ae , , 974 
Mr. Eppy said. “Retailers feel that|petween interior display managers |\a portion of the display:for the re- - — oy’ sing . cae rie seeeee ‘i 25 ao. a 
their display aids should harmonize | anq window display managers, both ‘taller’s: own use. . Typical of such premmena % ‘aaa nltarist a) aaa "16.841 14.385 5,399 rp 
with the new beauty and taste of|supervised by the advertising ‘or |;displays are the wooden Coca-Cola "" Rane. ‘ ceeeahiet th cients penses ase | aes "368 ° - 
their interiors. People want to buy/sales promotion department, Mr. |imenu boards and luncheonette signs, Rural New" Yorker is learsaee 10.006 $16,891 5.756 an 
in attractive surroundings and deal-| Eppy said. There is a tendency to |jand the Hiram Walker series which |: Indiana Farmer's ar ieegrins sahil hy 1527 . 7 1830 58 0 ~ 
ers are doing all they can to satisfy| keep counters free of merchandise, |emphasizes the retailer’s restaurant INO ‘Pngland ie dateds Bigent ts 15.226 16676 4,277 3,854 
this desire. Their insistence that/he added, thus further accentuating nd. other services. ‘Missouri faui ..,. i. ati erie: + 13,909 1 4560 "939 ‘i 
displays blend, rather than clash,/the desirability of packing interior ojes ——— DS ccccdiceoseksty geues keane sees, a 
with their premises is therefore not | displays with attractive design and || : New Ad-Pro Address _| Dakota Farmer ..................00. 10,999 13,175 1,503 1,091 
To systematize the execution of} The keen competition for dealers’| exhibit designer and builder, has TE cnuchssuecusswetseeses 430,106 428,883 50,162 40,484 
what..might be termed a “renais-| display space has brought into being! moved to 525 W. 26 st., New York. Weeklies (Four issues unless otherwise indicated): 
, — Pacific Rural Press: 
Mortherm MGitiom .......ccccccees 37,020 39,356 4,883 3,22 
Southern Edition ..... RATE eveneKe (exeas ee un 
Weekly Kansas City Star: 
Missouri Edition ............... .. 26,442 §18,150 1,980 3,644 
DR THREE boc ccceccscccvcvectecs 7,712 7,954 416 —s:198 
Dairymen’s League News ............. 5,542 4,692 ones 
Se ED 60606 cnseenseses, 5008 76,716 70,152 7,279. 7,062 
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AY 15TH marks the fifth birthday of 
Free & Peters, Inc.—a youngster to 


operation of 


. 4 
our advertiser and agency 


you, perhaps, but in radio a pioneer in 
exclusive station representation. 


During our five years all advertising has 
changed considerably, and radio advertis- 
ing in particular . . . In our rapidly-pro- 
gressing field we have constantly tried to 
keep one jump ahead, and the fine co- 


friends has enabled us to grow from a one- 
window Chicago workshop to a nation- 
wide organization with five offices, audition 
rooms, research libraries, teletypes—every- 
thing that’s needed to help our fourteen 
men to serve you better. 


So here’s to the next ninety-five years— 
and the same to you! 


*Figures provided by publisher. 
+Three. issues. 

tFour issues. 

§Five issues. 


Lebensburger 
Points Way to 
Halt Critics 


Cincinnati, O., May 5.—Considera- 
tion of advertising as a part of dis- 
tribution rather than an art or a 
vehicle of self expression will stop 
some of the unfair criticism leveled 
against. it as “economic waste,” said 
M. M. Lebensburger, advertising 
manager, B. Kuppenheimer & Co., 
Chicago, in an address before the 
Advertisers Club of Cincinnati, on 
“A Formula For Good Advertising.” 

“When business is easy to get, ad- 
vertising gets some of the credit be- 
cause executives of our companies 
do not object to spending money for 
advertising,” he declared, “but 
when business is hard to get, they 
cut the advertising appropriations 
and advertising gets the blame. It 
cannot alibi as other departments 
can.” 

Clear rather than complex ideas 
and the unlimited number of ways 
in which these basic ideas can be 
arranged were pointed out by Mr. 
Lebensburger, in stating that the 


results must be judged by experi- 
ence and that what is good for one 
company may be a failure for an- 
other. 


“Big Business” Issued 
By 20th Century Fund 


“Big Business, Its Growth and Its 
Place,” the first of a series summar- 
izing results of a study to find out 
the role of the corporation in Ameri- 
can life, has been published by the 
Twentieth Century Fund, Inc., New 
York. 

The Corporation Survey committee 
includes Ralph E. Flanders, presi: 
dent, Jones and Lamson Machine Co.; 
A. A. Berle, Jr., chamberlain of the 
City of New York; William J. Dono 
van, former assistant to the United 
States Attorney-General; Dexter M. 
M. Keezer, president of Reed College; 
Harry W. Laidler, director, League 
for Industrial Democracy; Laurence 
H. Sloan, Standard Statistics Oo. 
and Evans Clark, executive secretary 
of Twentieth Century Fund. 


IEN Issues Tabloid 


Industrial Equipment News divi: 
sion, Thomas Publishing Co., New 
York, has launched a monthly tab 
loid for the building industries et 
titled Building Products, with 50,000 
circulation guarantee. 


— 


FREE & PETERS. inc. 


‘(and FREE, JOHNS & FIELD, INC.) 


KMBC . . . . Kansas City 
WAVE .... 


. NEW YORK - 
© East 42nd St. 


WIS... . . Columbia 
woc Davenport 
WDAY..... . Fargo 
KTAT . . . . Fort Worth 
WDRC. ... . Hartford 
WNOX ... . Knoxville 
KFAB . . Omaha-Lincola 
WMBD .... . Peoria 


WPTF ... . . Raleigh 
KV. ..... Tacoma 
Wee a oe os TR 


_ © Professionally installed window 
’ displays on a_ national basis 
affords your advertising “front 
page position” in full colors— 
at the point of sale. You get 
dominating advertising coverage 
in each of your principal mar- 
kets at the right time for sales 
results. 

® The facilities of WINDOW DIS. 
PLAY SYNDICATE, Ine. and 
=— reancisteiearudeheaad 


220 FIFTH AVENUE 


“FRONT PAGE POSITION” 


NATIONALLY 


WINDOW DISPLAY SYNDICATE, Inc. 


215 W. ONTARIO STREET e CHICAGO 


OR ANY DENNISON SALES OFFICE 


ING COMPANY are combined 
to provide efficient and reliable 
window display installation serv- 
ice nationally, sectionally, oF 
locally. Carefully selected dis- 
play service affiliates operate 
under the combined field staff of 
DENNISON and SYNDICATE. 
We have affiliated services in 
more than 100 cities, providing 
service in approximately 5, 
cities and towns. 


e NEW YoRK 
i 


317 larg 
These na 
$152,488,5 
138,394 ir 
tisers 5] 
magazine 
$8,058,559 
in 1935. 
A stud: 
of appro) 
also sho 
according 
the sole 
15 large 
magazine 
creased | 
677,352. 
group W 
investme 
radio, $9 
When 
than $10 
azines I 
ing, accc 
zine ap 
$5,863,10 
declined 


A stuc 
appropdi 
made fo 
said. T! 
advertis 
Tadio w: 
advertis 
azines ¢ 
161.1 pe: 
as in ra 

When 
than $1( 
vey fout 
azines a 


Inc., pr 
appoints 
type Co 
lyn ‘and 


i May 10, 
iy = 
4 Wi 
ee (001 
study of 
( 
d The 15 q 
than $2, 
ae 61.7 per « 
: “i per cent 
is tion are 
ae 95.0 per 
ee and 15.0 
spe oo The sai 
i of mages 
ae companie 
a) a 000 in al 
ease 
ieaune 
reas 
Sie eae ra a ke ee j Spee 7 aR 
a oo ose ae 4 , y os . 4 > i «3 Ot ae 4, 4 4 Hy a 
Vy our Salers Pe - 4 Wot 7 oo . aa : 
eo - at AS 4 ee 7 ai OE ah, 
ee 7 / So \ * lg Ne oe \ sh lt te ORG di, 
HS ff * | ¥1) - 4 ~~ N aN 
et : OF a. ae ini el OE atti. } ‘ { (iia die 
gee Bc a ob Py. "eX eS ns He ¥ a ! Se. pee) 
oe aa CS Sep om Pa \* fie . 
ee MM 4 IS _ ges ; ‘SaN\\ Ve Ne ee Es 
cape ee la —— ee Pea) en NN IE Fa \\\k | 
Mae tS ete be JN] —~aenenne ‘ ei aos N iE AXA 3 as 
in pie cai: F , _ a era CaP | E j MB Pe, “ BE, 4 
fo ee 7 es f ccs tae wef NG si te of , -# \ y 48) PAM 
ath Pies AoE sae age Peer ~ iar. re 4 ee nN . $ 247 nonhits Ebi NS AM 
Seed ea ry 33 i s oe — Be ye i). Py b: 7 ~ % : 4 eS ue Ba ego it { = tN of Bonn 1 @) 
Oe a “f es 2 re pee 4 a i 7 > we eae ete ae “6 { S ri] | ~ eet ie as iil oa 
aes Mee i, oe pat mm Be ae f ‘f La GAM Ate 
ae ee Ul sae ee ed ti ea Teh |) Sage 
iipeNes oe, |, ae (ark: et or IN A \ |) (fa? 2 
et iP ak , a bani: 3 ” ; er —= —_— i eke se ee | if a aia “ae A - “ at 
ear Pe : F his SY oo a ‘ OS BS yt, CaM fie” § Eoty, 
a pee ty. OS Tae gin ta me 2 oe » oi pee pS : ae fits 
ee Seo lll “ee we Che Mier, 17 tae eae 
eee cok “ie ie # oe +. } ee - ~~ ae b= eee a: gd (ad Ass OE a 
a sil ee ar oie PX. SB i Pq or atte Voge ~ ed ht on, - ~ Fa ; 
Ty oe SN i 0. = oe Se’ & rg, ER es ; Sa ] ip 
Pe it a ee ; , a 7 
— mae || ions a | yg o 
nee aS ii er cece: f 1 oe Ot ie a 
: . be oi asain EP RET, ed lj pe | + she ae 
P 4 ; B : wer wale . Bast ee pep eee - 3 i - me ] j i / ie iy / ” 
4 ” een at 3 ae of pe! ¥ Ay Pa a ee ee 
Blas, Jame] eh ee on a It WA | ie’ 
: é | radio, $: 
9 ) 5 | Ed 
" Willia 
on 9 a a 
end es i 
adi a 
tg aie | 
nS rookly 
See 
tee a. 
ia Vertisin 
“ mei cam pais 
ee Papers 
ye: ‘ Irvin; 
sistant | 
house 
director 
Johnso1 
ee if 
: - ih Armz 
. moved 
ie bldg. 
- q ber, W 
ee mith 
i WGR-WKBW . . . Buffalo ee ; se es ; 
Rohe SNS Ae a ee e e a Sea ey ties aus 
a sete ee a ee iv 
Eas WHKC ee ee Columbus | ay re e oY o z ere re a , 
7 mere ' , - aS 
: WTCN . Minneapolis-St. Paul | . CHICAGO . 2 
et ate : ere pe te. 
1 Omaha oe cen peer ecengeenltay)| gen ay, sao 
. WO eee / Lexington 2-8560. = Franklin 0373s 
ee MMMM DETROIT = SAN FRANCISCO LOS ANGELES eS | eyo), 
se ee ec uren better, ——— = of ©. Bily. 
RE aU : ; : e" \ ai 
ei ons ‘ — : 
5S 


radio, $2,939,153. 


_ William’’K. Edward, formerly on 
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WPA RE-OPENS 
PADIO BATTLE 
WITH BROCHURE 


(Continued from page 20) 

study of division of appropriations. 

e 15 companies spending more 
than $2,000,000 each in 1936, put 
g1.7 per cent in magazines and 38.3 
per cent in radio. When the 125 
companies in the smallest classifica- 
tion are reached, the survey said, 
95,0 per cent went into magazines 
and 15.0 per cent in radio. 


Magazines Versus Radio 


The same favorable picture of use 
of magazines was presented when 
companies spending less than $100,- 
000 in all media were added to the 
317 largest, the association said. 
These national advertisers invested 
$152,488,547 in magazines and $58,- 
138,394 in radio. These same adver- 
tisers spent $24,624,803 more in 
magazines in 1936 than in 1935, and 
$8,058,559 more in radio in 1936 than 
in 1935. 

A study of the change in division 
of appropriations for the two years 
also showed gains for magazines, 
according to the association survey, 
the sole exception being among the 
15 largest advertisers, where the 
magazine appropriation was _ in- 
creased $5,016,341 and the radio, $5,- 
677,352. When the $100,000-$200,000 
group was reached, the magazine 
investment gained $2,681,524 and the 
radio, $95,124. 

When advertisers spending less 
than $100,000 were considered, mag- 
azines made an even better show- 
ing, according to the survey, Maga- 
zine appropriations increased by. 
$5,863,101 while radio expenditures 
declined $1,386,213. 


More for Magazines 


A study of expenditures by size of 
appropdiations confirmed the claims 
made for magazines, the association 
said. Though the numberof ‘large 
advertisers using magazines and 
radio was the same, 15,. these large 
advertisers spent $36,302,540 in mag- 
azines and. $22,530,057 in radio, or 
161.1 per cent as much in magazines 
as in radio. ; 

When the advertisers spending less 
than $100,000 were reached, the sur- 
vey found that/expenditures in mag- 
azines aggregated $33,984,181 and in 


Edward in New Post 


the sales staff of Brandtjen & Kluge, 
Inc, press manufacturer, has been 
appointed by the Mergenthaler Lino- 
type Co., Brooklyn, N. Y., as Brook- 
lyn and Long Island representative. 


Universal to Tracy 
The Universal Fireworks Co., 
Brooklyn, N. Y., has appointed. W. I. 
Tracy, Inc., New York, to handle ad- 
vertising for the Fourth of July 
campaign, Boys magazines and news- 
Papers are scheduled. 


Quackenboss Promoted | 
Irving Quackenboss, formerly as- 
sistant director of the surgical supply 
tse division, has been appointed 


a & Johnson, New Brunswick, 


Weill Agency Moves 
matTmand S. Weill Co., Buffalo, has 
— to larger offices in the Crosby 

8. The agency’s telephone num- 


» Washington 6250, is unchanged. 


a 


Meet____ 
TONI 
JOLIEN 


Chicago's newest 
photographic model. 
Now available 
through any reliable 
photographer. 


YOU'LL LIKE HER—WRITE FOR PROOF 
G-P SERVICE, MORRIS, ILLINOIS 


of Chux Diaper division, | 


Flax Company Begins 
Direct Mail Campaign 


Flax Co., Dayton, maker of type- 
writer carbon paper, has launched a 
direct mail campaign, enclosing with 
every piece a check for $3 which the 
recipient is asked to accept “as part 
of our advertising appropriation.” 
The check may be used as a credit 
against Flax only when ordering two 
boxes of its carbon paper. 


FB&M Add Two 


Groom-Craft Products, manufac- 
turer of dog grooming accessories, 
and Marks Manufacturing Co., manu- 
facturer of lighting fixtures and desk 
lamps, both of Chicago, have placed 
their advertising with Ford, Browne 
and Mathews, Chicago. 


Networks Pass 
Six Million in 
April Revenue 


New York, May 5.—Gross invest- 
ments of advertisers in time on 
the three nationwide radio networks 
for April totaled $6,041,149.01, bring- 
ing the first four months’ aggregate 
to $24,298,177.17. 

Gross investment in NBC network 
time during April was $3,277,321, or 
19.5 per cent ahead of April, 1936. 
Red network total was $2,303,519; 
and Blue, $973,802. NBC total for 
the first-four months of the current 


year was $13,729,385, a gain of 22.8 
per cent over gross income for the 
corresponding period of 1936. 


CBS Increase 33.1 Per Cent 


Columbia Broadcasting System 
billings for April, 1937, up 33.1 per 
cent over the April, 1936 figure, 
reached $2,596,238. Cumulative four- 
months billings for CBS, $9,798,891, 
show a 23.5 per cent increase over 
the corresponding period of last 
year. Held significant is the fact 
that CBS figures for April exceeded 
March, reverse a customary trend. 
April, 1937, 1s also the forty-third 
consecutive month that CBS billings 
have bulked greater than billings 
for the corresponding month of the 
previous year. 


April, 1937, total for the Mutual 
Broadcasting System, by hitting 
$167,590, is 19.8 per cent ahead of 
April, 1936. MBS four-month total 
of $769,901.17 is 16.6 per cent ahead 
of the total for the first third of last 
year. 7 


Split Campaign for 
Peter Schuyler Cigars 


A three months’ spring and early 
summer campaign, with another 
three months to be picked up in the 
fall, is planned by G. W. Van Slyke 
& Horton, Albany, N. Y., for Peter 
Schuyler Cigars, with space sched- 


uled in 66 newspapers and auditions. 


under way for a radio program. 
Moser & Cotins, Inc., Utica, N. Y., 
office is the advertising agency. 


STARTS WORK! 
WITH You / 


ePUT ALL YOUF 


\ 


Final Result ... Bigger Sales, Bigger Profits, Bigger 
Business for Your Products in Philadelphia 


BOSTON, M. L. Tyler; SAN FRANCISCO, K 


Vaan 


The Inquirer brings the realization to every member of the family,’ 
in tens of thousands more homes, that this revitalized newspaper 
is designed expressly for the entire “Family Circle.” 
cialization is changing the buying habits of thousands of Phila- 
delphia families, now conscious that daytime shopping is the right 
process, and thereby daily destroying the old myth that evening 
newspapers dominate the buying field. 


The results are not far to seek . . . The Inquirer carried 5,547,591 
lines of advertising in the first four months of 1937; greatest since 
1929 for like period . . . carried 26% more advertising than near- 
est competition . . . and produced a gain more than double that 
of the combined gain of Philadelphia’s 4 other newspapers. Start 
selling in the Daily Inquirer where buyers begin reading while 
they are in the buying mood. 
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Placing Display 
Increases Sales 
100%: Weitzer 


New York, May 5.—Ability of sales- 
men to place display and point of 
sale advertising in stores resulted in 
orders averaging double those of 
salesmen who neglected such promo- 
tional efforts, Bernard Weitzer, vice- 
president, Trade-Ways, Inc., New 
York, said today following a survey 
of selling technique employed by 
route men for a nationally advertised 
brand of food products. 


Major Factors Named 


Figures taken by trained observ- 
ers who accompanied the route men 
showed that in stores with no dis- 
plays average orders were $2.70; a)l- 
though in stores with sign and coun- 
ter displays the figures was $5.54, 
stated Mr. Weitzer. 

Other factors found to be of major 
importance in influencing the size of 
orders were special promotions in- 
volving displays and advertising tie- 
ups urged by salesmen; the selling of 
weekly “specials” and the methods 
employed by salesmen in checking 
the dealer’s stocks. 


EXTEND BOTTLE SALES 


Charles E. Hires Co., Philadelphia, long 


in the root beer extract field, has 
launched national newspaper advertising 
for its bottled product. 


Exhibit Planned for 
NAEA Convention 


An exhibition of retail advertising 
campaigns, conceived, prepared and 
sold by the participating newspaper, 
will be on display at the Newspaper 
Advertising Executives Association 
convention in New York June 20-23. 

Charles H. Carson, advertising di- 
rector, the Times and World-News 
Roanoke, Va., is in charge of the 


exhibit. 


COLOR PROCESS 
CUTS SHORT RUN 
PLATE EXPENSE 


Chicago, May 5.—Development of 
a three-color reproduction process 
which is said to eliminate the neces- 
sity for high plate costs, half tones 
and screening was described today 
by H. Deale Denson, sales manager, 
Illinois Photo-Gravure Co. He char- 
acterized it as the answer to adver- 
tisers in the poster and display 
fields seeking high quality color 
reproduction on shorter print runs. 


Use Separation Negatives 


Involving the use of gelatine 
plates, the process, he said, does not 
supplant the usual 4-color process 
or lithographic color work now ob- 
tainable. It does, however, offer an 
opportunity for the advertiser eco- 
nomically to use color in large dis- 
plays in quantities of several hun- 
dred up to 10,000, according to Mr. 
Denson. It is capable of producing 
an overall photographic coverage up 


What 


.... the rest 


than any other group 


follows! 


HE readers of Harpers Magazine ate 
always willing to listen. They have open 
minds. They are not afraid to try new things 
...to take the lead... to be among the first 
to discuss new ideas before they have been 
accepted by the rest of the country. 


fronted with something new—a new place 
to travel, or a new way to go there; a new 
hotel or ranch; a new development in motor 
cars; a new slant on insurance or investment; 
a new book; a new product; a new place to 
shop; a new point of view on a national in- 
dustry or a public utility. 


The circulation of Har pers Magazine is over 
one hundred thousand. Its actual readers are 
well over half a million...not the mass 
market... but the people the 


CIRCULATION OVER 100,000 


Harpers Magazine 
readers think.... TODAY 


of 


America thinks... . Tomorrow! 


That is the reason why advertisers find 
Harpers Magazine readers more receptive 


when they are con- 


mass market 


Harpers 


MAGAZINE 


@ 


for instance... 


Harpers Magazine has just 


for the best article defining 


AMERICAN WAY 


a statement of “American ideas 
and ideals... formulated anew 
so that men and women of di- 
verse political and economic 
views might join in accepting 
them with a will, feeling that 
they offer not only a link with 
the past but a guide to action.” 


From the readers of Harpers 
Magazine will come the first con- 
crete definition of THE AMERI- 
CAN WAY that American busi- 
ness and professional men have 
been searching for. 


And the readers of Harpers 
Magazine will be the ones who, 
when that way is defined, will 
discuss it, talk about it, write 
about it, preach about it—and 
put it into action! Where they 
lead the rest of America will 
follow. 


49 East 33rd Street, NEW YORK 


announced a 


THE 


PAu s 


DR LOVE TO | 
eur... 1 CANT 
GO... MY CORMS 
ARE KILLING mE” 


POINT OF SALE CONTRAST FOR CORN PLASTERS 


Tying in with the new Johnson & Johnson Red Cross corn plasters campaign jx 
newspapers, this point of sale display is being distributed to dealers. Th. 
center panel carries out the campaign “lady, keep your shoes on™ theme, 


—, 
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iL DANCE EVERY 
DANCE... THANKS To 
RED CROSS PLASTERS”™ 


to the unusual size of 40 by 60 
inches. 

An unusual feature is the fact 
that prints in this process are repro- 
duced from photographic color sepa- 
ration negatives, similar to those 
used in natural color photography. 
This results in a solid ink surface 
or continuous tone coverage, Mr. 
Denson said, and produces a vivid 
third dimensional effect similar to 
that of natural color photography. 

Elimination of half tones or 
screen plates makes it possible to 
produce this color work in short 
runs at extremely low prices, Mr. 
Denson declared, although the new- 
ness of its development precludes 
a check as to the actual figures. 

The gelatine color method of re- 
producing art work and natural 
color photographs is one on which 
Mr. Denson and his associates have 
been experimenting for the past 
three years. It is quite possible 
that it will eventually be utilized in 
publication and direct mail advertis- 
ing, but for the present it is planned 


to restrict it to work in the disply 
field. 


Detroit Adcraft Club 


Elects J. J. Hartiga | ™,."s, 
J. J. Hartigan, vice-president gether, L 
Campbell-Ewald Co., was elect BH jumorist 
president of the Adcraft Club of Frid: 
troit for the coming year. the 
William H. Moore, advertising 4. Glenn 
rector of the Detroit News, wy § Week ¥ 
named vice-president; Charles y § Friday 0 
Hargreave, Crowley-Milner and (y, “Where 
second vice-president; Harry Wig, Why.” | 
Michigan Electrotype and Stereotyy § merchan 
Co., secretary of the board; Hal ¢ Lovejoy 
Trump, Fred M. Randall Co., trea V vad 
urer, and Harold M. Hastings, secre. ” 
tary-manager. and Art 
— in charg 
ton, Du! 
“Star” Newspaper Survey } p,. Hub 
Out in Pocket Form} «ity, vil 
For use of its representatives, the scesions 
Star, Indianapolis, Ind., has prepared § “HOW to 
a compact pocket-size data book con — Speakin: 


taining market facts of interest to 
prospective advertisers. 

Earl Mushlitz, assistant managing 
editor, compiled the volume. 


Courtesy of Oxford Paper Company and “More Business” 


You Paid $1,200 for This! 


es your double-truck ad space in the daily newspaper. 
If you use good art, good copy, good typography and 
good photo-engravings in your ad, this sheet of paper 
may be worth many times $1,200 to you. On the other 
hand, if you buy cheap and shoddy advertising supplies, 
you will waste much of your $1,200. You wouldn’t buy 
an expensive tract of land for a homestead and then: 
erect a shanty on it.... Faithorn COMPLETE SERVICE 
makes it possible for you to secure the FINEST advertising 
production requirements at the most reasonable price. 
Let’s get together now—just telephone, Wabash 7820 


Write for YOUR copy of ““MORE BUSINESS” —FREE 


%, FAITHORN: CORPORATION 
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DS Ad-Setters - Engravers: Printers 


ne 504 Sherman St.,Chicago * Wab. 7820 
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PRETTY GIRL IS 
DINNER SPEAKER 
OF AFFILIATION 


Brie, Pa, May 6.—Picking a 
woman from the galaxy of talent 
which would have been glad to ad- 

its annual dinner, the Adver- 
tising Affiliation, “the personality as- 
gelation,” has gone different again 
in planning its 34th annual conven- 
tion at the Lawrence Hotel May 

15. 

a feminine star to shine at the 
annual banquet Saturday night is 
June Hamilton Rhodes, stylist and 
market counselor operating in New 
York under her own name. Miss 
Rhodes, said to be the favorite de- 
signer of the first lady of the land, 
will discuss “Fashions and Prosper- 
_ there will be two banquets dur- 
ing the Affiliation convention, the 
males have not been ignored alto- 
gether, Douglas Malloch, the Chicago 
humorist, being scheduled to amuse 
the Friday dinner gathering. 

Glenn Griswold, editor of Business 
Week, will launch the convention 
Friday morning with a prediction of 
“Where Business is Headed and 
Why.” Following him will be such 
merchandising experts as Frank W. 
Lovejoy, sales manager of Socony- 
Vacuum Oil Company, New York, 
and Arthur W. Pryor, vice-president 
in charge of radio for Batten, Bar- 
ton, Durstine & Osborn, New York. 
Dr. Hubert Greaves, of Yale Univer- 
city, will end the first day’s business 
sessions by telling the Affiliation 
“How to Influence Groups by Proper 
Speaking.” 


Others on Program 


Paul N. Berner, sales promotion 
manager of Lovell Manufacturing 
Company, Erie, will open the Satur- 
day morning session, and will be fol- 
lowed by Harold W. Donahue, of 
Lawson & Jones, London, Ont., and 
president of the association, with a 
dissertation on “Showmanship in 
letters.” 

Others on the Saturday program 
are James P. Selvage, director of pub- 
licity, National Association of Man- 
ufacturers, New York, “Truth Needs 
a Press Agent”; A. C. Nielsen, the 
Chicago researcher on his favorite 
subject, and Barclay W. Newell, of 
Flint & Kent, Buffalo department 
store, on retail merchandising. 

The Affiliation program groups 
any other developments, such as the 
tossing of brickbats or roses, under 
the general theme of “Special Enter- 
tainment.” 

The Affiliation includes thriving 
local clubs of Buffalo, Cleveland, 
Erie, Hamilton, Kitchener-Waterloo, 
london, Pittsburgh, Toronto and 
Youngstown, and the microphones 
are being given special tests for the 
convention. Don Allshouse, adver- 
lising manager of Northern Equip- 


ment Company, Erie, is general 
chairman. 


‘Handbags to Sneider 
yeablan & Gordon Corporation, 
ew York, maker of Charlet hand- 

8, has appointed A. M. Sneider & 
» New York, to direct advertis- 
ing. Magazines, direct mail and 
business papers will be used. 


Kendall Appointed 


Pi S. Kendall, San Francisco, has 
ra appointed advertising represen- 
ve in the Western states for The 

herneck, Washington, D. C. 


BIG SHIPPERS 


TRUCKERS, RAILROAD MEN 


pay 
$10 a year for this 
freight trans- 


Send for market data 
book. 


Traffic 
World 


418 S. Market St. 
CHICAGO 


Eastern Advertising 
ie Office: 
a 512 Fifth Ave., 


Podeyn Joins WBS 


George J. Podeyn, formerly with 
Batten, Barton, Durstine & Osborn, 
Inc., and Fuller & Smith & Ross, 
Inc., has joined the sales depart- 
ment of the World Broadcasting 
System, New York. 


Chipman to Waters 


Charles Chipman’s Sons Co., Inc., 
New York, has appointed Norman 
D. Waters & Associates, Inc., New 
York, to handle advertising of Chip- 
man hosiery. J. A. Richards is ac- 
count executive. 


Appoints Rickard 
The International Projector Com- 
pany, New York, has appointed 
Rickard & Co., Inc., New York, to 
place advertising. 


‘| Association 


Coming 
Conventions 


May 11-15—Lithographers National 
annual _ convention, 
White Sulphur Springs, W. Va. 


May 14-15—Advertising Affiliation 
annual convention, Lawrence Hotel, 
Erie, Pa. 


May 17-19—Southern Newspaper 
Publishers Association annual con- 
vention, Hotel Arlington, Hot 
Springs, Ark. 

May 18-19—Inland Daily Press 
Association spring convention, Sher- 
man Hotel, Chicago. 


May 20-22—Associated Business 
Papers, Inc., annual convention, The 
Homestead, Hot Springs, Va. 

May 30-June 1— Associated Gro- 
cery Manufacturers’ Association an- 
nual convention, Hot Springs, Va. 

June 13-17— Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City, Utah. 

June 20-23 — Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 

June 20-28—Newspaper Advertis- 
ing Executives Association annual] 
convention, Hotel Pennsylania, 
New York. 


June 20-23—National Association 
of Broadcasters annual convention, 
Hotel Sherman, Chicago. 

June 21-25—National Retail Dry 


Goods Association mid-year conven- 
tion, Palmer House, Chicago. 

July 5-10—Continental Advertising 
Association, Paris, France. 

Aug. 23-27—Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 

Sept. 13-16— Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 23-25— National Industrial 
Advertisers Association annual con 
vention, Edgewater Beach Hotel, 
Chicago. 


Oct. 10-13—Mail Advertising Serv- 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 11-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 


a million men 


... do you follow the crowd and ad- 
vertise your product in well known 
weekly “‘A’”’—monthly “B’’P Splendid 
media, both of them—but why not try 
something different? In brief—try The 
American Legion Monthly! 


Here is a vast buying market of nearly 


and their families—all 


readers of the one magazine edited to 
their known interests. 
family market of 3,000,000 active con- 
sumers. And most important—this live 


A spending 


market can be tapped at one point— 
The American Legion Monthly. 


LEGION 
COVERAGE 


72.8% of Legionnairesownautomobiles 58.0% ~~ 


NATIONAL |& 
COVERAGE -% 


86.0% of Legionnaires own radios . 69.4% 


41.5% of Legionnaires own automatic 


refrigerators. . 


29.3% 


52.2% of Legionnairesown their homes 48.6% 


69.2% of Legionnaires own telephones 60.0% 


Reach these 3,000,000 active buyers at 
the one sure point of contact. Play the 
long side of a golden sales triangle—a 


man, his family, and 


their magazine. 


AND THE COST 


1 Page Black and White ($1.73 per M) — ee ll 
1 Page 4 Colors (2nd or 3rd cover) . . . . . . + + « « - 2300 
1 Page plus 1 added color ‘ oe 1900 


ABP New York City 


L 


The American 


EGION sms 


CHICAGO: 307 N. MICHIGAN AVE. - NEW YORK:9ROCKEFELLER PLAZA - DETROIT: GENERAL MOTORS BLDG. 
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Illinois Central Institutional 
Campaign Is Morale Builder 


Chicago, May 5.—Based on a “Be- 
hind the Scenes” motif, an institu- 
tional campaign has been released by 
the Illinois Central System to 476 
newspapers in the railroad’s terri- 
tory to do a double duty in provid- 
ing both company promotion and a 
morale building stimulus for the 
company’s employes. 

Monthly messages are scheduled 
to be carried to employes and the 
public in the series devoted to less 
known but important branches of 


MORALE BUILDER 


ri 


Handle 
» with care | 


Institutional nature of the new Illinois 

Central Railroad newspaper campaign 

also provides a stimulus to employe 
morale. 


the organization, such as icing of re- 
frigerator cars, repair of freight cars, 
rate-making, air conditioning prob- 
lems and freight handling. Each ad- 
vertisement stresses the value of 
these activities as related to the 
functioning of the system as a 
whole. 


Employes in Illustrations 


' Illustrations have been drawn 
from life and employes appearing in 


PEEK FOR PUBLIC 


The “unsung heroes” of railroading take 

front rank in the new Illinois Central in- 

stitutional copy appearing in 476 news- 
papers. 


them are easily recognizable by 
their fellow workers. Poster replicas 
of the advertisements are to be dis- 
played in shops and offices, selling 
to workers, as well as to the public, 
the importance of their job. 

The campaign was prepared by 
the Caples Co., Chicago. H. G. Bul- 
lock, vice-president is account ex- 
ecutive. 


Lester Harrison Named 


The American Safety Table Co., 
Reading, Pa., has appointed Lester 
Harrison, New York, to handle its ad- 
vertising. A campaign in business 
papers and direct mail is scheduled. 
Robert Weill is account executive. 


Bowen in New Post 


Russell A. Bowen, formerly adver- 
tising manager of Lyman-Bill, Inc., 
New York, has been appointed to the 
sales promotion department of Elec- 
—— Sterilizing Co., Inc., New 

ork. 


get this book today 


Shows over 1200 photographs 
ready for immediate delivery. 
SEND NOW. Webill you $5.00 
and refund it on your first 
order for $10.00 or more. 


DRAMATIZE your talking points 


Is your product for babies? Filed in the Kaufmann & Fabry 


Illustration Library are scores of cunning infants in many 


captivating poses. 


If you’re selling buggies or barrels — doughnuts or candle- 

sticks—here are stock photographs df countless appropriate 
settings against which the product can be superimposed. 
Photographs sent on approval. 


KAUFMANN & FABRY CO. 


Commercial Illustrative Photographers 


425 South Wabash Avenue - 
MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


CHICAGO - Harrison 3135 


EFFICACY OF 
SMALL SAMPLES 
TOLD BY LINK 


New York, May 4.—Efficacy of rel- 
atively small sampling jobs in many 
cases is emphasized by Dr. Henry C. 
Link, secretary and treasurer of 
Psychological Corporation, in an ar- 
ticle in The Journal of Applied Psy- 
chology on “How Many Interviews 
Are Necessary for Results of a Cer- 
tain Accuracy.” 

Dr. Link, discussing broad aspects 
of market research, points out, that 
the results of samples are governed 
by the law of diminishing returns. 
To double the accuracy of the test, 
it is necessary, hence, to quadruple 
the size of the sample. 

In cases where a preponderant 
trend is shown, Dr. Link concludes, 
it is unnecessary and wasteful to 
stage a large sampling when the 
trend only is sought. 

“We were recently requested to es- 
timate on a product sampling job,” 
Dr. Link says, “in which people were 


Real Crime Solver 
Sponsors Program 


Philadelphia, May 4. — The 
Great American Service, Phila- 
delphia detective agency, has 
started sponsorship of a 
weekly drama program over 
Station WIP, said to be the 
first commercial for such an 
agency. Solis S&S. Cantor 
Agency is in charge of the 
program. 


to be asked to express their prefer- 
ence for one of two product samples. 
The estimate called for 1,000 people, 
2,000 and 3,000. We estimated on all 
three adding the following: 

“ ‘Although our estimates are based 
on 1,000, 2,000 and 3,000 sets of sam- 
ples, we believe that a carefully 
worked sample of 1,000 is more than 
adequate for the following reasons: 

“‘The minimum difference be- 
tween preferences based on 1,000 
cases to be significant of a real dif- 
ference in the two samples could be 
46.6 per cent and 53.4. 

“‘On the basis of 2,000 it could be 
47.6 and 52.4. 

“‘On the basis of 3,000 it could be 
48 and 52. 


—_— 
between the per cent of people 
ferring number one and number ¢ 
to show a significant trend, jg te 
duced only 2.8 per cent when 3,004 
instead of 1,000 is taken. 


Greater Difference, Smaller Sample 


“Tf, on the basis of 1,000 Cases, 33 
per cent prefer product sample One 
and 62 per cent prefer product fam. 
ple two then we have a difference & 
large that there can be no questig, 
of significance, whether we take 3,009 
cases or 30,000. In other words the 
greater the difference between Prod. 
uct samples one and two, the Legg 
need there is for taking more than 
one and two, the less worth While 
it becomes to increase the number of 
people trying out these product Sam. 
ples.’ 

“If in this study,” Dr. Link gp, 
cludes, “we had started with 500 Deo 
ple, and found 55 per cent preferring 
sample 1 and 30 per cent prefe 
sample 2, we could have stopped » 
that point, because allowing for th 
inaccuracies of a sample cf 500, oy 
results at the worst, would still hay 
been 52.8 per cent and 32.05 pe 
cent.” 


Sherwood to Chicago 
Alexander Sherwood, business 
sultant in broadcasting, has moyy 


“‘In short, the minimum difference 


offices from Omaha, Neb., to Chicagy, 


ERE'S proof of real selling 
horse-power—a low rate 
brings fast action—a striking pat 
size — 680 lines — 400,00 
ABC guaranteedcirculation, ke? 
alive and loyal by brilliant ¢ 
torial handling, in text and pit 
tures, of every vital fact, re" 
listeners find nowhere els 

a quality of readers who prové 
buying that they have the mom! 
and are highly responsive. 


Radio Guide is 9614% new 


stand circulation. 
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:2 1 NRDGA to Make 


i8 t% 
40t Instalment Sale 
ame! Volume Study 
Ses, 33 
le ong 
t cam, New York, May 4—Study of in- 
NCE g ment sales in the country’s re- 
Lestion stores will be made by the 
© 3,609 it Management division of the 
1s, the | National Retail Dry Goods Associa- 
prod, ‘on, it was announced today. Pur- 
oe of the study is to help mem- 
® thay guide their businesses away 
While the “danger spots,” inasmuch 
ber of fmm no. “undue alarm,” it was said, 
t Sam. ip felt about the continuing rise of 
gedit sales. 
k cop. tailers must increasingly as- 
00 Deo sume a position much like that of 
erring ppenker owing to the growth of 
ferring talment volume, according to 
ped a Santon Hagios, manager of the 
for the sion. 
10, on A few years ago the deferred 
ll haye yme of most stores,” he ex- 
05 per ed, “was so small in relation to 
their total sales that it had small 
pearing on their financial stability. 
But the rapidly expanding ratio of 
g0 instalment sales to total sales today 
88 cop Mf presents such important problems 
py by reason of the substantial capital 


involved in accounts’ receivable, 


that stores are being compelled to 
assume much the same position as 
the banker in making loans and 
in preserving a safe degree of 
liquidity.” 

Primary emphasis on the study 
this year will be given to obtaining 
information on soft goods deferred 
payment sales because of the low 
repossession value of such merchan- 
dise. The findings will be presented 
by Ben S. Wright, credit manager, 
Lasalle & Koch Co., Toledo, at the 
NRDGA mid-year convention at Chi- 
cago in June. 


To Salute KRLC 


Station KRLC, Lewiston, Idaho, 
will be greeted by World Broadcast- 
ing System on the occasion of the sta- 
tion’s dedication of new transmitter 
and studio equipment, May 15. The 
program, which will also mark the 
beginning of World program service 
on the station, will include a spe- 
cially transcribed message from P. L. 
Deutsch, WBS president. 


W3XHW to Start 


Federal Communications Commis- 
sion has issued a license to the 
WCAU Broadcasting System, Phila- 
delphia, to operate W3XHW, a relay 
broadcast transmitter, to be used for 
special pickups whenever telephone 
wires are unavailable or impractical. 


JUNIOR NURSES 
HELD TOGETHER 
DURING SUMMER 


Swift Program Maintains Mo- 
rale While Off Air 


Chicago, May 6.—Though the 120,- 
000 members of the Sunbrite Junior 
Nurse Corps will miss their favorite 
program during the summer, the pro- 
gram having completed its CBS 
schedule, Swift & Co., the sponsor, 
will not permit its young audience 
to step out of character. 

Swift will issue “Sunbrite News,” 
a tiny four-page paper, periodically 
during the summer, to keep mem- 
bers of the corps apprised of new 
developments, including possible of- 
fers of new equipment obtainable 
for the usual labels. Dorothy Hart, 
national president of the corps, who 
in real life is Lucy Gillman, 11-year- 
old Chicago radio star, will make a 
number of personal appearances 


IN RADIO GUIDE 
CTUAL ORDERS 
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Mast PP Pact, Matto 


Aunt Jane and Dorothy Hart, leading 
characters in the Sunbrite CBS program 
listen to Johnny Perkins tell how he won 
the war. Sponsors of the program which 
has developed a Junior Nurse Corps em- 
bracing more than 100,000 youngsters, 
are sponsoring Dorothy on a summer 
tour to keep up the morale of the big 
juvenile audience. 


during the next two months. She 
will also lead a delegation of mem- 
bers to the first national convention 
of the organization in Hollywood. 
The 15 Junior Nurses will be ac- 
companied by their mothers. The 
official delegates were chosen in a 
“secret password” contest this 
spring. 


Wins Women’s Approval 


The Swift program, commanding 
national attention because of the 
combination of entertainment, edu- 
cation and encouragement, main- 
tains high standards without any 
sacrifice of sales ability. Angelo 
Patri, authority on child behavior, 
has edited all scripts and many 
women’s organizations have placed 
the seal of their approval on the 
series. 

A test broadcast for 13 weeks jn 
the spring of 1986 was made over 
eight middle western stations on 
CBS. The program featured a dra- 
matization of the life of Florence 
‘Nightingale. 

Letters by the hundreds and then 


girls who wanted to be Junior 
Nurses. They were enthusiastic 
over their nurse’s aprons, caps and 
armbands; the first aid hints and 
the creed to which they subscribed. 
So successful was the test broad- 
cast that the sponsors decided to 
continue in the fall of 1936 on a 
nationwide CBS hookup of 32 sta- 
tions. Mr. Patri was re-engaged to 
supervise the script, dramatizing the 
life of Clara Barton, founder of the 
American Red Cross. 


Hold Local Previews 


Leaders of women’s clubs, parent- 
teacher associations and other edu- 
cational and child guidance organ- 
izations were invited to a preview 
of the air show which was held 
simultaneously in each of the 32 
cities. Oct. 8. They came, heard all 
about the Junior Nurse Corps, 
listened to a message from Mr. 
Patri and to a sample of the script. 
The reaction was favorable in every 
city. The women returned to their 
organizations with complimentary 
reports. 

The air program opened Oct. 12 
and soon a new flood of letters be- 
gan rolling in. Girls enrolled as 
Junior Nurses by the thousands. 
Each letter contained one or more 
Sunbrite labels to be exchanged for 
Junior Nurse equipment and other 
articles offered in a new premium 
catalogue. A week’s mail soon aver- 
aged 6,000 letters and the member- 
ship mounted past the hundred-thou- 
sand mark. 

Stack-Goble Advertising Agency 
handles the program. 


Hoover Bearing Appoints 

The Hoover Ball and Bearing Co., 
Ann Arbor, Mich., have appointed 
Kirkgasser-Drew, Inc., Chicago, to 
handle advertising. General maga- 
zines and business papers are sched- 
uled. 


Westinghouse Transfer 

Executive headquarters, central 
district sales; and lamp division 
offices of Westinghouse Electric & 
Manufacturing Co., Pittsburgh, have 
moved to the Union National Bank 


the thousands began to pour in from 


Building. 


cry for help, when that 
speeds on husky wings. 


Instead, let us remember 


Supplies.” 


shipped yesterday. 


STEREOTYPES 


A. E. F. interpretation also applies—‘‘Service of 


Once you have found a reliable supplier of Adver- 
tising Plates, Electrotypes, Nickeltypes, Precision 
Direct Pressure Mats and Stereotypes—your oper- 
ations on the firing line are immeasurably bolstered. 


It is a matter of Gloating Glee to P. & A. that many 
agile and famous advertisers and agencies have’ | 
ceased looking for Continually Satisfying Value in 
our branch of the Art Creative. We pleased them 
from first “S. O. S.” for help to that big order just 


Would that you may shortly emulate them! 


PARTRIDGE & ANDERSON CO. 


712 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


LEAD MOULDS * TENAPLATES * ELECTROTYPES 


S.0.S. also means 


Service of Supylies 


Not always must we interpret an Advertising 
“§. O. S.” as a harried Production Man’s frenzied 


ever-nagging Dead Line 


again that the' good old 
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To Eliminate 


Alterations by 
New Type Table 


Dayton, O., May 6.—A new type 
table which he believes will vir- 
tually eliminate expensive alterations 
on proofs has been developed here 
by Dwight Spofford, 1320 Harvard 
blvd. While the information on 
which Mr. Spofford’s new table is 
based has been printed in books on 
type, this is the first time it has 
been made available in concise 
form. 


The new type table has three 
uses: 1, to find how wide, in picas, 
a line of copy will set in a definite 
face and size of type; 2, to find the 
number of characters of a certain 
face and size that can be set in a 
line of given width; 3, to find faces 
and sizes of type that will set a 
definite number of characters in a 
line of given width. 


The type table gives the average 
number of characters in a line ten 
picas wide when set in the sizes and 
types shown. Longer or shorter 
lines will set in direct ratio. By the 
use of the type table and simple 
formulas, any of the unknown fac- 


PICK ADVERTISING PRIZE WINNERS 


San Francisco Advertising Club members pick winners in the window display and 
newspaper advertisement contest staged in conjunction with the Gas Appliance 


Society of California. Committee members are Edgar P. Nelson (left), Nelson 


Display Co.; E. F. Morrison, Morrison Western Art 


rvice; Eleanor Lyons, Roos 


Bros. advertising manager; Gertrude Scott, Livingston Bros. advertising manager; 
and Herbert Cayford, Beaumont & Holman Pacific Coast manager. 


tors indicated above can be quickly 
determined. The chart sells for 25 
cents. 


Alaga Offers Prize 


The Alabama-Georgia Syrup Co., 
Montgomery, Ala., sponsors of the 
‘Melody Meetin’” program hearé 
weekly over 10 stations in Alabama, 
Georgia, Florida and South Carolina 
for Alaga Syrup, is offering $100 for 
a picture of the healthiest boy or 
girl using the product. Fitzgerald 
Advertising Agency, New Orleans, is 
in charge of the campaign. 


Gift and Art Buyer 


20th Year Issue Out 


Geyer Publications, New York, 
have issued the 20th anniversary 
number of The Gift and Art Buyer, 
devoted to a historical review of con- 
ditions in the industry and an analy- 
sis of current trends. 


Ayers Advanced 
Walter C. Ayers has been ap- 
pointed to take complete charge of 
sales, service and advertising depart- 
ments of Electromaster, Inc., Detroit. 


log tavern. 


_ come, 
erminal 


Ower 


) open WHK is C 


WHK-WJAY 


CLEVELAND 


A hundred years ago the first entertainment in 
the settlement of "Cleaveland” consisted of a 
one man orchestra who 

for the handful of pioneer 


If the “March of Time” program (WHK carries 
it in Cleveland) were to dramatize Cleveland's 
growth over a cen 


tury the script 


include the 1937 Great Lakes Exposition to be 
held here May 29th to September 6th. 


The exposition is well worth visiting and when 


lan to pay us a visit. 


“United for Service” 


FREE & PETERS, INC. 


National Representatives - New York - Chicago - Detroit 


oe hag dance tunes 
s who met in a rude 


just a stone’s throw from the 
leveland’s pioneer station but 

e crude equipment and cramped quarters of 
the early days were scrapped many years ago 
to make way for roomy, up to date facilities. 


“Time Marches On”... and the policies which 
helped WHK grow are bein 
other stations of the Unite 

Company to the end that they are serving their 
territories as adequately as their parent station. 


applied to the 
Broadcasting 


WHKC WKBN 


Columbus — Youngstown 


C & Everson, Gen. Mgr. 
H. HL Hoessly, Sales Mgr. 


might well 


e’re in the 


* * * * * * 


W. P. Williamson, Pres. & Gen. Mgr. 
E E Evens, Sales Mgr. 


8 ADVERTISERS 
CO-OPERATE IN 
SALES PICTURE 


Full Length Talkie to Be 
Shown in 1,400 Towns 


Chicago, May 5.—Incorporating 
the cooking school idea in a feature 
length talkie with a human interest 
plot, eight national advertisers, in- 
cluding food, kitchen equipment and 
automobile lines, launched promo- 
tion last week in Chicago and sub- 
urbs of a road show tour that will 
see the film presented in 1,400 
smaller cities of 46 states by next 
spring. 

Companies in this promotion are 
Frigidaire Division of General Mo- 
tors, Dayton O., Dodge Brothers, De- 
troit, Fruit Dispatch Co., New York 
(for the banana industry), Knox 
Gelatine Co., Inc., Johnstown, N. Y., 
T. J. Lipton, Inc., Hoboken, N. J., 


PRODUCT PROMOTION 


am 


Knox Gelatine Co., Inc., Johnstown, N. Y., 

helps the bride-heroine in this scene 

from the new co-operative cooking pic- 

ture to be presented in 1,400 small towns 
by eight national advertisers. 


Robértshaw Thermostat Co., Young- 
wood, Pa.; Pillsbury Flour Mills, 
Minneapolis, and Lever Bros., Cam- 
bridge. 

In each town scheduled the pres- 
entation is made with the co-opera- 
tion of a local newspaper. Proper 
build-up is obtained through the 
showing, six weeks in advance, of a 
slide talkie in which promotional 
opportunities of the feature film are 
sold to local dealers. 


Heart Interest Plot 


Plot concerns predicament of a 
pretty young bride who can’t cook 
a thing and whose kitchen in the 
house inherited from her mother-in- 


LUX SOAP SEQUENCE 


Lever Bros., Cambridge, derives a sales 
boost from this scene in the new co- 
operative film, “The Bride Wakes Up.” 


law is woefully lacking in modern 
equipment. Neighboring wives are 
sympathetic and glad to give her 
lessons in the art of making pies, 
baking cakes, washing clothes, mak- 
ing tea and baking biscuits, with 
the result that each product comes 
in for its share of vivid sales talks. 

The film contains plenty of adver- 
tising but the selling talks are skil- 
fully woven into the thread of the 
story so that action does not drag. 


The climax, of course, is the bride’s 


troit. 
Chicago, handles the presentation, 


—, 


BRIDE TRIES SPRY 


Another Lever Bros. . 

featured in this kitchen scene from jy 

film produced by Wilding Picture Py, 
ductions, Inc. 


Product, Spry 


— 


own dinner, prepared by herself , 
a surprise to her husband and ty 
ute to her friends. 


Advertisers participating jp the 
tour are guaranteed a minimum ¢ 
three showings in each town visiy 
Presentations are made in regyy 
theaters and are separate from ty 


other programs scheduled. No & 


mission is charged but in sop 
towns tickets are necessary, obtiy 


able through local grocers. 


Six weeks of activity are planjy 
for this campaign, with showiig 


again to begin in the fall and iy, 


ing through the spring of 1938, 
The film, “The Bride Wakes }}: 
was produced by Wilding Pictyy 
Productions, Inc., Chicago and } 
Pictorial Promotions, Ite, 


Hicks Agency Named 

Hicks Advertising Agency, Nw 
York, has been appointed to hand) 
the summer newspaper campaign ii 
New York and in suburban towns fr 
Montowese House, Branford, Conn. 


Rickerd Appointed 


C. E. Rickerd Advertising Agent 
Detroit, has been appointed to hand 
the account of the Michigan Mutu 
Liability Co. 


| 
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Three-mile-a-minute speed e 
further away than your tele? | 
When minutes mean money, rm 
any Railway Express office RESS 
ony nation-wide AIR EXP of 
service. It saves time, woes fie 
money because AIR EXPRE on 
your shipments 2500 miles 
night — offers you day an in 
service direct to 216 cities 
United States and Canada iy 
to Honolulu, Guam, Manila 9 
Latin-American countries. wal 
RUSH, remember, phone 
EXPRESS 
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WT PRESENTS 
WW BREAKDOWN 
if SALES AREAS 


New York, May 5.—A breakdown 
of markets into six classifications, 
with the grouping based on rural 
god urban character rather than on 

rate populations is presented 

the current issue of “People,” 
publication of J. Walter Thompson 
co. by Arno H. Johnson. 

The breakdown, embracing the 
3074 counties in the United States 
ai with the first three typified as 
metropolitan markets, is: 

A—7 markets (44 counties) with 
over 2,000,000 population each. 

p—26 markets (61 counties) with 
jading city over 250,000 but total 
population under 2,000,000. 

C—61 markets (87 counties) with 
no city over 250,000 but total popu- 
lation over 100,000. 

D—141 markets (141 counties) 
with center of 25,000 to 100,000. 

E—201 counties over 50 per cent 
urban, with no city as large as 25,- 


2,540 counties over 50 per cent 
rural, with no city as large as 25,- 


Majority Have 10,000 


In classification E, Mr. Johnson 
points out, 66 per cent of the coun- 
ties contain cities over 10,000. In 
classification F, only 7 per cent of 
the counties have cities over 10,000. 

Prefacing the development of the 
classifications, Mr. Johnson declares, 
“The usually accepted method of 
classifying the population of the 
United States by city-size groups is 
very misleading and often results in 
erroneous conclusions about the im- 
portance of certain groups of mar- 
kets. 

‘It is generally recognized, of 
course,” he continues, “that Boston, 


with a population of 781,188 in its]. 


corporate limits, is actually a con- 
centrated market of two to three 
times. that population and that the 
separate cities of Hamtramck (56,- 
268) and Highland Park (52,959), 
which are entirely surrounded by 
the city of Detroit, can hardly be 
grouped from a marketing stand- 
point with other cities of around 
50,000. These are the obvious ex- 
amples, but the less obvious ones 
are the most likely to cause trouble 
in sales and media planning. 

“The small-city and town popula- 
tions (2,789 places of 2,500 to 25,000) 
classified on the basis of corporate 
limits, for example, represent 16 per 
cent of the total U. S. population, 
but it is not generally recognized 
that over one-third of this popula- 
tion is essentially large city in char- 
acter—actually a constituent part of 
the population of large metropolitan 
districts over 100,000. Furthermore, 
the U. S. Census classifies almost 
half of the rural population (under 
2,500) as ‘rural non-farm,’ yet one- 
fourth of these ‘rural non-farm’ peo- 
ple are in the metropolitan districts 
of large cities and hence essentially 
metropolitan in character.” 


Form N. E. Press Group 


Weekly newspapers in New Eng- 
States, excepting Massachusetts, 
ve formed the New England Press 
a lation, Boston, to serve as a 
faring house and agency for na- 
an and regional advertising. A 
lar group in Massachusetts has 
operating for several years. 


M.A.S.A. Plans Meet 


The Mail Advertisi 

ng Service As- 
uttion of New York will hold its 
with pape celebration concurrently 
a ao annual mass meeting lunch- 
7 ay 18 at the Hotel Pennsyl- 
A Be Sy A. Buckley, of the Earle 
a ckley Organization, Philadel- 

Will be the principal speaker. 
LS 


Paver in New Work 


John Paver, fo 
» formerly chief engi- 
tite Secretary of Outdoor Adver- 
ane S association of America, Inc., 
th Ree apie Bureau, Inc., 

n Manager of the 

en we department of National 
r Advertising Bureau, Inc. 


Advertiser for 51 


Years Names Wales 


The American Academy of Dra- 
matic Arts, New York, a continuous 
school advertiser for 51 years, has 
appointed Wales Advertising Co., 
New York, to handle its account. 
~~: red and newspapers will be 
used, 


Caley Names Ayer 
W. J. Caley & Co., Inc, Philadel- 
phia, manufacturer of Vassar Waver. 
a rubber hair curler, has appointed 
N. W. Ayer & Son, Inc., to handle 
national advertising in conjunction 
with a demonstration program. 


Lee and Ross Move 


Offices of Ivy Lee and T. J. Ross 
are now located in the Chrysler 
Building, New York. 


Point-of-Sale 
Value Stressed 
in CFAC Show 


Chicago, May 4. — Emphasizing 
point of sale displays and their use 
in connection with other advertising, 
the first Advertising Display Show 
Chicago has seen in 14 years opened 
last week at the Hotel Sherman, spon- 


vertising Club and featuring 10 
group exhibits designed to give ad- 
vertisers and advertising men a 
comprehensive view of current trends 
in the field. 

The show was held in conjunction 
with an exhibition of 200 advertising 
photographs, comprising all the en- 


sored by the Chicago Federated Ad-|° 


trants in a nation-wide competition 
conducted by Printing Arts Quar- 
terly. These were grouped accord- 
ing to use in gravure, newspaper, 
direct mail and national advertising. 
Display exhibitors included Adver- 
tising Metal Display Co., Harve Fer- 
rill & Co., Modern Packaging, Win- 
dow Advertising, Inc., Roy Werneke, 
Window Display Syndicate of Deni- 
son Co., Magill Weinsheimer Co., I. S. 
Berlin, Zipprodt, Inc., and Olson De- 
signers. 
An added attraction to the show 
was a clinic discussion at a luncheon 
April 30, sponsored by the Adver- 
tising Managers Club, of “Presenta- 
tion of Display.” 


Amity Shifts Two 


S. W. Rindfleisch, formerly sales 
manager, has been appointed gen- 


eral sales manager of Amity Leather 
Products Co. and subsidiaries, West 
Bend, Wis. John E. Dickinson, pre- 
viously New England sales repre- 
sentative for Rolfs, will assist Mr. 
Rindfleisch, 


Badder Shops to Expand 


Plans for expansion to New York 
of Badder’s Shoe Shop, Philadelphia, 
which recently inaugurated a novel 
“Shoe Club” promotion, were an- 
nounced by Bernard Badder, presi- 
dent. The expansion probably will 
take place around the turn of the 
year, he said. 


Baskin Gets Venus 


Venus Foundation Garment, Inc., 
Chicago, has placed its advertising 


account with Salem N. Baskin Ad- 


vertising Agency, Chicago. 


six items on 


THE PROGRESSIVE GROCER 


BUTTERICK BLOG, NEW YORK ¢ MALLERS BLOG, CHICAGO + HOBART BLOG., SAN FRANCISCO 


no list at all. 


her 


order 


Minions of housewives buy big grocery orders from little shopping lists—or 


Why? Because these days women like to look around in the store before they plan 
their meals. They like to see what is new, what is different and economical before 
they decide what to have for dinner. 


That is why display in the store has become such a predominating factor in the sale 
of grocery products. Get your product out on display and whether it's on the shop- 
ping list or not housewives will buy it. 


Display is something only the grocer can give you. He puts up 90% of the displays 
in preferred position in his store himself. If he gives your product good display, sales 
will go up 20% to 50% or even more. 


That is why we say do a major selling job on the leading grocers. The 75,000 top- 
notch grocers whom you can reach through The Progressive Grocer can display 
your product before 15,000,000 housewives when they are looking for things to buy 


and buying. 
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Republic Steel Advances |CO-OP FOR COOLERATOR 


Harold Oldham 


Harold H. Oldham, formerly in the 
advertising department of Republic 


Steel Corporation, 


Cleveland, has 


been named manager of copy and 


production. 


WIP Adds Short Wave 


WIP, Philadelphia, Penna., has re- 
cently been granted permission by 
the Federal Communications Com- 
mission for short wave transmission. 


Broadcasts will begin July 15. 


Patton to “Examiner” 


Formerly with X-Ograph Co., Los 
Angeles, and with Telegraph and 
News, Macon, Ga., J. M. Patton has 
joined the display advertising de 
partment of the Los Angeles Ezam- 


iner. 


Neuwirth Joins W-T 


Frank Neuwirth has resigned as 
advertising manager of Wallach’s, 
Inc., New York store, to join the ad- 
vertising staff of the New York 


World-Telegram. 


Goding to “Spirits” 


Arthur N. Goding has been ap 


pointed advertising manager 


of 


Spirits, New York, succeeding Paul 


Frank, resigned. 


Not AN OLD FASHIONED ICE BOX 
Nod AMECHANICAL REFRIGERATOR 
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A free trial offer is featured in this new 
dealer co-operative campaign of Cool- 
erator Refrigerator Co., Duluth, Minn. 
Thirty newspapers and 25 radio stations 
will be used to complement magazine 
copy for Coolerator now in its third year. 


Arthur Held Moves 


Arthur Held Advertising, Chicago, 


has moved to larger quarters at 189 
N. Clark st. 


Earnings of 
Advertisers 


Net income of the Standard Oil 
Co. of Indiana for 1936 was $46,883,- 
448 as compared with $30,179,895 in 
1935. In a letter to stockholders, 
Edward G. Seubert, president, stated 
that the company is operating prac- 
tically no service stations and that 
this change in marketing policy has 
apparently aided toward stabiliza- 
tion of price structures and also to- 
ward a substantial increase in sales. 


vvy 


Report of Coco-Cola Co. and sub 
sidiaries for 1936 shows a consoli- 
dated net profit of $20,398,078 as 
against $15,804,256 in 1935. An in- 
tensified marketing campaign is be- 
ing continued, said R. W. Woodruff, 
president, in the report, and the ad- 
vertising program is at the highest 
level in the company’s history. 


7 7 F 


First quarter net income for Gil- 
lette Safety Razor Co. was $1,254,719, 
somewhat higher than the $1,227,366 
reported for the first three months 
of 1936. Operating profit for the 


industrial supplies. 


eee IDEAS are his hobby 


When Powel Crosley, Jr., goes through Modern Mechanix, the magazine of Hobbies 
and Inventions, he penetrates friendly, familiar territory. Ideas are his hobby. Making 
them work, his vocation. Whether a Guest Editorial, a fishing or flying article—or, 
yes, your advertisement—chances are, it will be seen by this important buyer of basic 


Top-notch executives who read Modern Mechanix, head an All-Man-Market more 
than 304,528* strong. Besides being an avenue to big business, Modern Mechanix 
is a sure sales route to $50,000,000 in retail purchases that men buy . . . 210,406 
Modern Mechanix readers own automobiles. 191,426, own home workshops. 
112,524, own homes... Automobiles, trailers, etc.; building, household, workshop 
and sports equipment—these and many other products appeal to their natural interests. 

Approach them through friendly, familiar territory—the pages of Modern Mechanix. 
Sell them via the magazine of Hobbies and Inventions. You can buy color for $1.60 
per page per 1,000! Black and white at $1.30 per 1,000! Based on ABC Guarantee. 


* Publisher's Estimate, Feb., 1937. 250,000 Circulation Guaranteed ABC 


MODERN MECHANIX PUBLISHING CO. 


1501 Broadway, New York * 360 N. Michigan Avenue, Chicago * 536 S. Hill Street, 
Los Angeles * 1014 Russ Building, San Francisco ¢ Walton Building, Atlanta, Georgia 


CLIPPER WINGS ADVERTISING MATS TO CHINA 


a 


The Pan-American China Clipper made its first express-passenger flight to Ching 
last week with the. express load including advertising mats for Borg-Warne 
International Corporation from Partridge & Anderson Co., Chicago. Just at the 
end of the propeller is Lloyd Partridge, president of the Chicago company and 
at the extreme right, watching the loading, are Fred Lockwood, Borg-Warne 
advertising manager and John Schlegel, Pan-American foreign trade director, 
The 11,000 mile successful trip was made in seven days from Chicago {, 
Hong Kong, where the Tenaplate mats were placed in the hands of Borg-Warner 
Cathay distributors. 


first quarter was $1,693,554, an in- 
crease of more than $100,000 over the 
period in 1935. Total net income for 
the 12 months ending March 31, 1937, 
was $5,003,242. 
-' FF? F 

Report of E. I. du Pont de Nemours 
& Co. and wholly owned subsidiaries 
for the quarter ending March 31, 
shows a net income of $16,013,346, 
subject to year-end adjustments. This 
compares with $14,713,782 shown for 
the same period in 1935. The value 
of du Pont company’s investment in 
General Motors Corporation common 
stock was adjusted on books of the 
company in March to $184,500,000. 


vv¥$seeseg?y 

Hiram Walker-Gooderham & Worts, 
Ltd., and subsidiaries for the quar- 
ter ending February 28, 1937, report 
a net profit of $1,658,578 as compared 
with $1,118,662 for the same period 
in 1935. 

vv¥$seeéeese¢’ 

Profits of the Radio-Keith-Orpheum 
Corporation jumped from $684,733 in 
1935 to $2,485,911 in 1936, according 
to a report of the trustee for the 
company and subsidiaries which are 
in reorganization under the Bank- 
ruptcy Act. Both figures are taken 
before provision for dividends in ar- 
rears of Keith-Albee-Orpheum Cor- 
poration, a subsidiary. 


vv¥eesev 

First quarter earnings of the Auto- 
car Co., Ardmore, Pa., truck manu- 
facturers are reported at $146,328. The 
same period in 1936 showed a loss of 
$23,494. Unfilled orders will be suffi- 
cient to sustain the company’s first 
quarter high rate of production for 
the next two or three months, it was 
reported. 

vv¥eeeg? 

A gain in net income was listed by 
the Pacific Lighting Corporation and 
subsidiaries for the fiscal year end- 
ing March 31 in reporting a figure 
of $8,751,754. This compares with 
$7,967,529, net income for the year 
ending March 31, 1936. 


» FF F 

The income account in the annual 
report of the Addressograph-Multi- 
graph Corporation, Cleveland, shows 
a net profit for 1936 of $1,319,885 as 
against a profit for 1935 of $829,754. 
Consolidated shipments, domestic 
and overseas, jumped 23.9 per cent 
over those of 1935 and unfilled orders 
on hand December 31, 1936, exceeded 
$1,000,000, the highest in the history 
of the business. 


Danvers Appointed 


Robert S. Danvers, of the Writers 
Advertising Agency, Denver, Colo., 
has been appointed Western repre- 
sentative of Mobile Advertising, Inc., 
originator of taxicab displays. 


Phoenix Papers Expand 


Arizona Republic and Phoeniz qm 
zette, Phoenix, Ariz., have embarkej 
on a $500,000 expansion program 
Charles A. Stauffer, president, hy 
signed a ten-year lease providing fo 
increased occupancy of the modem. 
ized Heard building. 


Gibson Appointed 
William J. Gibson, manager, gery. 
ice department of Case-Shepperi. 
Mann Publishing Co., New York, has 
been named advertising manager of 
Water Works Engineering. The gi. 
tieth anniversary issue of the mag. 

zine will be published May 26. 


Nalley’s Campaign Start; 


Nalley’s Ltd., Vancouver, B. C., has 
started a campaign featuring its 
mayonnaise and other products. Re 
dio, posters and newspapers in Brit. 
ish Columbia are being used. Nor. 
ris Patterson, Ltd., Vancouver, is 
handling the account. 


Rossi and Hershon Adds 


Plymouth Finishing Co., a new 
company formed in Fall River, Mass, 
to finish and dye synthetic and fancy 
goods, has appointed Rossi and Her. 
shon, New Bedford, to handle its 
advertising. 


New Vox Personnel 


A. G. Holtzman and V. G. Han 
nington have joined the copy depart: 
ment of The Vox Company of Aé 
vertising, Inc., New York. The 
agency has moved to new quarters at 
19 W. 44th st. 


“Tap & Table” Bows 

Tap and Table, bi-weekly alcoholic 
beverage publication, made its a 
pearance in Northampton, Mass, B 
Morgan Hanley is publisher and Vit 
cent F. Irolli, advertising manager. 
Offices are at 56 Main st. 


Campaign for Duvetyn 


Lucien Lelong, Inc., Paris, ha 
launched a magazine campaign for 
the new Duvetyn face powder. Harp 
a, Bazaar and Vogue are 
used. 


Friedheim to New York 


Robert W. Friedheim, formerly # 
sistant manager, WMBH, Joplit 
Mo., has joined the transcriptia 
division, publicity and sales-depatt 
ment at NBC’s New York office. 


Glicksman Resigns 


William Glicksman, advertisilé 
manager of Detecto Scales, Brod 
lyn, N. Y., has resigned to become 
associated with the Bulova Watt 
Co., New York. 


Rossiter in New Post 

F. P. Rossiter, formerly with Mom 
ing News, Savannah, Ga., has J 
Georgia Tin Plate & Metal C0 


vannah, as advertising manage. 
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PRODUCTION OF 
QUOR GAINS 
150 PER CENT 


Washington, D. C., May 6.—Pro- 
duction of distilled liquors in the 
United States in 1935 was valued at 
$152,874,000, a gain of about 150 per 
cent over the $60,850,000 produced in 


Nina 1933, according to a preliminary re- 
ner rt of the Bureau of the Census. 
the production of vinous liquors also 
and gched @ new peak of $36,432,000, 
he compared with $24,084,000 in 1933. 
“te prior to 1933, domestic production of 
mer wines was insignificant, amounting 
in 1927, for instance, to only $2,693,- 
—— ff 00, and declining in 1931 to $949,- 
00, California is the largest pro- 
ind ducer at present, having 208 of the 
rt Go total of 315 establishments reported 
arkel — py the Bureau of the Census, and 
+~ accounting for $28,278,000 of the 
! value. 
1B for New York is the only other im- 
portant state in wine production, its 
1935 output being valued at $4,423,- 
| 000. It has 46 establishments. 
“serv. Jump in Distilleries 
pperd. Number of distilleries increased 
K, has from 51 in 1933 to 131 in 1935. These 
or ot Bt distilleries paid $2,970,000 in sala- 
mage. ries, $8,360,000 in wages, and $76,- 
486,000 for materials, containers, 
fuel and purchased energy. While 
arts the preliminary report of the Bureau 
0, has of the Census does not indicate the 
Z its value added by manufacture, it ap- 
8. Ry § pears to be about $65,000,000. 
| Brit. While Kentucky maintains its tra- 
Nor ditional rank as the most important 
er, is production center, its claim is being 
challenged by other states, notably 
Illinois. Kentucky has 39 distilleries 
dds § which in 1935 accounted for produc- 
on tion of $48,583,000, while 5 Illinois 
Mass, distilleries had a production of $38,- 
321,000. Indiana is a new factor, its 


Jean Coffman, model, brings to life the "Spirit of Pan-America” statue before 

the Administration Building of the soon-to-be-opened Pan-American Exposition 

Raoul Josset was the sculptor and Carlo Ciampaglia, back- 
ground artist. 


in Dallas, Tex. 


GREETS GUESTS AT PAN-AMERICAN EXPOSITION 


6 distilleries having a 1935 produc- 
tion of $24,739,000. 

The 1935 production of $152,874,- 
000 for distilled liquors dwarfs that 
of pre-prohibition days. As_ indi- 
cated, 1933 production was valued 
at $60,850,000. The only comparable 
previous value was in 1929, when 
the figure was $54,285,000. In 1927, 
the value was $33,971,000. 


Dann in New Post 
Thomas W. Dunn, formerly with 
N. W. Ayer & Son, Inc., in Philadel- 
phia and New York, has been ap- 
pointed account executive of Thorn- 


ley and Jones, Inc., New York. 


Appoints George Ball 


Street Cabinet Advertising Asso- 
ciation, Inc, 250 Park ave., New 
York, representing local street cabi- 
net operators throughout the coun- 
try, has appointed George E. Ball, 
industrial designer and color expert, 
as consultant in modernizing the 
street cabinet advertising plants of 
members. Plans are under way for 
a design contest. 


Goggle Firm Appoints 
American Spectacle Co., New York, 
maker of Patented Azurine Goggles, 
has appointed Kimball, Hubbard & 
Powel, Inc., New York, to handle ad- 


Newspaper Copy 
in Color Rises 
100% in 2 Years 


Pittsburgh, May 4.—Urging news- 
papers to expand their mechanical 
facilities to provide advertisers with 
the same degree of perfection and 
service in the handling of color 
copy that now characterizes black 
and white printing, V. Winfield 
Challenger, director of printing of 
N. W. Ayer & Son, Inc., Philadel- 
phia, declared that the vast potential 
market for color advertising in daily 
and Sunday newspapers has hardly 
been tapped. 

In an address before the Carnegie 
Institute of Technology’s graphic 
arts division, Mr. Challenger said 
that the new responsibilities which 
color work imposes, particularly in 
color gravure, call for a better sys- 
tem of copy distribution, installation 
of proving presses and furnishing of 
proofs in ample time for examina- 
tion before the editions are run. 


Color Possibilities Great 


“The possibilities of color adver- 
tising are suggested from. the 
growth of its use and availability in 
the past few years,” Mr. Challenger 
said. “In 1929 there were fewer 
than 75 papers equipped for running 
color. Today, according to the lat- 
est available figures, almost half of 
the 1,900-odd daily and Sunday news- 
papers in the United States are of- 
fering one or more forms of color 
reproduction. A recent survey dis- 
closed that the volume of color ad- 
vertising in magazine sections had 
increased 99.6 per cent in 1936 over 
the volume for 1934—a rise of vir- 
tually 100 per cent in two years.” 

Considerable improvement has 
been made, he pointed out, in paper, 
ink, machinery and equipment, “but 
these improvements have not kept 
pace with the great increase in the 
volume of work being done.” If a 


now than in 1934, it is not keeping 
abreast of the times, he added. 
Turning to some of the mechan- 
ical considerations involved in news- 
paper color printing, Mr. Challenger 
said that some of the best four-color 
process work has been done by the 
double-up system, where plates are 
made one-half size and then en- 
larged. Where time or expense does 
not permit this, he suggested that 
plates be made 55 to 65 screen, and 
that there should be an average 
depth of 2/1000 of an inch in dark 
tones, 3 to 4/1000 in middle tones, 
and 5 to 6/1000 in highlights. 
“While the best results are ob- 
tained from electrotype press plates, 
many newspapers are getting very 
good results from stereotypes made 
from specially prepared mats,” he 
concluded. In making illustrations 
he warned against overlapping of 
heavy colors. 


Wholey to Wales 


Wholey Office Equipment Co., New 
York, has appointed Wales Advertis- 
ing Co., Inc., New York, to handle 
its advertising. Metropolitan news- 
papers will be used at present, with 
business papers scheduled for the 
future. 


McCormick to 
Manage WKRC 


John McCormick advances from as- 
sistant to the manager’s post of 
WKRC, Cincinnati, May 15, suc- 
ceeding T. S. Goodman, resigned. 


Beverly to Artwil 
The Artwil Co., Inc., New York ad- 
vertising agency, has been appointed 
to handle the account of the Beverly 
Hotel, New York. George M. Resnick 
is account executive. 


MARKET ANALYST 


Consulting Executives For 

e Corporations . 
rience—Organization 

—Execution 


C. WEICK COMPANY 
Chicago 


Intelligence—! 


vertising. 


newspaper is not selling more color 


ARTHUR 
20 W. Jackson “Blvd. 
Wabash 


never sees anybody and never 


ike, 


No newfangled kitchen gadgets 


1 
oo i pers 500,000 
j coffee for themselves and their 


00,000 Elks talk about the things they 


a 
OR G6 A 05 Shoe co 


Grandmother’s coffee pot and an outdoor fire 
are good enough for him. Whether he uses 
one of the better grades of advertised coffee 
18 @ mystery but it’s our guess that never having 
any guests Pete isn’t particular what coffee he 
socially-inclined Elks prefer good 


rene — the better, standardized, advertised 


The weather becoming warm, Pete the Hermit 
likes nothing so much as a good cold glass 
of beer. Most people will agree with him but 
the difference to the man who makes the beer 
is that no matter how much Pete likes it he 


recommends it 


for Pete, his 


guests, hence 


mendation. 


Tell Your Story 


to Men who mingle 


—a Hermit never 
promotes a product 


Right now, somewhere in the Order of Elks, there is being 
arranged a banquet or some other social event at which 
members and their friends will gather to fraternize and 
trade opinions and ideas. This very day in every one of 
the 1,372 Elks clubs will be found groups of members 
assembled for social reasons and like other people express- 
ing their experiences and stating their preferences. You 
can make your product an important factor among their 
preferences and when you do you have engaged the great- 
est advertising force in the world, word-of-mouth recom- 
Put this power to work for your product 
among the 500,000 Elks, reader-owners of The Elks Mag- 
¥ azine whose preferences are expressed in millions of dol- 
: lars spent for advertised products. 


Important, too, is the fact that your advertising in THEIR 
Magazine is read by an interested audience of Elk fam- 
ilies and because The Elks Magazine prints names and 
news about its readers it is kept by those families, in many 
a cases for years after each issue. 


Put your advertising where it will be read by readers who 
own the publication, where it will be talked about and 
retained—in the pages of The Elks Magazine. 50 East 
42nd Street, New York City—2750 Lakeview Ave., Chicago. 


knows or 


self. His 


you? 


At last Pete the Hermit bought a new suit. 
Is it one of the advertised brands? Nobody 


ever will because Pete keeps to him- 
purchasing preferences are unknown. 


The preference of 500,000 Elks who read The 
Elks Magazine are known to all their friends 
and what they like they talk about—plenty. 


Never thought Pete could afford cigars, did 
Well, he can—but what brand, nobody 
knows because Pete is a Hermit and when you 
sell him a cigar sales-influence stops dead in 
its tracks. Selling cigars 


(or cigarettes, or 


anything else) to 500,000 Elks who promote 
their preferences creates an incalculable influ- 
ence for future sales. 
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Time off for golf at the annual 4A's White Sulphur Springs conclave was taken by 
many of those in attendance incuding Barron 
tising, New York; L. C. McAskill, Miami Herald; Kurt H. Volk, New York adver- 
tising typographer, and C. H. Murphy, Street Railway Advertising, New York. 


Collier, Jr., Street Railway Adver- 


Easy Working 
Can Makes New 
Spice Campaign 


Chicago, May 6.—A new can top 
which is not only easy to operate, 
but which can be removed alto- 
gether when the housewife wishes 
to insert a spoon into the can for a 
larger quantity is being featured by 
Thomson & Taylor Co., spice and 
coffee manufacturers, in a news- 
paper campaign. — 

The top is also being distributed 
at the daily luncheons of the Home 
Arts Guild as a souvenir of the oc- 
casion. These luncheons, at which 
only advertised brands of food are 
served, are booked solid to July, 
1938, the Guild announced this week. 


Developed in Organization 


The new Thomson & Taylor top 
was developed within the organiza- 
tion, B. E. Hutchinson, advertising 
manager, said. 

“No longer need you put up with 
old hard opening spice tops,” says 
advertising, “because this new can 
is now available at no extra cost. 


Offered only on Warfield’s T & T 
spices.” 

Mason Warner Company handles 
the account. 


Herty Reports on New 
Low Cost News-print 


Dr. Charles H. Herty, of the Sa- 
vyannah, Ga., Pulp & Paper Labora- 
tory, reports production of a new low 
cost news-print with a finish of 15 
per cent semi-bleached kraft pulp and 
85 per cent ground wood. Color is 
approximately the same as ordinary 
news-print paper and tests show it to 
have full wear and tensile strength, 
Dr. Herty declared. 

The Savannah Press used the new 
paper in sending out a sample four- 
sheet issue to publishers of 2,170 
daily newspapers. 


Aitkin-Kynett Named 
Aitkin-Kynett Co., Philadelphia ad- 
vertising agency, has been named to 
handle the account of the Emark 
Battery Division, Thomas A. Edison, 
Inc., Kearney, N. J. 


700-1 Campaign Return 

In 20 years of advertising, St. 
Petersburg, Fla., estimates that it has 
spent $1,000,000 with a resultant gain 
of $700,000,000 in expenditures by 2,- 
250,000 tourists. 


IPANA 
NEW M 


same attention. 


America specifically. But 


ered ALL-NEW MARKET. 


THE 


NEW YORK CHICAGO 


(instead of mere circulation) 


Total national magazine circulation on 
the Ipana list: 44 million. Besides, they 
use radio. So it wouldn’t be strange if 
they happened to hit some of the same 
prospects more than once. Which is per- 
feetly all right, but still a few million other 
good prospects were not receiving the 


That’s because “national” magazines—and 
radio, too—taper off fast in Small Town 


Small Town America specifically gives The 
Household Magazine an Bc circulation. of 
1,750,000—an ALL-NEW MARKET for Ipana 
and their agency, Pedlar & Ryan. Many 
other good. lists, too, have now included 
Household and its great big highly-recov- 


HOUSEHOLD 


MAGAZINE Arthur Capper, Publisher, Topeka, Kansas 


DETROIT 


ADDS 
ARKET 


Is YOUR 
list as good 
as your 
distribution ? 


this 


same 


CLEVELAND SAN FRANCISCO 


Getting Personal 


Henry R. Luce, president of Time, Inc., makes no small plans. He 
told the Four A’s at its convention at White Sulphur Springs that he 
expects its members to give Life 100 million dollars’ worth of business 
during the next ten years. . . It seems there were two Paul West/s at 
the Four A’s meeting. The president of the Association of National Ad- 
vertisers was constantly getting calls intended for the Life executive, 
and vice versa... 


No Place Like Home Dept.: Mr. and Mrs. R. C. Caples, (Caples 
Company), sailed on the M. S. Chichibu Maru April 29, to see the 
world. .. P. W. Litchfield, head 
of Goodyear Tire & Rubber Co., 
and Mrs. Litchfield, were off May 
4 on the S. S. Washington for 
London; ditto Mr. and Mrs. C. H. 
Minor. He’s president of Interna- 
tional General Electric Co, 


Merwin W. Jennings, treasurer, 
Transcriptions, Inc., sailed on the 
Kungsholm with his bride, Mar- 
jorie Soderlund, commercial ar- 
tist, for the Coronation. . . 


Mr. and Mrs. Thomas J. Wat- 
son (IBMC) sailed May 4 on the 
Bremen for the Coronation, the 
opening of the Paris exposition, 
and ceremonies commemorating 
the seventy-fifth birthday of Aris- 
tide Briand, and the signing of 
the Briand-Kellogg peace pact. 
Mr. Watson is Commissioner Gen- 
eral of the United States to the 
Paris Exposition, and will attend 
the Briand commemoration at the 
invitation of the French govern- 
ment. .. 


Russell E. Pierce, editorial 
director of Cecil, Warwick & 
Cecil, sailed May 8 for Russia, 
via Poland, Sweden, and Estonia, 
as American delegate to the 
Soviet Union’s advertising exhibi- 
tion. Richard R. Hubler, radio 
editor of News-Week, is going 
00, . 


FORE! AT 4A'S 


George Scher, publicity direc- 
tor, Lennen & Mitchell, will leave 


May 15 for a two-weeks cruise to 
Havana. . . The Paul Montgom- 
erys (Business Week) are at 
White Sulphur. . . 


Mrs. Frederic R. Gamble bangs a long 

one during the White Sulphur Springs 

convention while her husband takes 

care some association executive- 
secretarial duties. 


Howard Henderson, JWT v.p., 
and C. M. Baker, president, Pond’s Extract, are doing Europe together, 
will be gone a month. N. Y. Mirror Publisher Charles McCabe and 
Mrs. McC. are at Hamilton, Bermuda. . . 


Mrs. G. Lynn Sumner was the only feminine member of the Four 
A’s present at the White Sulphur Springs convention. She is secretary 
of the New York agency bearing her husband’s name. . . Daniel Starch 
was also listed as a member of the Four A’s, though devoted exclu- 
sively to research. . . 


Henry Eckhardt, of Kenyon & Eckhardt, New York, new chairman 
of the Four A’s, developed a Southern accent while acting as toast- 
master at the speakerless banquet. He provided the only prelude to 
a sound film concocted by the media men. The latter seemed to think 
the Four Horsemen were riding again, though their mounts were always 
shown with their backs to the audience... 


Stuart Sherman, v. p. in charge of advertising, Pepsodent Co., has 
appointed Stuart Pearce Sherman, nine pounds, to handle promotion of 
the Sherman menage. Young Mr. Sherman took charge April 27, from 
temporary headquarters in Passavant Hospital... 


Henry T. Ewald is recuperating in Detroit’s Grace Hospital from 
a delicate operation on his right eye. He will probably remain in the 
hospital for a few more ‘weeks. 
The first hole-in-one of the season at the Weston 
Golf Club, Boston, was scored by George W. B. 
Hartwell, Alley and Richards executive. . . 


Tom Young, national a. m. of Philadelphia Daily 
News, whose hobby is being a thespian, will play 
Judge Nash in the Merchantville Playcrafters’ 
(N.J.) revival of “The Trial of Mary Dugan” for 
five nights beginning May 18... 


Jack Louis and Helen Wing, of Needham, Louis 
and Brorby, have temporarily deserted Chicago for 
Hollywood where one of the agency’s radio pro- 
grams will be produced while the two leading 
actors will make their movie debut. .. 


George Hartwell 


Mary Stevenson Morgan, a. m. of Fashion Co., 
Columbus, has been nominated as a candidate for the Josephine Snapp 
trophy for 1936... John T. Herrick, of the New York advertising office 
of New York News, took his first trip West recently and was shown 
around Chicago by Elmer Flagler, new News Western manager in the 
Windy City... 


South America is the destination of I. Robert Levitt, v. p. of Con- 
tinental Distilling Corporation, who sailed with Mrs. Levitt for a 
month’s vacaton there. . . 


Richmond W. Landon, newly named a. m. of the three McCall 
fashion publications, graduated from The Hotchkiss School in 1917 
and from Yale in 1921, was a star athlete at Old Eli and joined the 
ranks of the champs during the Olympics at Antwerp, Belgium, in 
1920. And Mr. Landon still finds time for extra-curricular activities. 
He was recently campaign manager for the Unity Party of Lynbrook, 
L. L, in its recent successful municipal election struggle, Lynbrook 
being the present Landon home town. .. . 


BUSINESS MUST 
ENTER POLITICS 
SAYS BLACKET 


Should Reciprocate Poe 
Interest in Business 


Chicago, May 3.—The upset fn 
world conditions now so much j, 
evidence is the result of a change i 
the time-rate of the dissemination ot 
new ideas, said Hill Blackett, trea. 
urer of Blackett-Sample Hummer, 
Inc., Chicago agency, in addregg 
the Agate Club today on the Subject 
of “Business and Politics.” 

“The advent of the radio, mot, 
cars, moving pictures, good 
and big circulations of newspape, 
and magazines have all made it 
to transmit ideas much more rapid) 
than in any previous generation,” 
said. “People hear more and thin; 
more, and as a consequence 
adjustments to changing viewpoiny 
and ideas are forced upon them.” 


Increased Control Certain 


Because of the increasing concen 
of politics with business, he said 
business must get into politics, }) 
creasing government supervision anj 
control of business in the future ar 
a certainty, and business therefor 
faces the problem of proper repr 
sentation in the political organiz 
tion. 

Mr. Blackett, who was the publicity 
advisor of the Republican national 
campaign committee in the 1936 ele 
tion, said that Mr. Roosevelt is 4 
past master in the field of mass psy. 
chology, and that the Republican 
were inept in the development of this 
technique. They made the fatal mis 
take of compromising the vitality out 
of their issues. ; 

Advertising and other business er- 
ecutives were urged to get into pol 
itics because the public now expects 
to get what it wants through the 
ballot-box—another vital change from 
former attitudes. 


West Coast to Izzard 


The West Coast Life Insurance Co, 
Seattle, Wash., has named the Izzard 
Co. of Seattle as advertising agency. 
F. G. Mullins is account executive. 
Newspapers and radio in Washing 
ton, Oregon, Idaho, Montana, Colo 
rado, Wyoming and Alaska will 
‘used. 


Eckels to Ayer 


George R. Eckels, formerly will 
the Bronx and Westchester divisio 
of the New York Telephone Co., ha 
joined N. W. Ayer & Son, Inc., as al 
account representative. 


Elfenbein Promoted 


Ramon Elfenbein, for the past fire 
years assistant art director, Haire 
Business Publications, New York, ba 
been appointed art director. 


———e 


Sell it to Cohen 


Jewish Radio Station 


POSITION WANTED 
eae 


Jewish Radio Announcer whe 
speaks in Yiddish to a quarter 
million families nightly. 
take on a few additional Amer 
ican products. 10 years exP® 
rience. "Success stories’ 4 


able. 
SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York 


Rossier and Howard, National Rev 
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INDEPENDENTS 
WT TRIAL SIZE 
DRUG PACKAGES 


(Continued from page 1) 


the consumer than the standard size 
packages sold by druggists. In con- 
nection with the latter, however, it 
must also be pointed out that many 
10-cent sizes contain proportion- 
ately less than the larger packages. 

During recent years, the number 
of 10-cent sizes made available to 


cate stores has steadily increased 
and today it is estimated that be- 
tween 50 and 60 per cent of the 
“rial” size units sold through syn- 
dicate chains can also be procured 
by independents through regular dis- 
tribution channels. Alert retailers 
declare further that even when they 
cannot procure the small size pack- 
ages through regular sources it is a 
comparatively easy matter for them 
to obtain stocks of any desired items 
through devious channels, including 
well known general merchandise 
jobbers who also sell to syndicate 
stores. 


Designed for Sampling 


Manufacturers of nationally adver- 
tised brands have always main- 
tained that the prime purpose of 10- 
cent sizes is to provide a convenient 
sampling medium for the millions of 
consumers who patronize syndicate 
chain stores, thereby creating a de- 
mand for advertised brands which 
must inevitably be reflected in stim- 
ulated sales of standard size pack- 
ages by retailers. Dealers, however, 
counter with the observation that 10- 
cent sizes in syndicate stores have 
built up a consistent demand for 
these units with the result that buy- 
ers now go directly to their chain 
stores for deliberate purchases of 
small packages instead of patroniz- 
ing pharmacies and requesting the 
standard size packages they for- 
merly bought. 

One of the comparatively recent 
converts to the 10-cent size, distrib- 
uted exclusively through syndicate 
stores, is Coty’s face powder. Ac- 
cording to retailers who handle the 
standard Coty $1 package, introduc- 
tion of the small box has definitely 
hurt standard package sales. Charg- 
ing that the 10-cent box is propor- 
tionately a better value to the con- 
sumer than the $1 size, dealers 
express skepticism of the value of 
the syndicate package as a sampling 
device. Actual distribution of free 
samples either through recognized 
retail drug outlets or directly to po- 
tential users of the product would 
have been more fruitful, they say, 
and would have stimulated sales of 
the standard $1 package. 

Summarizing the drug retailer’s 
merchandising dilemma, Mr. Dwor- 
kin declared: 

“Our problem is to keep customers 
in our stores, to do a bigger volume, 
to sell more merchandise, and to do 
this we must have more customers 
come into our stores. The 10-cent 
package is a drawing card for con- 
sumers. We must carry a full and 
complete stock of those items. We 
must demand from the manufac- 
turers that they supply this mer- 
chandise through our regular whole- 
sale channels. We must demand the 
Same price as do the syndicates. 
And finally, we must use our win- 
dows for displaying 10-cent items in 
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offers advertisers an annual 
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H. Blonder Co., Cleveland, wall paper distributor, has launched an outdoor cam- 
paign, said to be the first such drive in Cleveland, with copy directing consumers 
to local dealers. Central Outdoor Advertising Co. placed the posters. 


the same fashion as the chain 
stores.” 

A local survey conducted by the 
same group now planning study of 
the situation on a national basis re- 
vealed that 780 retailers reported 
sales losses attributed to syndicate 
store competition as follows: 
Toothpaste, 75 per cent; shaving 
creams, 75 per cent; face creams, 
90 per cent; powder puffs “com- 
pletely wiped out’; tooth brushes, 
50 per cent; rouges and lipsticks, 
90 per cent; sanitary napkins, 25 
per cent; wash cloths, “completely 


eliminated”; mercurochrome, from 
50 to 95 per cent; razor blades, 20 
per cent; small size purchases of 
olive oil, up to 50 per cent. Sub- 
stantial losses were also reported 
for plasters, cottons, bandages, baby 
bottles and nipples. 

Wholesalers, manufacturers and 
independent drug associations in 
Chicago reported in general that 
there is now no conflict. 

A spokesman for the Independent 
Druggists Alliance of America said 
that a year ago three nationally ad- 
vertised cosmetics and toiletries had 


Mister Shave 


Would Operate 
on Advertising 


Boston, May 4.—Retail grocers will 
gladly trade places with advertising 
agencies, Lewis C. Shave, president 
of Nation-Wide Stores System, told 
the Massachusetts Retail Grocers and 
Provision Dealers Association at the 
Hotel Bradford today. Few indeed 
are the nationally advertised lines 
which yield the retailer the 15 per 
cent commission which goes to the 
agencies. Mr. Shave blamed adver- 


been on sale in 5 and 10 cent stores 
at prices which gave the consumer 
a better value than in the regular 
sizes. This condition has since been 
remedied, he declared. 

E. R. Squibb & Sons, Inc., pointed 
to comparative weights of packages 
in showing that their products were 
equally priced in all sizes. Repre- 
sentatives of other companies stated 
that the 10 cent size was roughly 
equivalent te 45 per cent of the 20 
cent size; or that a 25 cent package 
was equal to three of the smaller 
with current price reductions up to 
6 cents adding to the value of the 


tising for many of the ills which 
afflict food retailing today, his plaint 
having a strangely familiar ring, 
however. 

“When customers enter a grocery 
store the national advertising of 
many large concerns has already sold 
the goods, and as a result the grocer 
has become merely an automaton,” 
said he. 

He characterized the advertising 
business as one in which all the 
equipment required is a hat rack 
and a couple of ideas, and singled 
out General Foods Corporation for 
special mention. 

“Jack Benny, its radio star, makes 
more in a half-hour of selling Jello 
than the average grocer makes in a 
year,” he complained. 

He concluded by offering a reso- 
lution that advertising should be con- 
fined to 10 per cent of manufacturing 
cost and not more than 10 per cent 
of general selling expense. 


Benneyan to “Times” 

George Benneyan, formerly pro- 
motion manager, New York Sun and 
American, has joined the promotion 
staff of the New York Times and 
will specialize in circulation. 


Wilkins to “Judge” 
Howard Wilkins, formerly with 
Building & Modernization, has joined 
the advertising sales staff of Judge, 


latter size. 


New York. 


Coming 


HIGHLIGHTS 


75,000 circulation guaran- 
teed, average six 
months; at least 90% 
news stand; concentrated 
in the eleven Pacific Coast 
and far-western states. 


* 
4-color covers on heavy, 
enamel stock. Inside, 8 
pages in 4 colors; 16 
pages, 2-colors. Coated 
stock  (fine-screen _half- 


tones). Finest printing ob- 
tainable on Pacific Coast, 
where craftsmanship a 
high standards. ‘ 


a New 


PRESTIGE, STABILITY AND READER-ENTHUSIASM ASSURED BY AMPLE RESOURCES AND THE SEASONED EXPERIENCE OF 


.... THESE MEN 


IN OCTOBER 


WESTERN HOME MAGAZINE 


Of, by and for the West. Edited in terms of an environ- 
ment, climate and mode of living unique in all America. 


MARTLY, youthfully modern . . . reflecting quality in 

every detail . . . this colorful, profusely illustrated mag- 
azine will fill for the first time a specific need. A need as great, 
in its field, as the national void that assured the success of Time, 
Fortune, Esquire and Life. * It will be attuned to the new 
Pacific Coast culture that inspires an ever-increasing flow of 
stimulating ideas. * The western home . . . its planning, con- 
struction, equipment, furnishings, gardens . . . and the vivid life 
it centers . . . will dominate this brilliantly edited and gener- 
ously illustrated magazine. * It will open to advertisers the 
richest vein of a “gold mine” home market: the Pacific West, 
where 9.69% of the Nation’s population accounts for 12.98% 


of all retail sales. 
* * * 


Recent experience proves the phenomenal reader interest and 
selling power of high-calibre new publications. Assured of 
financial stability, sound planning and experienced management, 
you are justified in setting aside the precedent of “time-testing” 
and immediately exploring these new trails. *& Rates and 
mechanical details ready soon. Plan now to reserve space start- 
ing in October! 


Page size same as Amer- 
ican Home, House and 
Garden, etc., assuring min- 
imum production cost for 
advertisers. 


ill 


— WESTERN HOME PUBLISHERS 


564 MARKET STREET @ SAN FRANCISCO 


Advertising Representatives who know and can sell the West, desiring appointment for East, Middle West or South, are invited to write. 


SAMUEL G. BLYTHE 


President (Center, seated) 


For 25 years a Californian. A world traveler, 
of international reputation as a writer. 30 
years chief staff writer for the Saturday 
Evening Post, preceded by long newspaper 
experience. 8 years chief Washington cor- 
respondent for the New York World. One 
of America’s foremost writers of human- 
interest articles on economics, finance, pol- 
itics and personalities. Creator of “Who's 
Who and Why.” Resides at Pebble Beach. 
Prominent in California’s famed Bohemian 
and Family Clubs. 


LORING A. SCHULER 


Editor and Publisher (Left, seated) 


Editor Ladies Home Journal seven years; 
Country Gentleman five years. Recogni: 

as one of foremost “idea men” in magazine 
field. Editorial Director, “CALIFORNIA— 
Magazine of Pacific Business,” published by 
California State Chamber of Commerce. 
Lives in Berkeley. 


FRANK H. BELL 


Vice Pres. and Adv. Mgr. (Right, seated) 


For past seven years, Advertising Director 
of Pacific Rural Press which, during his 
regime, led all American farm journals in 
advertising. volume for five years. Made 
outstanding success of Homecraft Institute. 
Previously, was for ten years manager of a 
group of publications in Chicago. Long a 
resident of California. Widely known to 
business executives for resultful merchan- 
dising ideas. 


STUART O. BLYTHE 


Secretary (Left, standing) 


“A great reporter.” For 16 years with Cur- 
tis Publishing Company, on staff of Ladies 
Home Journal and Country Gentleman. Pre- 
viously a newspaper man, including several 
years in Pacific Northwest. Widely traveled; 
knows the entire West. Associate Editor, 
“CALIFORNIA—Magazine of Pacific Busi- 


FRANK J. TAYLOR 


Associate Editor (Right, standing) 


One of the West’s best-known authors. Has 
been for years a major contributor to na- 
tional magazines, including Collier’s and Sat- 
arday Evening Post. At one time in adver- 
tising agency business. Avocation: garden- 
ing. (His Los Altos, Calif., home is consid- 
ered a show place by garden lovers.) 


* * * 


... and a distinguished staff of editors, 
artists, photographers — authorities on west- 
ern architecture, furnishings, landscaping, 
gardening, fashions, recreation, foods. 
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Order New York PROMOTES RADIUM INDUSTRY Newspapers, Docties Moe. alag _ a 


Bids Opened to 
Lithographers 


New York, May 4.—The purchas- 
ing department of New York City 
this week was ordered by the State 
Supreme Court to open its contracts 
for printing to bids from lithograph- 
ers employing union labor, thus 
bringing to a close a spirited 3-year 
battle whereby letterpress printers 
sought to eliminate lithographic 
competition from city work by es- 
tablishing as a basis for city bids 
the presence of the Allied Printing 
Trades Council label on all city 
printing. The lithographic union is 
not a member of the council, al- 
though it is affiliated with the 
A. F. L. 

While Justice Rosenman threw 
out the discrimination against litho- 
graphers on future city work, he 
declined to restrain the purchasing 
department from awarding a con- 
tract to a letterpress company for 
$6,272, although a lithographic firm 
offered to do the job for $3,587, ac- 
cording to the taxpayer who insti- 
tuted the suit. The judge quoted 
Commissioner of Purchases Russell 
Forbes as stating that printing was 
more enduring and the printing in- 
volved was to be used for vital sta- 
tistics where permanency was es- 


. sential. 


Recalls P. O. Battle 


The situation here recalls a re- 
cent Federal controversy that also 
grew out of the competition between 
letterpress and lithography. The 
post office department on that occa- 
sion drew heated protests from 
lithographers in all parts of the 
country by declaring ineligible for 
second class entry a_ periodical 
which employed typewritten matter 


With an animated Aurora Borealis as an attention-getter, this display for the 
Canadian Radium industry will be part of the Canada Department of Mines 
presentation at the Paris Exposition, opening May !7. Vincent De Vita, Toronto, 


designed and prepared the exhibit. 


reproduced by offset lithography 
despite the fact that the publication 
met all stated requirements for 
such mailing privileges. The de- 
partment held that second class en- 
try calls for a “printed” publication 
and that the typewritten format did 
not fall within this classification. 
Subsequently, however, the post of- 
fice altered its ruling and granted 


such periodicals second class entry. 


CCAB Checks 60 Papers 


Nearly 60 business papers have 
been audited under the arrangements 
worked out by the Canadian Circula- 
tion Audit Bureau, formed this year, 
according to a report presented to a 
meeting of the Association of Cana- 
dian Advertisers in Toronto. Reduc- 
tion of radio brokerage fees and pos- 
sibilities for audits of poster space 
were other problems discussed at the 
meeting. 
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Editorial Excellence Is the Foundation of a Good Advertising Medium. 


ROI REN 
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FIRST THREE MONTHS OF 1937 


- « - in Buffalo . . . the BUFFALO EVENING NEWS 
led in 42 out of 57 classifications in general advertising. 


THE RECORD 


Authority—Media Records, Inc. 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER, EDITOR AND PUBLISHER. 
Western New York’s Greatest Newspaper 


o 


TER 


THE NEWS............first in 42 Classifications 
Sunday Paper "A"..... . first in 
Sunday Paper "B"..... .first in 
Morning Paper ...:.....first in 
Other Evening Paper. .. .first in 


6 Classifications 
6 Classifications 
3 Classifications 
0 Classifications 


» «. for the entire country the BUFFALO EVENING NEWS was TENTH in general advertising 
among evening papers and FIRST in new car advertising among all daily newspapers. 


NATIONAL REPRESENTATIVES—KELLY-SMITH CO. 
NEW YORK—CHICAGO—BOSTON—PHILADELPHIA—ATLANTA—DETROIT : 


Radio Added 
by Coolerator 


(Picture on Page 38) 

Duluth, Minn., April 28.—Addition 
of dealer co-operative newspaper 
and radio advertising to its 1937 na- 
tional advertising program, designed 
to reach five million families sev- 
eral times weekly, was announced 
today by Coolerator Refrigerator Co. 

The promotion, featuring Coolera- 
tor as “a step ahead, the newest 
thing in home refrigeration,” and 
offering 10 days free trial, will con- 
tinue throughout the summer, with 
60-inch insertions in 30 metropolitan 
newspapers and programs on 25 ra- 
dio stations. 

Although this is the third year of 
Coolerator’s national magazine ad- 
vertising, 1937 marks the first na- 
tional dealer-cooperative efforts. 
This new promotion is the result of 
two years of intensive trial cam- 
paigns. Last year’s trial campaign 
was conducted in Missouri, Wiscon- 
sin, Iowa, Kansas and Oklahoma at 
a cost of $25,000. This year’s na- 
tional dealer-cooperative campaign 
will approximate $150,000. In- 
creased sales indicate that this plan 
has become a definite part of Cool- 
erator’s promotion. In some cases it 
has tripled the business in trial 
areas. 


Advertising Brings Results 


Newspaper space will be used once 
a week, on regular sixteen-week con- 
tracts, Sunday displays predominat- 
ing. Radio programs, on regular 13 
and 26 week contracts, are 15 min- 
utes in length and run five or six 
times weekly. 

George H. Bowles, director in 
charge of Coolerator dealer-coopera- 
tive advertising said: ‘Coolerator’s 
three years of consistent national 
advertising has resulted in many 
outstanding department and furni- 
ture stores throughout the United 
States and Canada installing the 
Coolerator line. National advertis- 
ing of the ice industry also has aug- 
mented the effect of Coolerator 
promotion.” 

The Coolerator dealer-cooperative 
advertising provides a definite lo- 
cal tie-up with the $600,000.00 ice 
industry program. Ferry-Hanly is 
the agency in charge. 


Packaging Stressed 
for Chinese Market 


Packaging for small unit purchas- 
ing was recommended in a report by 
A. Viola Smith, Shanghai Trade Com- 
missioner to the Commerce Depart- 
ment’s Chemical Division, Washing- 
ton, D. C., as a means for United 
States producers to effectively enter 
— sales in the Chinese mar- 

et. 


South Texas Group Elects 


Joe T. Cook, publisher, the Mission 
Times and former vice-president has 
been elected prisident, The South 
Texas Press Association. Other offi- 
cers are Arthur Lefevre, Jr., Houston 
Texaco Star, assistant to the presi- 
dent; Jack W. Howerton, Cuero Rec- 
ord, vice-president; Sam Fore, Jr., 
Floresville Chronicle-Journal, treas- 
urer and Fred Herndon, San Antonio, 
re-elected secretary. 


Plan R. I. Trade Pact 


Designed to end price wars between 
liquor dealers, a condition reflected 
in the fact that Rhode Island whole- 
salers suffered a $67,000 net loss in 
1936 on a gross business of $11,000,- 
000, conferences in the State division 
of intoxicating beverages are ex- 
pected to result in a fair trade pact 
acceptable to wholesalers, retailers 
and the State Board. 


Form Fitra Productions 

Fitra Productions, Inc., Hollywood, 
has been formed to produce radio 
programs, slide and industrial films. 
Officers are Dr. W. H. Voeller, presi- 
dent, I. O. Witte, vice-president, and 
Edward Pavaroff, secretary and 
treasurer. 


New Duties for Kloepfer 

George J. Kloepfer, vice-president, 
Liberty Bank, Buffalo, N. Y., has 
taken over the advertising duties of 


Magazine preferences of 2,209 toe, 
tors returning 10,000 Questionnairs, 
are analyzed in a survey prepareg by 
Medical Economics, New York 
monthly. Regular readers, Magy, 
zines kept by the doctors in Waiting 
rooms, are tabulated. 


Two Roquefort Films 


Chicago Film Laboratory, Ine,, i 
cooperation with L. D. Werth 
advertising agency, also of Chicagy 
is producing two sound films for ¢, 
Roquefort Association, Roquetor, 
France, one rn with 
packaging and sale of u 
cheese, and another of an aa stort 
type for national distribution. 


Starts Carroll Press 


Leon L. Carroll, formerly gj, 
manager, the Rogowski Co., Inc., Ney 
York, has organized the Carrol] 
in that city. Associated with hip 
are C. C. Rosewater, George p 
Droesch, M. Edelstein, R. W. Leath. 
erman, and William MacWhorter, 
= of the Rogowski sal, 
staff. 


New Allcolor Service 


Aimed to help art directors ay 
printing designers in selection 
color samples, the Allcolor Co., Ne 
York, has devised a new colored » 
per service known as the Alleoly 
Cabinet and Allcolor Papers, eq, 
taining 360 colors in both small anj 
large sheets. 


Aycock Appointed 
W. F. Aycock, Jr., previously » 
the advertising staff of the Atlant 
Journal, has been placed in charg 
of the Southern office of O’Mara é 
Ormsbee, Inc., in Atlanta. 


New Post for Zamen 
Samuel Zamen, in charge of pro 
duction for Meyer Both Co., Chicago, 
for the past 20 years, has joined the 
Publishers Autocaster Service, New 
York, as editor and service director, 


A Missouri 


Farmer Speaki 


because it has more farm ‘news 0 
its ads are reliable; we consider ' 


That is a comment wholly 

entirely spontaneous, written by § 
Missouri farmer. Typical of comme" 
end opinions of Missouri farmers, {hs 
voluntary statement is an example © 
the esteem that The Missouri Ruro'’ 


All in all, that is why four times® | _ 
many farmers prefer Missouri Rural 
to another Missouri publication wit 


oe m the Missouri. farm morket. 
whose crop prospects are the best "F- 
years, advertise in the publication "° | 
has every essential to make your ©" | 


_ Topeka, Kan 


Harold E. Choate, vice-president, who 
recently resigned. ‘ 


115,000 suBscRiBen® 


tener d 
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COPY SERVICE COMPANY. 
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TFLEVISION WILL 
NOT OUST SOUND, 
LOHR DECLARES 


(Continued from page 1) 


cessfully to receive modern broad- 
casts. But the same would not hold 
tor television. Television, he pointed 
out, requires a symphony of trans- 
mitting and receiving apparatus and 
if a single important change were 
necessary in the transmitting set-up, 
every receiving set already sold the 
public would be rendered useless. 

As for commercially - sponsored 
proadcasts, Major Lohr said these, 
too, will come only with perfection of 
television and they will have very 
definite limitations on one hand and 
advantages on the other. 

“You can visualize a road test be- 
ing presented before your eyes with 
the driver running his car at high 
speed against an embankment and 
coming out unscathed to bow to the 
television audience,” Major Lohr 
said. “He wouldn’t have to say a 
word and yet there would be a per- 
fect sales message. But the limita- 
tions also loom large.” 


Attention Time Limited 


“With sound broadcasting the lis- 
tener does not have to give the pro- 
gram his undivided attention and 
usually doesn’t. He or she has the 
radio on all day and during the eve- 
ning. But with television, the lis- 
tener must give the program not only 
undivided attention but the program 
must be presented in a semi-dark- 
ened room. And while it is possible 
for a speaker to command interest 
for a long time, we have found that 
with television, even the most fin- 
ished orator in the world can only 
hold attention for a minute. 

“As compared with sound broad- 
casting, television also offers definite 
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Selling gasoline by the indirect means of selling traffic safety has proved so suc- 

cessful, it was reported by the Freedom Oil Works Co., Freedom, Pa., that the 

safety theme will be carried through the newly-opened 1937 outdoor campaign. 
Albert P. Hill Co., Inc., Pittsburgh, prepared the series. 


SAFETY MESSAGE HAS SALES APPEAL 


OARS APRN AR ERR NEI? Be a ‘ies 


limitations in scope of coverage. In 
New York, for example, with our 
transmitter on the highest building, 
The Empire State building, we have 
a maximum coverage radius of only 
50 miles. In Chicago, the greatest 
range would be about 35 miles.” 

It is evident that television will 
be limited by the financial outlay in- 
volved, Major Lohr said, to cities of 
100,000 or more. While a preponder- 
ant portion of the population may get 
television broadcasts in point of area 
television broadcasts, only 5 per cent 
of the nation’s area will be covered, 
as contrasted to sound broadcasts. 

Fundamentally, he pointed out in 
lay terms, the difference between 
sound and television broadcasts is 
in the beam. Sound will go around, 
through, over or below obstacles but 
the television beam has to have vir- 
tually unobstructed level passage to 
the receiver. 

Other problems being wrestled 
with now, he said, include talent and 
line costs. The high frequency tele- 
vision bands will entail for network 
broadcasts or “piping” from _ the 
studios, cables cutting off at 2,500,- 
000 k.c.’s instead of the maximum 
5,000 on the regular telephone wires 
now employed. 


Have Bull by Tail 


On the commercial side, again, 
Major Lohr pointed out that televi- 
sion will not be financially possible 
until there are commercial sponsors 
and commercial sponsors will not be 
available until there is an adequate 
audience, 

“We have the bull by the tail and 
can’t let go,” he commented. 

On the optimistic side of the pic- 
ture, Major Lohr emphasized the 
limited band now available for sound 
broadcasts and the almost limitless 
high frequency range available for 
television. 

High frequency brings high fidel- 
ity and elimination of all static, 
among other virtues, but the future 
of television will be presented com- 
mercially, he repeated, only when it 
is perfected. Emphasizing both the 
rapidity , of television development 
and the work yet to be done, Major 
Lohr said that within a few hours of 
his departure from New York for his 
appearance here, three fundamentally 
important changes were made in 
their experimental laboratories. Any 
of these would have rendered unus- 
able all consumer sets if they were 
already on the market. 


Facsimile too Costly 


Major Lohr also discussed televi- 
sion in the light of facsimile trans- 
mission and pointed out that it is 
“perfected” but impracticable be- 
cause of the expense involved. For 
this reason, he said, printers need 
have no fear, immediately, at least, 
that facsimile will step in and re- 
place the printed word. Also news- 
papers could at the moment repro- 
duce their pages through television 
and bring them into the home in this 
way rather than on paper but the 
cost makes it prohibitive. 

Prior to Major Lohr’s address, Vic- 
tor Kleber, publicity chairman of the 
CFAC and assistant to Mayor Ed- 
ward F. Kelly, was decorated with 
the Palms of the Officer of the Acad- 
emy by the French government. The 
presentation was made to Mr. Kle- 
ber, in recognition of his work in ce- 
menting friendly relations between 
France and this country, by Rene 
Weiller, French consul general in 
Chicago. 


NBC to Expand 6 Plants 


. National Broadcasting Company 
has anounced an extensive building 
program, involving expansion and 
improvement of plants in Philadel- 
phia, Schenectady, Washington, Hol- 
lywood, San Francisco and Cleveland. 


Name Huber & Creeden 


Burbank’s Asthma Relief, Boston, 
and the Solvents division of Bennett, 
Inc., Cambridge, Mass., have placed 
their advertising accounts with Hu- 
ber and Creeden, Boston. 


New Members 
Reviewed by 
A. B. C. Board 


New York, May 4.—Announcement 
of new members of the Audit Bureau 
of Circulations was one highlight of 
the board of directors’ gathering 
here. 

Last week’s meeting brought the 
election to membership in the adver- 
tiser division of the bureau of the 
Worthington Pump & Machinery 
Corporation, Harrison, N. J. 

Canadian Homes and Gardens, 
Mayfair and the Northern Miner, all 
of Toronto, Canada, the first two in 
the magazine category, the third, a 
business paper, were elected and will 
be admitted to membership upon the 
release of audit reports. 


Elected to ABC 


The following publications, elected 
at a previous meeting of the direc- 
torate, have since qualified by release 
of audit reports and are now fully 
accredited ABC members: 

Newspapers: Duncan, Okla., Ban- 
ner; Eugene, Ore., Morning “ News; 
Scottsbluff, Neb., Daily Star-Herald. 
Magazines: Cue, Foreign Service, 


Life, Natural History, New York 


Woman and Secrets. Business papers: 
Metropolitan and national editions of 
the Real Estate Record and Sheet 
Metal Worker. 

The new 2-page publisher’s state- 
ment forms for the magazine, farm 
paper and business paper divisions, 
which were approved by the three di- 
visions at the Chicago convention 
last October, were presented in final 
shape, adopted and ordered put into 
service for the publisher’s statement 
period ending June 30, 1937. 


Celluloid Corporation 


Starts New Division 


Celluloid Corporation, New York, 
has organized a technical sales: and 
development division to give expert 
assistance to customers using Pro- 
tectoid packaging materials. 

Millard Demarest, of the packag- 
ing and plastics sales divisions of the 
company, will head the new depart- 
ment, assisted by Ralph E. Porzer, 
formerly with the company’s research 
laboratories at Newark. Willis M. Les- 
ter, formerly with N. W. Ayer & Son, 
Inc., has been engaged for merchan- 
dising research. 


Joins Dry-Zero 
D. J. Powers, formerly with M. 
Glen Miller Advertising, Chicago, has 
been appointed director of advertis- 
ing and publicity of Dry-Zero Corpo- 


ration, Chicago. 


te 4S 


National Representative 
E. KATZ, Special 
Advertising Agency 
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And there's a year-round party for every 
advertiser who chooses the most productive 


radio station in this rich 


That station is WMC .. proven by nationally 
accepted surveys to be the most popular and 
effective radio station in the Mid-South. 


Owned and Operated , 
By The Commercial Appeal 
‘The South's Greatest Newspaper” 


MEMPHIS, T 


5000 WATTS DAY @ 1000 WATTS NIGHT © 780 KILOCYCLES 


BOTH RED AND BLUE 
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| Wrap and Zip 
Levitt Model 
| Home in N. Y. 


; | (Picture on Page 47) 
i New York, May 5.—“Wrapped in 
cellophane,” the phrase which has 
4] 


long furnished the theme for na- 
tional advertising campaigns, tried 
a new cloak last week when Levitt 
& Sons, Manhasset, L. I., real es- 
tate developers, unwrapped the 
world’s largest cellophane package 
i in which was enclosed a six-room 
house plus two sunporches and a 
two-car garage. 

In order to wrap the complete 
residence, 62 feet wide and 21 feet 
high, in cellophane, the developers 
had to place an order for what con- 
stitutes the largest unit, in terms 
of yardage, in packaging history, a 
i claim borne out by officials of the 
: Cellophane Division of E. 1. du Pont 

de Nemours & Co. The wrapping 
was of white cellophane with an- 

other huge red cellophane ribbon, 
3% feet wide, encircling the house 
a and culminating in a huge bow at 
a the door. 
na A 12-foot-long zipper, also said to 
be the largest ever obtained from 
the zipper industry, was provided by 
the Talon Slide Fastener Co., New 
York, and furnished a ready means 
of unwrapping the package at cere- 
monies attendant on the official 
opening at Strathmore-on-Manhasset. 

Sailmakers had to be employed to 
wrap the package in a strong wind 
and pertinent statistics include the 
seven cops who were detailed to 
handle the crowds in attendance at 
the unwrapping ceremonies. 

The house itself, being promoted 
as a model home, incorporates nu- 
merous features emanating from 
General Electric, Johns-Manville and 
Dupont research laboratories. 
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Hermann with Block 


Ernst Hermann, formerly with Har- 
risons & Sons Press, London, has 
joined Leonard W. Block & Staff, Los 
Angeles, in charge of production. 


Multigraphing + Mimeographing 
Addressing and All Mailing Service 


THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 
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RADIO EVENTS, INC. 


ce 'NOEPENDENT PRODUCING GROUP 
Ss 
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Retail Index 
Shows Slight 
Gain for Week 


Chicago, May 7.—For the week 
ended May 1, retail display advertis- 
ing is 0.6 per cent ahead of the cor- 
responding week in 1936, according 
to the ApverTisine AcE Index of Re- 
tail Activity. 

In the reported week, this Index 
shows a total of 22,167,533 lines of 
retail display against 22,044,368 lines 
for the comparable week of last 
year, a gain of 123,165 lines. 

A study of the Index, which tabu- 
lates retail display advertising car- 
ried by all newspapers in 77 ma- 
jor cities, reveals decided gains in 
some of the measured cities and 
sharp decreases in others. Gains 
are shown in 41 cities while losses 
appear in the tabulations of 36 
cities. 

For this year to date, newspapers 
in the measured cities have carried 
a total of 346,859,116 lines against 
326,762,291 lines in the comparable 
period of 1936, a gain of 20,096,825 
lines, or 6.2 per cent. 

Gains over the _ corresponding 
week of the previous year have been 
shown in 16 of the first 18 weeks 
of 1937, the following table shows: 
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Name Freudenthal, 


' Petree as Directors 


Neil Petree, president, James Mc- 
Creery & Co., and David M. Freuden- 
thal, treasurer, Bloomingdale Broth- 
ers, Inc., are newly elected directors 
of the Better Business Bureau, New 
York City. 


Kraft Names Sterling 


David H. Kraft, maker of Bonnie 
Briar pajamas and nightgowns, has 
appointed Sterling Advertising 
Agency, Inc., New York, to handle 
advertising. National fashion maga- 
zines and direct mail will be used. 


Kneerim in New Post 


Arthur Kneerim, formerly with the 
New York Savings Bank, has joined 
the Merrill Anderson Co., New York, 
and will be engaged in writing and 
contact work for their banking 
clients, 


Markets 
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Index of Retail Activity in 77 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


———— 
% Gain % Gain 
18-Week 18-Week 18-Week or Loss or Loss 

Period Period Period 1937 1937 Week Week % Gain 

Ended Ended Ended over over Ended Ended 
City May 4, 1935 May 2, 1936 May 1, 1937 1935 1936 May 2,1936 May 1,1937 Logs 
pi a eer 5,244,153 5,165,286 5,684,629 +8.4 +10.1 348,579 312,662 —103 
eS Sere 2,111,536 2,169,650 2,381,239 +12.8 +9.8 136,745 146,356 +19 
OE, GI od cecicewe 4,775,545 5,098,884 5,299,326 +10.9 +3.9 346,374 354,788 +24 
Baltimore, Md. ........ 7,062,202 7,242,228 7,759,214 +9.9 +7.1 500,715 475,708 5.0 
Birmingham, Ala. ..... 3,469,326 3,845,548 4,323,858 + 24.6 +-12.4 279,230 275,982 ~12 
Ph. MM cece ease. 7,180,590 6,813,775 6,987,078 —2.7 + 2.5 465,201 383,829 —i75 
Bridgeport, Conn. ..... 2,844,752 2,774,052 2,982,373 +4.8 +7.5 197,036 218,148 +4197 
i. rrr 5,609,800 5,330,606 6,064,426 +8.1 +13.8 379,106 384,034 +13 
ae 1,317,750 1,314,576 1,354,049 + 2.8 +3.0 78,824 77,547 —1s 
Cedar Rapids, Ia...... 1,539,930 1,655,948 1,748,712 +13.6 +5.6 133,896 123,536 —11 
Chattanooga Tenn..... 2,493,590 2,288,419 2,156,275 —13.5 —5.8 143,692 136,707 —49 
oS Are 9,709,537 10,169,592 10,568,914 +8.9 +3.9 632,026 690,930 +93 
Serene, GA cece sesce 5,684,155 5,652,623 5,961,148 +4.9 +5.5 373,248 352,616 5 
SS ES ere 6,310,923 6,510,494 7,237,563 +14.7 +11.2 405,431 459,688 +134 
Ce CD. . dccsce’  seebenes .  S6000800 . -she00 0K vor cnn 305,915 299,913 a) 
Cs. +664 se0 00 6,525,635 7,011,155 7,369,225 +12.9 +65.1 401,774 451,315 4 +123 
PA EM boeuyceeeses 5,250,676 4,536,042 5,278,300 +0.5 +16.4 293,482 837,552 +154 
ee S| es 3,391,170 3,440,263 3,511,230 + 3.5 +2.1 212,650 236,250 +41) 
Des Moines, Ia........ 2,285,698 2,166,234 2,188,505 —4.3 +1.0 149,200 144,293 —33 
eS SS Saaaeeeee 7,445,684 7,351,652 7,721,323 +3.7 +5.0 506,450 503,539 —5 
i i £6 dp toe bee s'e+ 2,396,128 2,382,366 2,929,046 + 22.2 +22.9 180,488 180,978 +03 
Evansville, Ind. ....... 4,036,158 4,414,536 4,122,132 +2.1 —6.6 325,066 332,598 +23 
Fall River, Mass...... 1,119,236 1,107,927 1,204,331 + 7.6 +8.7 72,631 73,030 +05 
ee. Me seeece cess 2,929,108 2,986,088 3,017,084 +3.0 +1.0 200,928 207,018 +30 
Fort Wayne, Ind...... 3,580,752 3,855,704 4,047,960 +13.0 +4.9 263,760 252,546 43 
wesceh sas 6 6 1,693,542 1,933,462 2,463,901 + 45.5 + 27.4 123,423 150,786 +299 
Grand Rapids, Mich... 3,143,328 3,078,306 3,665,158 +16.6 +19.1 206,682 229,334 +199 
Greenville, 8. C........ 2,095,114 1,893,937 2,280,737 +8.9 + 20.4 127,120 135,590 +67 
BROURIOR, TOR, occ ccese 4,594,730 4,745,991 5,444,810 +18.5 +14.7 331,100 337,400 +19 
Indianapolis, Ind. ..... 5,726,955 5,811,474 6,242,943 + 9.0 +7.4 390,261 368,536 5s 
Jersey City, N. J...... 756,961 818,220 801,790 +5.9 —2.0 57,559 47,241 —1i9 
Kansas City, Kans.... 704,263 754,726 900,088 + 27.8 +19.3 69,426 63,329 —85 
Knoxville, Tenn. ...+++ 2,887,819 3,215,758 3,363,276 +16.5 + 4.6 291,886 231,042 —299 
EAttico Reek, Ark...... 3,241,784 3,152,450 3,229,842 —0.4 + 2.5 231,112 220,010 —48 
Tee Beers, CMe... . o6s00es . 8,277,180 8,723,673 rr +5.4 445,061 492,256 +105 
3 "Sr 3,510,808 3,409,056 3,288,488 —6.3 —3.5 223,230 224,266 +05 
Manchester, N. H...... 1,179,396 1,138,246 1,157,710 —1.8 +1.7 72,932 88,378 +2139 
Memphis, Tenn. ....... 3,834,124 3,721,652 3,958,866 +3.3 +6.4 245,042 242,536 —1.0 
Milwaukee, Wis. ...... 4,426,981 4,730,710 6,132,620 +38.5 + 29.6 358,779 . 364,743 +11 
Minneapolis Minn...... 4,964,023 5,251,359 5,298,903 +6.7 +0.9 338,796 321,287 —5.2 
Moline-Rock Island.... 2,648,226 2,933,456 3,161,087 +19.4 +7.8 177,800 200,522 +128 
Nashville, Tenn. ...... 2,698,010 2,579,842 2,663,640 —1.3 +3.2 168,840 175,756 +41 
New Bedford, Mass.... 1,048,026 1,141,616 1,159,424 +10.6 +1.6 63,798 66,472 +42 
Maw TIAVOR, GORB e000 cessscee 3,179,876 3,338,166 aap +4.9 189,364 203,826 +7.6 
New Orleans, La...... 6,246,605 6,612,639 6,844,286 +9.6 +3.5 391,038 399,896 +23 
POO BOER, Bic, Bs cvccen 20,308,418 22,143,927 23,352,251 +14.9 +5.5 1,303,341 1,290,002 —1.0 
Brookiyn, N. ¥.....0.- 2,559,894 2,325,399 2,464,587 —3.7 +5.9 147,677 144,886 —1.9 
| a re 3,069,752 3,180,632 3,173,352 +3.4 —0.2 222,320 200,242 —9.9 
Onakiand, Cait’. ....... 2,509,596 2,630,086 2,642,706 +5.3 +0.5 166,613 175,440 +53 
Oklahoma City, Okla.. 3,571,939 3,835,801 4,093,390 +14.6 +6.7 246,722 268,884 +89 
ONES Bile ceeectecorvee 3,883,363 3,735,469 3,973,211 + 2.3 +6.4 226,121 255,588 +130 
Philadelphia, Pa. ..... 9,821,191 9,900,598 10,614,112 +8.1 +7.2 574,910 568,171 —1.2 
Phoenix, Ariz. ........ 2,617,604 2,631,300 2,540,846 —2.9 —3.4 153,006 146,958 —3.9 
PIStSOMrEh,. Pa. .~.. 0% 8,331,932 7,556,894 8,901,250 +6.8 +17.8 581,840 540,834 —71 
Portiand, Oreg. ....... .3,558,898 3,949,934 4,254,800 +19.6 +7.7 233,912 274,498 8 +14 
Providence, R, I....... 4,782,966 4,747,009 4,850,685 +1.4 + 2.2 281,873 435,353 +545 
POGGIO, PO occ ccsccns 3,441,550 3,135,180 3,714,214 +7.9 +18.5 227,374 251,888 +108 
oe =: Sao 3,996,664 4,218,102 4,355,554 +8.9 +3.3 286,048 283,906 —0.8 
Rochester, N. F......- 5,992,325 6,017,111 6,251,602 + 4.3 +3.9 425,318 286,008 —328 
Sacramento, Calif...... 2,737,194 3,033,231 3,012,135 +10.0 —0.7 208,890 195,776 —6.3 
San Antonio, Tex...... 1,905,953 2,229,556 2,364,901 + 24.1 +6.1 154,217 197,918 +283 
San Diego, Calif....... 4,333,170 4,698,610 5,026,078 +16.0 +6.9 272,846 298,072 +92 
San Francisco, Calif... 4,955,536 5,425,486 5,556,624 +12.1 +2.4 429,992 332,138 —228 
Seattle, Wash. ........ 3,392,182 3,473,760 3,634,560 +7.1 +4.6 221,032 221,228 +01 
South Bend, Ind....... 2,856,271 2,840,631 3,314,511 +16.0 +16.7 186,498 187,635 tO 
Spokane, Wash. ....... 2,192,939 2,471,828 2,615,704 +19.3 +5.8 164,087 156,170 —48 
TE, BMI, BOs 00s ccieee 6,328,765 6,261,910 6,776,875 +7.1 +8.2 405,080 395,455 —24 
a 4,243,745 4,588,260 4,312,883 +1.6 —6.0 328,799 278,537 —153 
oo i saa 3,743,338 3,868,857 4,025,786 + 7.5 +4.1 244,510 257,481 +53 
Tacomas, Wash. ....... 1,752,456 2,006,222 2,254,414 + 28.6 +12.4 109,556 142,044 +297 
TREO WIR isssccsces 2,300,634 2,042,678 2,221,328 —3.5 +8.7 189,910 164,416 —134 
WE ccccsicehicke 66605558 4 ss04305% . SteRRO oo ose shag 246,362 326,942 +82. 
Toeronto, Ont., Can..... 7,608,747 7,209,422 7,273,319 —4.4 +0.9 405,083 459,593 +135 
J eo err 3,091,648 3,276,868 3,293,002 +6.5 +0.5 215,782 211,512 —1! 
Washington, D. C..... 11,189,789 12,393,080 12,757,734 +14.0 +2.9 851,925 771,513 —h4 
Worcester, Mass. ..... 4,037,344 4,024,982 4,021,626 —0.4 —0.1 275,415 276,812 +05 
TOGRSEOWN, OC. ..0cce> 2,941,272 3,245,864 3,197,728 +8.7 —1.5 221,613 196,864 —1l2 
ME. 86 OF: e OER OR 307,771,804 326,762,291 346,859,116 + 8.8 +6.2 22,044,368 22,167,533 +06 


mn 


IDEAL LOCATIONS NOW AVAILABLE: 


68th and 69th Streets, West Side Express Highway. 
One incoming, left hand—22 x75 feet. 


One outgoing, right hand—22 x 75 feet. 
Also locations on Boston Post Road; incoming and outgoing. 
Write or phone for our open list of highway and railway locations. 


METROPOLITAN NEW YORK 


HIGH SPOTS 


We now have on our open list some excellent 
locations in and around New York City. We 
would be pleased to have you inspect these 
with us at your convenience. 


3-Sheet 


Posters 


UNIVERSAL ADVERTISING CORP. 


444 MADISON AVENUE 


NEW YORE, N. Y. 


IES Outlines Better 


Cleveland. 


IPI Elects Ault 


continue as vice-presidents. 


Dahls Enlarge List 


Sight Campaigns 

An intensive campaign in business 
magazines has been launched by the 
I. E. S. Better Sight Lamp Makers, 
Cleveland, to warn dealers against a 
repetition of last fall’s lamp shortage. 
A $100,000 consumer campaign is 
also planned for fall, with copy sched- 
uled for the American Magazine, 
American Home, Better Homes 
Gardens, Collier’s, Good Housekeep- 
ing, House & Garden, House Beauti- 
ful, Life, The Saturday Evening Post, 
Time and True Story. Advertising 
is in charge of Foster & Davies, Inc., 


Clapp & Poliak Organize 


Saul Poliak and Truman L. Clapp 
have purchased from Roberts Ev- 
erett his interests in Roberts Everett 
Associaties, Inc. The new company 
will be Clapp & Poliak, Inc., New 
York, engaging in exposition manage- 
ment and public relations counsel. 


Bromwell Ault has been elected 
president, International Printing Ink 
Corporation, New York. H. A. Smith, 
R. W. Smith and U. G. Frondorf will 


The Dahls, Stamford, Conn., pub- 
lishers of food and business books, 
have taken over the publications of 
the Canope Parade Publishing Co. 


McCullough Named 


Lee R. McCullough, Chicago adver 
tising agency, has been appointed to 
direct advertising for the Hedge 
Manufacturing Co., Chicago, makers 
of office files. 


— 


€ 


| AFINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 


Single, $4 . . . Double, 


Featuring two-room suites from 
daily. Serving Pantries, Electric Be 
frigeration, 


= 

Special monthly and yearly r@ 
& 

Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


125 EAST 50th ST. 


WM. A. BUESCHER, Manoger 


NEW YORK 
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—— 


cash with or 
per in., 4.75; 4 t in., per in., $4.50 
per in., 4.00; 13 to 15 in., per in., $3.75. 


Write for descriptive folder of 
insertions. 


er. 
All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
o 6 ; 7 to 9 in., per in., $4.25; 10 to 12 in., 


specimen ads and discounts on term 


POSITIONS WANTED 


HELP WANTED 


1 KNOW FARMERS—know how to 
write plain simple copy that makes 
them buy. Result: My clients’ sales 
increased, even when farm incomes 
were low. With farm incomes rising, 
I'll be a real money-maker for a 
manufacturer who needs an advertis- 
ing manager, Or an advertising agent 
who wants a man to handle agricul- 
tural accounts. Country newspaper 
background. 3 years’ sales experience. 
9 years an agency writer, idea man, 
and executive, on accounts spending 
up to $350,000 yearly for advertising. 
ave used direct-mail, free publicity, 
radio, newspapers, magazines, “point- 
of-sale” advertising to sell food, fer- 
tilizers, farm implements, furniture, 
puilding materials, drug products, at 
a profit. Sound experience in copy- 
testing, market research, sales promo- 
tion. Now employed in N. Y. C.; valid 
reason for changing jobs. Age. 34. 
Christian. Able and willing to take 
responsibility for planning and pro- 
ducing complete advertising - selling 
campaigns. Salary, $7,500 to $9,000, 
depending on location and opportunity. 
Will go anywhere. Write or wire 
today for samples and “personal in- 
ventory.” 
Box 1112, ADVERTISING AGE, N. Y. 


COPYWRITER WANTS NEW JOB! 
Ten years advertising experience. 
Seven years as copywriter with same 
4-A advertising agency. Two years as- 
sistant ad manager large manufac- 
turer. One year copy and contact 
with medium-size agency. Univ. grad. 
Age 32. Have worked on national ac- 
counts—writing copy for all media, 
including radio. Also extensive mail 
order experience. Good visualizer. 
Plenty samples to show. Write . 

Box 1113, ADVERTISING AGE, Chgo. 


To find the right employe to fill that 
job, state your requirements in a 
“Help Wanted” ad in these columns. 


The 30c per line rate is extremely low 
and the results excellent. Write to 
The Advertising Market Place, AD- 
VERTISING AGE, 100 E. Ohio St., 
Chicago. 


HELP WANTED 


CREATIVE ARTIST 


Versatile, ability to produce striking 
layouts for all types of advertising. 
Also to handle photo retouching. 
Leading Chicago creative photo- 
graphic studio will exchange studio 
space, telephone, typing, billing, etc., 
for rough photo idea layouts. 1 
finished art work or retouching will 
be paid for on a profit sharing basis. 
Excellent opportunity for good artist 
to associate and locate in a fine studio 
with reputation that can provide ad- 
ditional business for him with lower 
overhead. 

Box 1115, ADVERTISING AGE, Chgo. 


To find the job you want, tell the 
15,000 regular readers of this paper 
about your qualifications through a 
Positions Wanted” ad. in these col- 
umns. The rate (only 30c per line) 
is exceptionally low for contacting a 
large group of advertising executive 
readers. Write to The Advertising 
Market Place, ADVERTISING AGE, 
100 E. Ohio St., Chicago. 


Advertising Salesman, with merchan- 
dising experience and proven ability 
to sell larger national advertisers. 
Must have good knowledge of various 
types of advertising media, wide 
agency acquaintance and vision to see 
big future in our unusual type of 
publicity. Small drawing account and 
good commission. Right man will be- 
come branch manager in Chicago or 
New York. Send full details of ex- 
perience to 

Box 1111, ADVERTISING AGE, Chgo. 


REPRESENTATIVES WANTED 


REPRESENTATIVES—Find that ad- 
ditional publication you would like 
to have, by running a small ad in 
this column. Special rates apply to 
“Representatives Available” ads. 


REPRESENTATIVES AVAILABLE 


Model Mannikin 
from Life for 
Window Display 


(Picture on Page 47) 

New York, May 6.—A pleasant re- 
lief from the stiff-legged, muscle- 
bound, lonely lady mannikins that 
generally fill department store win- 
dows has been instituted by John 
Rosenberg, display manager of Ab- 
raham & Straus, Brooklyn, who has 
substituted figures of happy couples 
who bask in the sun, dance, swim 
and play golf. 

Desirous of injecting some action 
into his mannikin displays, Mr. 
Rosenberg called on Cora Scovill, 
well known for her mannikin de- 
signs, to handle the assignment. 
Mrs. Scovill enlisted the aid of a 
golf professional to pose the model 
for a man’s driving stance; a tennis 
expert to check the court manni- 
kin’s footwork and a professional 
dancer to pose a ballroom couple. 
The resulting figures are lifelike 
and precise in every detail. 


Bertram Appointed 
Fred Bertram has been appointed 
advertising manager of Canada 

Steamship Lines Ltd., Montreal. 


Flaunting of 
Down Payment 
Called Unfair 


New York, May 4.—Asserting that 
a large army of gullibles have been 
victimized by misleading instalment 
advertising, James J. Wilson, assist- 
ant district attorney of New York 
County, told the Advertising Women 
of New York last week that it 
should be illegal to give more promi- 
nence to the size of the down pay- 
ment than the full sales price of 
any product. 

Many illiterate persons or those 
unfamiliar with business terms fre- 
quently conclude that the figure 
flaunted by so many instalment 
houses is the full sales price and 
they have bought the articles only 
to find themselves committed to 


many subsequent payments, he 
said. 
Prize contests, now generally 


used by national advertisers, are 
only the breath of a hair off the 
lottery path, Mr. Wilson said. The 
phrase “or a reasonable facsimile 
thereof” saves the advertiser from 
breaking the law, but the fact that 
no case is on record where the con- 
testant who used a facsimile was 


successful, implies that moral stand- 
ards of advertising are breaking 
down. 


Canadian Dailies 
Name Parkinson 


Col. R. F. Parkinson, of the Ottawa 
Journal, was elected president of the 
Canadian Daily Newspapers’ Associ- 
ation at its annual meeting in To- 
ronto. 

Committees appointed at the meet- 
ing include advertising policy, Vic- 
tor Sifton, Winnipeg Free Press; ad- 
vertising development, H. B. Muir, 
Kingston Whig-Standard; joint com- 
mission on agency operations, O. L. 
Spencer, Calgary Herald, and W. J. J. 
Butler, Toronto Globe and Mail. 


Colonial Clays to 


Promote Brick Sales 


Colonial Clays, Inc., Worcester, 
Mass., has been organized to pro- 
mote the sale and market for New 
England bricks manufactured by 14 
Massachusetts and Connecticut manu- 
facturers. 

W. G. Long, Boston, is president. 
Definite promotion plans will be an- 
nounced shortly. 


Luggage to Lewin 
K. Kaufmann & Co., Inc., New 
York, makers of luggage for men and 
women, have appointed A. W. Lewin 
an Inc., Newark, to handle advertis- 
ng. 


Do you need representation in the 
Southwest? Advertising executive, 
fourteen years’ experience and wide 
acquaintance this section invites cor- 
respondence from those needing rep- 
resentation in Southwest. 

Box 1114, ADVERTISING AGE, Chgo. 


PUBLISHERS: Locate the representa- 
tive you want to handle your publica- 
tion in various sections, through a 
classified ad in this column. Special 
low rates apply to “Representatives 
Wanted” ads. 


MISCELLANEOUS 


PRINTING COSTS REDUCED!! 
Anything printed, illustrated, typed 
or drawn can be reproduced. 
Pictures, drawing and diagrams, 
etc., clipped from newspapers, maga- 
zines, books, can be pasted in your 
layout and reproduced without ex- 
pensive typesetting and cuts. 
Any size can be supplied. 

300 Copies (8%x11”) $2.50 
Additional hundred copies 25c 
Send for actual samples. 
LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 


SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 

GRAPHIC ARTS PHOTO SERVICE 
8rd & Market Sts., Hamilton, Ohio 


The Advertising Market 
Place is the only classified 
advertising department of 
an advertising journal of 
large circulation which is 
built to develop complete 
service for the reader and 
maximum results for the 
advertiser. 

Write for folder of speci- 
men ads and special dis- 
counts for repeat insertions. 


The Advertising Market Place 
Advertising Age 


100 E. Ohio St. 330 W. 42nd St. 
Chicago New York 


Newspapers For Blatz 

Newspapers have been selected as 
chief medium for this year’s adver- 
tising of Blatz Brewing Co., Milwau- 

, it was announced by Hal John- 
son, advertising manager, at a sales 
conference in Milwaukee. Klau-Van 
Pietersom - Dunlap Associate, Inc., 


Milwaukee, is the agency for the ac- 
count. 


WJTN Joins NBC 

Station WJTN, Jamestown, N. Y., 
will make its first network affiliation 
when it joins the National Broadcast- 
ing Company May 15 as an optional 
outlet available with the basic blue 
net. It will be NBC’S 125th station. 
WJTN is owned by James Broadcast- 
ing Company, Inc., Charles Denny, 


manager. 


‘J. J. GIBBONS LIMITED - 


GIBBONS KNOWS CANADA 


ADVERTISING AGENTS 4 


LAY OUTS - DUMMIES - MASKING 


MOUNTING °« every paper- 


TRY BEST-TEST FOR CLEAN, SPEEDY RESULTS 


Shevenits. | PHOTO 
WRINKLING joining need. 
CURLING 
SHRINKING 


UNION RY BBER & 


FOR FREE SAMPLE, WRITE 
ASBESTOS' CO. 


AT ALL DEALERS 


TRENTON, N 


ILLINOIS 


JOURNAL OF COMMERCE 


Monthly News Magazine of Illinois Business 


Read by DOERS 


of over a hundred million dollars worth of 
business annually . . . 


7 


—_— 


ee 


The ILLINOIS JOURNAL OF COMMERCE is another of the 
family of 71 first-class publications printed, bound and 
mailed by the PRINTING PRODUCTS CORPORATION. 


124 WEST POLK STREET Wabash 


| 


No waste circulation here—your 
message goes straight to top men 
whose decisions direct the flow 
of commerce in this rich and pro- 


gressive business area. 


The same factors that attract all these publishers to our 
plant—price, service, quality, dependability and responsi- 
bility—also attract many buyers of other printed matter 
for whom we produce an immense volume of catalogs, 
books, house organs, advertising literature and business 
printing of all kinds. 


The use of our printing service will be a source of 
profit to your business. 


Investigate NOW before placing 
your next order for printing 


PRINTING PRODUCTS CORPORATION 


National Printing Service 
CHICAGO, ILLINOIS 
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ADVERTISING AGE 


May 10, 199 


DMAA Opens 
Entry Lists 


judges who will allot 50 points for | year. 


The contest is not limited to 
results achieved, 25 points for con-|members of the D.M.A.A. RICKETT UR 
tinuity and plan, and 25 points for 


copy. Certificates of award will be 
presented to the winners and the se- 


Kennedy Moves 


for Contest lections will be sent on a tour of 


regional conventions in key cities 
throughout the 1937-38 season. 
The competition is open to all 


New York, May 4.—The annual 


call for entries in the competition| users of direct mail advertising, 


Edmund D. Kennedy, formerly ad- 
vertising manager of Hays Corpora- 
tion, Michigan City, Ind., has joined 
the advertising department of Cop- 
perweld Steel Co., Glassport, Pa. 


USE OF VARIED 


MARKET TESTS 


for the 50 best direct mail cam- 


provided the campaign does not ad- 


paigns of the year was sounded this | vertise supplies, equipment or serv- 
week by the Direct Mail Advertis-|ice used in the production of direct 
Entries must be submitted in 
August 15 was set as the deadline | accordance with a set of rules avail- 
with the first showing scheduled for| able on request from D.M.A.A. head- 
the organization’s 20th annual con-|quarters, Hotel Pennsylvania, New 
ference and exhibit in Cleveland,| York. Specimens must have been 
used during the two years ending 
As in former years “50 Leaders” | August 1, 1937, but no campaign is 


ing Association, Inc., New York. | mail. 


October 13-15. 


will be selected by a board of| eligible for entry in more than one |casting System. 


David to Monarch 


D. David, formerly with the Sche- 
nectady Union Star, has joined the 
staff of Monarch Advertising, New 
York, as account executive. 


Inter-City Adds WORK 


Station WORK, York, Pa., have 


ilton, 


Chicago, May 4.—Advertisers are 
too often inclined to look upon a 
rising sales curve as sufficient evi- 
dence of effective advertising and 
to ignore profitable discovery of the 
many other factors involved, W. B. 


started to carry programs of WMCA, Ricketts, manager, Market Survey 


New York, and the Inter-City Broad-| Division, Booz, Fry, Allen & Ham- 


told the Chicago Federated 


—for this woman, typical of more 
than 445,000 young mothers who 
read The Parents’ Magazine, has a 
full time job being a mother. And 
every day is her day, for every day 
she’s busily at work ministering to 
the needs and desires of a happy 
growing family consisting of herself, 
her husband, and her two healthy 
youngsters. 


It's these youngsters that are her 
special concern—and they should 
be the special concern of adver- 
tisers, too. The way they wear out 
clothes, demolish furniture, consume 
food, and generally play hob with 
the family budget gives wings to 
father’s pay check—and sends sales 
curves soaring for business men 
whose products enter this home. 


No advertiser will contest the value 
of families with growing children. 
As consumers, they get an A rating. 
They buy everything and anything 
childless families purchase, and in 
greater quantities, plus lots of things 
bearing a “For Children Only” tag. 
Furthermore, they buy QUALITY not 
price, where their youngsters are 
concerned. 


There are many ways advertisers 
can reach families with growing 
children. Just about every magazine 
published numbers parents among 
its readers. But there is only ONE 
magazine that reaches parents and 
only yond Parents’ Maga- 
zine, recent survey by R. L. Polk 
& Company reveals that: 


agers 


Boge DEVELOPMENT 


S£CTIOW 


i fej 


4 MOTHERS DAY 


50.3% of the circulation of five monthlies reaches parents 

54.1% of the circulation of five weeklies reaches parents 

55.8% of the circulation of five women’s magazine reaches 
parents 


98.4% nacazue REACHES HOMES WITH 


Through The Parents’ Magazine ad- 
vertisers reach more than 445,000 


families with growing children: a 


great buying market of well-to-do, 
conscientious parents sufficiently in- 
terested in their children to read and 


- enjoy a magazine devoted to chil- 


dren. Through The Parents’ Maga- 
zine, and only through The Parents’ 
Magazine, advertisers can sell this 
market profitably, economically, re- 
peatedly. 


> Concentrate on Parents —They Buy the Most! 


PARENTS’ MAGAZINE 


9 East 40th Street, New York « Chicago + Atlanta « SanFrancisco « Los Angeles 


$< 
Advertising Club class last night i, 
speaking on “Methods of Measuring 
Effectiveness of Advertising.” His 
address was the fourteenth anq last 
of the lecture series sponsoreq by 
the club. 

In declaring that increased 
alone do not always prove the yajy, 
of copy, Mr. Ricketts stresseq his 
belief that comprehensive ang ta. 
tional means of testing advertis 
instead of the “pet projects,” are 
too seldom followed. 

In taking department store adyg. 
tising as a type which might Most 
easily be tested, Mr. Ricketts said 
that even here known  regyjs 
varied widely and that those ip the 
field whom he _ questioned 
unanimous in professing their j, 
ability to accurately judge copy 
fects. 

Developing ‘his method for tg. 
ing results, Mr. Ricketts pointed oy 
that it provided for composi, 
analysis of several surveys instesg 
of confining itself to one or typ 
“usual” tests. 


Four Phases Listed 


The four major phases of his 
method are sales tests, determin, 
tion of the extent to which adye. 
tising “reaches” the consumer, the 
use of inquiries as an index, anj 
testing before publication. 

Sales tests in comparative cities 
under similar conditions are judge 
not only by the actual increase} 
sales obtained, but by relative egp 
parisons of the number of consi 
ers who used the product, regam 
less of advertising against the pe 
centage of increase shown wha 
campaigns were launched. 

There are three methods, he said 
of determining the extent to whith 
advertising “reaches” the consumer, 
Reader attention studies can show 
what percentage actually sees @ 
reads the advertisement, but do not 
necessarily bring out its influence, 


made by a slogan emphasized in all 
types of copy or by the individual 
design of container or package. 

Inquiries may be used as an in 
dex through coupons or buried of- 
fers and premiums and prize con- 
tests, although he pointed out that 
a large percentage of readers in the 
last category may already be users 
of the product. 

In testing copy before publica 
tion, Mr. Ricketts referred to the 
fact that advertising and agency 
men were least of all able to pre 
determine the affectiveness of ad 
vertising. Best judges, he de 
clared in this method were prospec 
tive users of the product, a “cor 
sumer jury.” 

Intelligently coordinated use o 
several of these methods, Mr. Rick 
etts asserted, should result in com 
parative studies giving the adver 
tiser or agency a far more compre 
hensive and worthwhile estimatio 
of the effectiveness of their adver 
tising than would be obtainable ly 
concentration on one form of sf 
vey alone. 


Lethen Describes Selling 


The most successful salesmen # 
persuasive rather than argument 
tive, can render service as well# 
sell a prospective account 
have information about their # 
dium, Edward Lethen, of Mactadt 
Women’s Group, told the class 
week in his lecture on “ 
Magazine Space.” 

A friendly, sincere and honest pr 
sentation is more apt to inspit 
confidence and _ approval, 
Lethen said, than the argument? 
tive, desk pounding variety whic 
is likely to inspire prejudice. 

Mr. Lethen gave some “ 4 
Guides” which he believes helpftl 
salesmen: : 

Never undermine your prospect! 
self-esteem. Discover his interem 
personal and business, and get inter 
ested in them yourself. Know 
product and competition. ag 
ber names, faces and people, be 
use the names. Do not do 
talking. 


Pencils to Howard 
The Norma Pencil Corporat 
New York, has appointed E. ae id 
ard Co. to handle its advertis wo 
count. Newspapers and mage 
will he used to promote Norma’ 


color pencils. 


Other tests concern the impression 


PAC 


a ges ‘i ae Yee: 5 ars j if : 4 m pa sat ES gee eh Pe : a2 Se PF ee aes P a aA ss yi aS Ek nig 3 ihn Ee ee tA 0 is ey ee ; Z ; ft ot af 
KP Be , . ¢ ; 4 ’ * 3 & R ‘ r ‘ - iy 
4, : q “ 3 
| 
fi 
-_ » eS a Fay 
| : me 
 &§ 
a | 
i 
&§ 
? { 
a 
i | 
| ee 
: d 
ee 
we Po 
ae = § 
: = ei 
i 7 7 
ara | “ 
ie i ; = 
oe s oo 
CS a, 
: ks { rtf 
: e | 
Pe oat M ‘ 
H oe 
eg i re 
Mata ee 
7 * 
ee Putting t 
rs | ; - ; ere ip ; 
" “A ; 
: iH e Tas ain at ye tge 
a ? hag ‘4 * Z z * 7 it el is 
hy Aa Le re 4 + *. Ri ee oe Se eae ee rR ot ‘Ale wie + ¢ ¢ y <a a iat 
Amys ee a A ce Pedr te fs. ed 7 eed ee, ‘ Bes e: + 
i? : 4 wee De er ewe rt ten ag oe ea WES Hee 4 ; - a 
lege ) eee f Wee hy ; eee ei oa ciate i Foes ta ee 4 reese 
+ is — a ; : — ’ Bes 3 oe ie Gh. ‘ ; é se 
a eae, q ; 3 woe Bae eo ts ape ; = : 
Gees, 7 ie : a a, ie in: £ * 
os A ae =) La ee Za - i 7 ae ‘ _ i F ; i ‘ : ce 
oH oe oe oe ’ 4 ga ia aici a ee : ee 
\ Se eee t 7 ee, Pe 2 ae Bete yee + BEY j ; - 
a a a ‘ es be bs ee ee AGH Tes Bes Z GB ie é eee 
geet 4 ae * 4 os i Se ; 77 pn. Kgs Pita peti be “ 7 Gly s Mee 
atc $ Be ‘ , e 5 eee edge hy gee , © 
| hr : i, eae 5 ia = a emcee OF ai P age a ie g ies ‘ 1 ; 
‘ ae ge ’ se ‘gee 72 nee ee. ee Rot ue Ee gg aes f , 
ec. | age ag. : ‘ 3 oe eee : , , ee j = 
2 ‘ ; $ ; i ‘ * e, c Ps 4 7 7 
PY qi - pes ‘ ¢ eke See Sey Na is ‘g Pig ee - : 
=a Pe cee, Bs ga A % if) z ee ie hae 28 ae a sim Re: ae 4 f 
pe ‘ i Ae ie oe a 4 ; 
sits ee : ty 5, Feet Rie , . eek? ee 5 : 7 h 
ary ee one ‘a qj Pe A mm . . + Ey Latte i * ” be 4 
eae eee ¥ ein 3 % o j 5 aia ae f 4 ‘eae tee bie F 
eis cai q Bee : 3 pe ge é aL ee ee. — ? at > #. 
pK: i Me es ae wil ~~ , ies ¢ — he ie ~~ ie ert 
tes) eke | Secs : a Bes aa So:  pihi—<_ll ns) : 
— ; ie x iets <). 
5 ; fies : fe ; Rect shay” ee pee) ; * é — 
ian ge i ; i “a A Poth arama Si os : ae Deviating 
a sayiag 1 a Nua : Ss e a ot "ee Be 4 
; { 5 i fc f i F ea We 4 gk 
en y Uae. ‘ i &; i ey ee “ ae hee aaa + 
Pave ae gon, e ee ee ee a ee ee a i i. ae oi aed 
ree f i ie mee . he et og “ial alg * Oe a ; 
ae oe + ores ee ee ce ye eg a Me Sty, ee i ge ; 
- fn } — = “ ee | 
% 8 * é rad On phe bi : 2 ieee re me ws. $ 
|e ¢ e a ee. in a oe z * “4 
ee ba ; a : ES ig. . bsg me : ae, : ao ree oS é * ¢ en 
indie et i iii " Rise ek mae ‘pn i, i ¥ ae 
of Z feo “ , : bs eS - , 4 
4 = ———> aa 
re - Ee j pee, OO i ; © oem ' 
By : ieee rg Sie Bee ee . Beer ete og is eat my a e : 
a : * Sy ig . Se ig ee ‘e oo > x os Be j ae 
‘i : ye : : a et, as . ee iz” | j 
<a . é 4 , wg Semen ge oe tape E a wr ey 
" oe : a ey j or babii 8s 5 Oa" fag eae oa : ie 4 
— . ee os a i Be i er His ve % ea e 4 é _e % 4 ; 
Nea Se am hecareeree f ; 1 eM ee i ELE 8 Pa ee Mae? hye 
ee ee : aay ae : nae i ap ee gee ee Pe Me eg ee pee eee ie eae pees sis sie Bat a a 4 We 
Se sr ae = sly scat 7 % g - 3 fe ee % iy) 
— : ripe MOR ae ‘ eee : Ese RS es bi é ey 
cae if be ey ae Bin : i : eo 
, eae ee a < oe ee ge ; £8 
- : B ee * ia = : ae 3 a ee : : ee y ; Ee oe al. 
: &, } i . a % ae ; a é pe 
i bce: aan i 
ay ; OP 4 OP 
Be ; 4 
c ‘ ! bd 
: i : 
be j ; i, 
a i, 
Pere ores eee ; ; 
ea geacib. = 
Se aS ck 
Se. : : 
a is 1 ae 
ne i 
a tte ; 
Lee | Se | 
peti, { : ‘ ’ Y 
ee GROWING CHILDREN 
et ns 
‘ae ue 
eee y 
ee 4 
Soot yy 
ny ae it (Ml 
Sey ook ge 
oe Sj 
Sie: ee Mi 
ae kee 4 : yy ve 
Se ee ae 
Fea epa ce ; ™ t 
ee “4 
eee es 
Oe ae § 
Wik gags 4 
se een call 
Pliny Se a Pte. 
ete ae * 
ie : 4 
ee, ‘ 
ee phe ea F 
fecneeee 4 , 
are | ’ 
act ie c rs 5 ‘ . 
ee rt, oe ng he Bae) ip 
5 = g ip 
ees eee Se 4 de 
Picea } 8 
eee Mame ca Mie ————— Pe, 
as eee oe 8 g 
eee sees i; 2 ews.’ 
ae | : S 
ui ™; new b 
oe a ae » ej 
Aah re 
t3 «shure eh 
ee fF 
os ; 5 * 7 
> S — : 
7 ai a ’ ' 
fcc, ae ~ J 
Paar a> Seco ep lap aaa 
“tk. i aaa ae t Vy 2a Ree Nein ie) Tae Ex pier te 2 ; tC fe, . <* & / 7 Reid sue, Syciear 2 ‘ 
A . : i 5 f 5 3 : Rie > + Rae, . “4 ; ’ e | zs Piet, it ar Sees 
: ete uh ee etn : = ae wie Dh rng ee te “ ‘ c + - Yin ‘ 
E P F 3% Beaty OS Ten ie rye a Al “ eee a he Gear BY Gen 2 econ Peder Ri: ey pV SOR a eke Pe 


FEES: 


€ aed 


wife 


May 10, 1937 ADVERTISING AGE 47 


SAVINGS FOR FAIR 


Photographic Review of © & 


. oun NEW YORK s 
PACKAGING FOR NEW HOUSES MAKES BOW wins oe ne cus © 
ero the ee eo 


Like one Chicage Chil VRS which wm we many of our 
potreaen ofl v0 the Fusie, tne mew club will ber baned pon « i 
sytvmatic: plow wl eal workly depen. 4 


10 come, New York Ohy be nly a orhort distemoe from HA 
Alteimy mud it te an homnpensive irip by moter oe rail Be 4h 
the Fair Gomude will bold greater theill, mare atonnding 


MODEL SHOW STAGED ON MODEL TRAIN Rak oe per meme en 


te May 4 werk oF two, 


Get eadls to open your Chal on the Piet of May, 


Salsa 4 Ms abi silty 


The Albany National Savings Bank, 

Albany, N. Y., used the official New 

York World's Fair seal in newspaper 

copy promoting its World's Fair Savings 

club. This is said to be the first bank 

promotional tie-up with the New York 
event to be staged in 1929. 


PROMOTION IN RESEARCH 


Putting the fresh tingle of packaging in its promotion of houses, Levitt & Sons, 
New York real estate developers, presented this new model house last week, 
wrapped in cellophane. (Story on Page 44.) 


ACTION ADDED TO MANNIKIN'S REPERTOIRE 


Turning research into direct promotion, 
Westinghouse Electric & Manufacturing 
Co., East Pittsburgh, Pa., has started Dr. 
_ Thomas Phillips, research engineer, on a 
promotion-lecture tour throughout the 


country. Dr. Thomas is presenting, "Ad- 
Deviating from the presentation of customary rigid type window mannikins, As part of the inaugural functions for the new Sante Fe Super Chief, The Chicago ventures in Electricity,” before dealer 


Abraham & Straus, Brooklyn department store, is introducing these new “action” State Street Council, comprising leading downtown department stores, staged a groups, county fairs, civic and social 
figures, designed from living models. (Story on Page 45.) ae ee fashion show, said to be the first such style promotion to be held aboard a train. organizations and in department stores. 
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SPORTS AND SERIOUS MOMENTS IN THE CAMERA'S EYE at 4A'S CONVENTION 


i 


Paul Cornell 


(to , left), retiring board chai of the Ameri Association of Advertising Agencies, talks over convention highlights with Henry R. Luce, publisher, Time, Inc., and d Moley, 
News-Week editor, at ‘the prsndh pore A in, White. Sulphur a gy All three addressed the convention. Agency and media matters engross R. C. Diserens, Campbell-Ewald Co., New York; Harry Dole, 
._Inc.; Gerald dy sine ys Campbell-Ewald Co., Detroit, W. W. Lewis, also of the Campbell-Ewald Detroit office, and Malcolm ae Redbook. 


George Link, Jr. second row, left Link, 4A's counsel, makes a light point with E. J. Owens, Arthur Kudner, Inc., New York, and Mark O'Dea, O'Dea, Sheldon & Co., New York. The 4A’s 
Donne chairman, Henry Facer fla yy ee ohh New York; John on cages § Frederic R. Gamble, executive secretary and Mr. Owens seriously discuss official business. Batten, Barton, 
oe & Osborn’s delegation to the convention included Egbert White, Arthur Pryor, radio director of the New York office, and Leon D. Hansen, of the Pittsburgh office. 4 Clb 
Mia ae (clay pigeons, not accounts) are A. W. Hobler, Benton & Bowles president and newly-elected 4A's board member; R. T. Wilson, Redbook; Ray Bill, Sales Management; Roy E. Larsen oa ¥ 
he hu Time, E. T, Meredith, Des Moines, and J. J. E. Hessey, This Week. Up to the first tee at the Greenbrier No. | course step Mrs. Paul Cornell, Mrs. Henry Eckhardt and Mrs. Guy C. Smith, 
troit agency executive. Sun smiles are from Mrs. E. H. Greist (Gardner Advertising Co.), Mrs. Everett W. Hoyt (Charles W. Hoyt Co.), and Mrs. William Reydel (Newell-Emmett Co.) 
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